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LAST  YEAR,  THE  DETROIT  NEWS  INCREASED  ITS 
CLASSIFIED  ADVERTISING  DY  3.6  COLUMN  MILES. 


Detroit  News  Classified 
3j6  Column  Miles 


AND  THAT  WAS  ONLY  AUTOMOTIVE. 

Just  another  example  why  The  News  has  stayed 
Miehigan’s  elassified  leader  for  59  eonseeutive  years. 

And  of  Detroit’s  two  major  newspapers, 

The  Detroit  News  ran  76%  of  all  Classified  Advertising 
plaeed  in  1986  —  29,821,848  lines. 

There’s  a  reason  for  all  of  this.  Fast  results. 

Just  ask  some  of  the  people  who  plaeed 
2.6  million  ads  last  year  in  •  mi 

Miehigan’s  #1  newspaper.  Tll0O0tfOitrM0WS 

NOBODY  DEUVERS  LIKE  THE  NEWS. 


QAfMEIT 


Source:  1986  Detroit  News  Classified  Records 
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Bob  Barton,  New  Haven  Register 


Bob  Barton  and  other  staff  members  at  the  New 
Haven  Register  look  to  The  AP  Stylebook  and  Libel 
Manual  as  the  bedrock  of  their  own  newspaper  style. 
Among  the  reasons: 

“Uniformity  of  style,  of  course.  And  the  AP  book  has 
a  lot  of  useful  information.  It  often  saves  a  trip  to  the 
encyclopedia.” 

Barton  is  newsroom  training  officer  at  the  Register, 
and  he’s  deeply  involved  in  updating  the  paper’s  own 
stylebook.  Much  of  it  is  built  on  the  foundation  of 
The  AP  Stylebook.  “Probably  96%  of  all  style  matters 
conform  to  AP  style,”  he  says. 

The  AP  Stylebook  is  used  daily  on  the  Register’s 
copy  desk,  and  all  150  editorial  employees  use  it  on  a 
case-by-case  basis.  That’s  typical  for  this  newsroom 
classic,  which  has  had  sales  of  about  700,000  since 
its  modern  format  was  introduced  in  1977.  It’s  become 
the  standard  for  newspapers  and  other  media  and  in 
college  classrooms  all  over  the  country.' 

‘What  I  especially  like  about  the  new  edition  is  that 
punctuation  is  in  a  separate  section,  so  it’s  easy  to 
look  up  the  various  rules  of  use,”  says  Barton. 


Associated  Press 

*  Quality.  Commitment. 


The  new  edition  also  has  a  dictionary  of  computer 
terms,  new  entries  about  how  to  refer  to  handicapped 
people,  about  religion,  science,  weather,  and  many 
more.  There  are  156,000  words,  all  devoted  to  helping 
editors  and  writers  practice  their  craft  with  accuracy 
and  clarity. 

If  language  is  a  part  of  your  business,  then  The 
AP  Stylebook  and  Libel  Manual  should  be  in  your 
working  library.  Order  it  through  AP  Newsfeatures, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020, 

(212)  621-1821. 
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Oil  EQUIVALENCY  TABLE 


GOSS 


Newspaper  Products 


CT50 


RTP 


WHEN  LESS  MEANS  MORE 


Goss  CT50 


Less  waste  per  splice  and  fewer  rolls 
per  run  mean  more  salable  copies. 
Which  is  what  you  get  from  the  Goss^"' 
CT50  microprocessor-controlled  reel- 
tension-paster. 

And  with  the  Goss  CT50,  a  unique 
constant-tension  running-belt  system 
reduces  linting  and  assures  better 
registration.  A  diagnostic  fault  code 


display  makes  trouble-shooting  fast 
and  easy.  And  the  exclusive  AutoSlack 
feature  simplifies  webbing. 

The  CT50,  for  rolls  up  to  50",  and 
the  CT45,  for  45"  rolls,  are  available 
with  the  Goss  Colorliner’",  Flexoliner'“ 
and  Headliner  Offset®  presses. 

For  more  infbrmation,  contact  Goss 
Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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JULY 

30-8/1 — Utah  Press  Association,  Summer  Convention,  Golden  State  Empire, 
Ogden,  Utah. 

AUGUST 

2-5— Southern  Newspaper  Advertising  &  Marketing  Executives,  Saies 
Conference,  Hyatt  Riverfront  Hotel,  Savannah. 

9-13— Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Colo. 

15-20— 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 
ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y. 

18-23— National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 
Miami. 

20-22— West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

SEPTEMBER 

9-11— International  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11- 12— Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 

Sebasco,  Maine. 

12- 15— Southern  Circulation  Managers  Association,  Fall  Convention,  Fort 

Lauderdale,  Fla. 

13- 17— Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Wesfin  Hotel, 

Seattle,  Wash. 

16- 18 — Interstate  Advertising  Managers  Association,  Downtown 

Hilton,  Allentown,  Pa. 

16- 18— Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19— Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 

Mo. 

17-19— New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17- 20— New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26— New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25— National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26 — Asian  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

r ’-26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2 — Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/2 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Hilton  Lackawanna  Station,  Scranton. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

SeminarsiWorkshopsIClinics 

AUGUST 

9-12— SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

20-21— Georgia  Press  Association,  Editorial  Seminar,  King  and  Prince  Hotel, 
St.  Simons,  Ga. 

23-26— SNPA  Foundation  Seminar,  The  City  Editor’s  Job,  Nashville  Banner. 
23-28 — The  Poynter  Institute  for  Media  Studies,  Graphics  &  Design  Center: 

College  Seniors  and  Graduate  Students  Fellowships,  St.  Petersburg. 
30-9/2— American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 
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By  Doug  Borgstedt 


About  Awards 


Pulliam  Journalism  Fellowships.  Twenty  graduating 
college  seniors  who  plan  careers  in  newspaper  journalism 
have  been  awarded  Pulliam  Journalism  Fellowships  for 
1987,  which  include  a  $3,110  grant  and  a  10-week  intern¬ 
ship  on  a  metro  daily  paper. 

The  winners,  their  hometowns  and  universities  are: 
Andrea  L.  Blander,  Swampscott,  Mass.,  Cornell  Univer¬ 
sity;  Lisa  L.  Buie,  Spartanburg,  S.C.,  Winthrop  College; 
Curt  A.  Cavin,  Indianapolis,  Ind.,  Franklin  College;  Patri¬ 
cia  A.  Charles,  Grand  Rapids,  Mich.,  Michigan  State 
University;  Diane  M.  Goudy,  Wilkinson,  Ind.,  Ball  State 
University;  Kathryn  L.  Martin,  Columbus,  Ohio,  Univer¬ 
sity  of  Notre  Dame;  Steven  F.  Pockrass,  Indianapolis, 
Ind.,  Washington  and  Lee  University;  Thomas  A.  Smith, 
Tonawanda,  N.Y.,  St.  Bonaventure  University;  Aaron  J. 
Van  Curen,  Fresno,  Calif.,  University  of  Southern  Cali¬ 
fornia;  Jason  P.  Wolfe,  Apple  Valley,  Minn.,  College  of 
St.  Thomas;  Lisa  A.  Carricaburu,  Salt  Lake  City,  Utah, 
University  of  Utah;  Heidi  J.  de  Laubenfels,  Spokane, 
Wash.,  Western  Washington  University;  Jennifer  B. 
Delson,  Beechhurst,  N.Y.,  Wesleyan  University;  Tanya 
S.  Isch,  Bluffton,  Ind.,  Indiana  University;  Robert  P. 
King,  Doylestown,  Pa.,  Pennsylvania  State  University; 
David  E.  LaFontaine,  Marshfield,  Wis.,  University  of 
Wisconsin,  Eau  Claire;  Carol  A.  Monaghan,  Masonville, 
Iowa,  University  of  Iowa;  Thomas  J.  Rinderle,  Euclid, 
Ohio,  Ohio  State  University;  Thomas  R.  Whitehouse, 
Ashland,  Ohio,  University  of  Akron;  and  George  A. 
Whiteside,  Pittsburgh,  Pa.,  Harvard  University. 


Cox  winners  honored,  hired.  Austin,  Texas,  high  school 
student  Freida  Ann  Peel  became  the  fifth  annual  recipient 
of  a  minority  journalism  scholarship  from  Cox  Newspa¬ 
pers.  The  first  scholarship  winner,  Wanda  Renee  Yancey, 
has  completed  her  education  at  Spelman  College  in 
Atlanta  and  joined  the  staff  of  the  Atlanta  Journal  and 
Constitution  as  a  reporter. 
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FROM  CALIFORNIA... 

"...  I  didn’t  know  what  to  expect  when  I  walked  into  Santa  Monica’s  Wellness  Com¬ 
munity.  I  am  uneasy  around  those  whose  lives  have  turned  inward  and  who,  despite 
crowds,  face  alone  the  madness  of  a  disease  whose  very  name  saps  the  will  to  live. 

“Cancer. 

“I  went  there  with  a  friend  (call  him  Nick)  who  a  week  before  had  been  given  the 
worst  kind  of  news,  and  was  hanging  on  the  edge,  stunned  and  gray-faced. . . 

“Nick  sat  there  silently  most  of  the  time,  as  skeptical  as  he’s  always  been,  waiting, 

I  think,  to  feel  the  heat  of  the  fire  called  hope  in  his  veins. 

“The  meeting  involved  a  ‘sharing  group,’  in  which  those  who  were  newly  involved 
with  cancer  and  those  who  had  beaten  cancer  could  ex¬ 
change  emotions  and  information. 

“At  one  point,  Nick  grumbled  that  it  sounded  like  an 
AA  meeting  to  him,  but  at  least  he  was  listening. 

“There  were  about  30  people  in  the  crowded  room. 

Some  were  elderly,  some  middle-aged  and  some  very 
young. 

“One  or  two  held  hands  for  the  comfort  that  touching 
can  offer  and  some  sat  alone;  more  alone,  I  guess,  than 
any  of  us  could  ever  realize. 

“The  room  was  packed  because  the  center  had  been 
featured  the  Sunday  before  on  television’s  ‘Sixty 
Minutes.’  Calls  were  coming  in  from  around  the  world. 

Desperate  calls. 

“  ‘Cancer  is  not  a  fatal  disease,’  founder  Harold  Benja¬ 
min  was  saying  to  the  people  who  sat  in  rows  on  straight-backed  chairs.  ‘When  you 
think  of  cancer,  you  don’t  have  to  think  of  death...’ 

“I  watched  Nick.  He  nodded  slightly. 

“There  is  no  charge  to  those  who  come  to  the  Wellness  Community.  There’s  no 
hocus-pocus  either.  They’re  not  asked  to  dump  their  medication,  take  off  their 
clothes,  join  hands  in  a  ring  and  chant. 

“Benjamin  tells  them  to  keep  up  the  chemo-therapy  if  that’s  what  they’re  doing. 
But  also  try  stress  management,  good  nutrition,  pain  control,  relaxation  techniques, 
biofeedback  and  a  thing  called  guided  imagery. 

“  ‘You  can’t  turn  the  controls  over  to  someone  else.  ’  Benjamin  said.  ‘You’ve  got  to 
do  it  yourself.’ 

“A  sign-up  sheet  was  passed  around,  and  each  was  asked  the  type  of  cancer  he  or 
she  possessed. 

“‘This  is  a  place,’  Benjamin  said,  ‘not  to  die,  but  to  recover.’ 

“I  asked  Nick  later  what  he  thought. 

“‘I’m  going  to  try  it.’  he  said. 

“Then  he  looked  at  me  the  way  he  used  to  when  we  were  drinking  martinis  and 
being  truthful  and  tough,  and  he  said  with  a  lightness  in  his  voice,  ‘What’ve  I  got  to 
lose?’” 

— Al  Martinez  of  the  Los  Angeles  Times 


Every  Wednesday  and  Friday  in  the 
LOS  ANGELES  TIMES- WASHINGTON  POST  NEWS  SERVICE 

1150 15th  St.,  NW  Washington,  DC  20017  (202)  334-6173 


IN  BRIEF 


N.Y.  Times  probe 
went  ‘a  bit  too  far’ 

The  Washington  Post  recently 
reported  that  a  questionnaire  from  the 
New  York  Times  to  potential  pres¬ 
idential  candidates  drew  so  much 
criticism  that  Times  executive  editor 
Max  Frankel  issued  a  memo  to  the 
staff  acknowledging  that  the  paper 
had  gone  “a  bit  too  far.” 

The  questionnaire  asked  each  can¬ 
didate  to  waive  rights  of  privacy  to 
any  FBI  or  other  government  files  on 
them  and  to  medical  files.  It  also 
asked  for  the  candidates’  birth  certifi¬ 
cates,  marriage  and  drivers’  licenses, 
school  records,  employment  records, 
net  worth  with  specifics  on  stocks  and 
real  estate,  income  tax  returns,  infor¬ 
mation  on  civil  and  criminal  court 
cases,  lists  of  closest  friends  since 
high  school,  and  names  of  advisers 
and  major  fund-raisers. 

Many  of  the  13  active  candidates 
refused  to  provide  all  of  the  informa¬ 
tion  the  newspaper  requested. 

Libel  conference  for 
media  legal  defense 

A  libel  conference  for  media 
defense  attorneys  —  sponsored  by 
the  American  Newspaper  Publishers 
Association,  the  National  Associa¬ 
tion  of  Broadcasters  and  the  Libel 
Defense  Resource  Center  —  is  slated 
for  Denver  on  Aug.  26-28. 

Registration  information  can  be 
obtained  by  contacting  the  ANPA 
Training  Services  Department,  The 
Newspaper  Center,  Box  17407,  Dul¬ 
les  Airport,  Washington,  D.C.  20041 ; 
telephone  (703)  648-1126. 

President  toasts 
Graham  at  her 
birthday  party 

The  70th  birthday  party  for 
Katharine  Graham,  chairman  of  the 
Washington  Post  Co.,  attracted  600 
guests  from  across  the  political  and 
media  spectrums,  including  one  of  the 
newspaper’s  frequent  subjects  — 
President  Reagan. 

“Here’s  looking  at  you,  kid,”  Rea¬ 
gan  toasted  Graham  in  a  Humphrey 
Bogart  imitation  at  the  June  30  black- 
tie  birthday  bash.  The  president 
called  Graham  a  “sensitive,  thought¬ 
ful  and  very  kindly  person.” 

Also  attending  the  party  were 
Rupert  Murdoch,  chairman  of  News 


Corp.  Ltd.;  Frank  Batten,  chairman 
and  chief  executive  officer  of  Land¬ 
mark  Communications  Inc.  and  for¬ 
mer  chairman  of  the  Associated 
Press;  Otis  Chandler,  chairman  of  the 
executive  committee  of  the  board  of 
directors  of  Times  Mirror;  William 
Paley,  chairman  of  CBS;  Charles 
Peters,  editor-in-chief  of  Washington 
Monthly,  and  Arthur  O.  Sulzberger, 
publisher  of  the  New  York  Times. 

Shopper  to  cover 
local  news  In  wake 
of  paper’s  demise 

The  Cedar  falls  (Iowa)  Citizen 
newspaper  ceased  operations  July 
1 ,  but  the  Cedar  Falls  edition  of  an 
existing  shopper  will  carry  news 
items  of  community  interest,  the  new 
owner  of  the  two  papers  announced. 

Darwin  Oordt,  president  of  Shop¬ 
per  Enterprises  Inc.,  said  that  the 
Citizen  had  failed  to  turn  a  profit  since 
it  began  two-and-a-half  years  ago.  A 
separate  announcement  said  there 
would  be  several  changes  in  the 
Home  Towner  shopper,  including  the 
addition  of  community  news  in  the 
Cedar  Falls  edition. 

The  Citizen  was  started  in  Decem¬ 
ber  1984  by  Oster  Communications, 
then  owner  of  the  Home  Towner. 
Oster  Communications  sold  the 
Home  Towner  and  the  Citizen  to 
Shopper  Enterprises  on  May  6. 

No  ad,  circulation 
taxes  In  WIs.,  yet 

The  Wisconsin  State  Legislature  is 
through  with  the  budget  for  the  next 
biennium  and  it  contains  no  sales 
taxes  on  advertising  or  circulation. 

The  democratic  caucuses  in  the 
Senate  and  the  Assembly  had  both 
taken  a  serious  look  at  taxing  adver¬ 
tising  to  raise  money  for  property  tax 
relief.  The  original  proposal  would 
have  raised  more  than  a  billion  dollars 
through  expansion  of  the  sales  tax 
base  to  all  professional  services.  As 
that  proposal  went  through  the  pro¬ 
cess,  it  was  whittled  down  until  it  left 
about  $300  million  to  pay  for  the  Vo¬ 
cational,  Technical  and  Adult  Educa¬ 
tion  System.  It  was  finally  decided 
that  the  best  source  of  funding  for 
property  tax  relief  is  the  income  tax. 

This  fall,  the  commission  headed 
by  Jonathan  Barry  will  be  recom¬ 
mending  different  ways  to  cut  govern¬ 
ment  spending  and  spread  the  tax  bur¬ 
den  differently.  One  consideration  is 
to  tax  advertising. 


Gannett  Foundation 
releases  ’86  report 

In  its  recently  released  1 986  Annual 
Report,  the  Gannett  Foundation 
looked  back  at  the  first  five  years  of 
its  Community  Priorities  Program  and 
described  a  year  of  grants  and  pro- 
gram-related  expenses  totaling  $24.4 
million. 

With  year-end  assets  of  more  than 
$570  million,  the  Gannett  Foundation 
is  among  the  20  largest  private  Ameri¬ 
can  foundations.  It  gave  2,458  grants 
in  five  general  categories  in  1986: 
about  $9.6  million  (more  than  half  its 
grants)  to  local  nonprofit  organiza¬ 
tions;  $3.3  million,  about  17%,  to  CPP 
projects;  $2.6  million,  13.6%,  to  jour¬ 
nalism  education;  $2.8  million, 
14.5%,  to  special  projects,  including 
the  Foundation’s  program  of  sup¬ 
porting  new  and  revitalized  commu¬ 
nity  foundations;  and  $827,000, 4.3%, 
to  its  1986  Adult  Literacy  Project. 

Detroit  kids  create 
16-page  section 

A  group  of  students  from  several 
Detroit  high  schools  created  a  16-page 
newspaper  section  titled,  “WE  THE 
STUDENTS:  A  special  report  to  the 
city,”  which  appeared  in  the  Detroit 
Plus  edition  of  a  recent  issue  of  the 
Detroit  Free  Press. 

Each  high  school  provided  one 
newspaper  page  of  newspaper  items 
and  feature  stories  with  assistance 
from  Katherine  Green,  Free  Press 
copy  editor.  Topics  covered  included 
close-ups  of  violence  and  drug  abuse, 
sports,  basic  academics  and  fine  arts. 

Distribution  and  production  costs 
of  the  section  were  handled  by  Ford 
Motor  Company  while  the  Free  Press 
provided  production  facilities  and 
guidance. 

Innovative  market 
book  offered  In  Fla. 

The  Fort  Lauderdale  NewsISun- 
Sentinel  published  a  special,  1 16-page 
issue  of  its  market  book,  Florida 
Money  Market,  that  was  designed  to 
look  and  read  like  a  glossy  city  maga¬ 
zine. 

In  addition  to  statistical  data  the 
market  book  provided  insights  into 
the  trends  and  lifestyles  of  southern 
Florida. 

The  book  included  feature  articles, 
complemented  by  photography  and 
full-color  graphics. 
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of  flexographic  newsprint 
from  Kruger. 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  frpm  your 
flexography  investment. 


& 


SI 


.j. 


sp^s  on  K-Plex 

Kruger  sales  representative 
r  l\h^  Yo/^  sales  office; 

Kruger  Pu(p  &  Paper  Sales  Inc. 

\489  — 5th  Ave.r  18th  Floor 
V  New  York,  N.Y  10017 
‘  (24-2)  697-9700 

♦  _ 

•  r  Kruger  inc. 


Ftoto  courtesy  of  Motter  Printing  Press  Co  Vbrk,  PA  %, 
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We're  making  news  in  newsprint  technology. 
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Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,”  and  blockbusters  like 
lacoccci:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.” 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.” 

Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 
alw2iys  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 
\'Our  own  competitive  advantage  now,  write  to :  Digital  H H | H HI H 

Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 

Massachusetts  01742.  Or  phone  \mir  local  sales  office.  LJUcJUUImIJ 


c)  Digual  Equipment  Corporation  N8”  The  logo  b  a  iraUcnurk  ot  Digital  Kquipmciu  Corporation. 
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Blaming  the  press,  again 

According  to  Admiral  Poindexter  and  Colonel  North,  it  was  all  the 
fault  of  the  press,  the  media — words  they  alternated  freely.  If  it 
hadn’t  been  for  the  press,  the  Iran  initiative  and  what  followed  would 
not  have  been  reported.  Obviously,  then.  Congress  and  the  Amer¬ 
ican  people  would  not  have  known  about  it.  The  logic  concludes:  What 
they  don’t  know  can’t  hurt  them.  There  was  never  an  acknowledge¬ 
ment  that  the  people  of  the  Arab  world  knew  about  the  Iran  affair 
before  the  American  people  did  because  it  was  first  revealed  by  a 
Lebanese  magazine  with  a  leak  from  the  Iranis,  the  very  people  our 
government  was  trying  to  deal  with  covertly. 

The  press  was  criticized  repeatedly  throughout  their  testimony. 
But  in  his  closing  comments  Admiral  Poindexter  said  he  “often  felt 
the  press  did  not  present  a  clear  and  complete  picture  to  the  Amer¬ 
ican  people.”  He  accused  the  press  of  “distortion.”  Both  witnesses 
paid  obeisance  to  covertness  as  a  necessary  part  of  their  operation. 
While  they  were  blaming  the  press  for  inadequate  reporting  they 
were  admitting  their  own  efforts  to  keep  the  details  of  their  opera¬ 
tions  from  the  White  House,  Congress  and  the  American  people. 

It  is  paradoxical  that  while  Poindexter  and  North  were  blaming 
the  press  for  not  keeping  their  secrets,  the  same  press  was  alerted  by 
the  Pentagon  for  a  pool  operation  to  observe  the  Navy  escort  for  the 
Kuwaiti  tankers  in  the  Persian  Gulf  and  not  one  secret  was  violated. 


Television  overkill 

The  television  industry  was  patting  itself  on  the  back  for  its  gavel- 
to-gavel  coverage  of  the  Iran  hearings  when  it  suddenly  awoke  to  the 
huge  expense  of  this  overkill. 

It  was  costing  the  three  networks  millions  of  dollars  in  lost  rev¬ 
enues  for  this  devotion  to  coverage  of  the  news.  So  the  almighty 
dollar  took  precedence  over  journalistic  enterprise  and  they  agreed 
to  take  turns  giving  full  coverage  to  the  hearings.  For  the  first  time  in 
our  recollection  they  said  the  viewing  audience  can  see  all  of  the 
proceedings — but  not  on  this  network  today.  Go  elsewhere. 

It  was  not  exactly  a  conspiracy  in  restraint  of  trade,  but  it  sounds 
like  it. 

Of  course,  the  tv  camera  that  was  turned  on  at  the  hearings,  for 
whichever  network  had  the  duty  that  day,  gave  the  public  a  front  row 
seat  at  that  moment.  But  not  many  people  could  devote  six  hours  day 
after  day  to  follow  the  action.  It  was  the  newspaper  that  condensed 
the  story,  made  sense  out  of  it  and  made  it  understandable  each  day. 


E&P’s  62nd  Syndicate  Directory 

The  largest  Syndicate  Directory  in  its  62-year  history  is  published 
with  this  week’s  issue  of  E&P.  The  tremendous  expansion  of  syndi¬ 
cates  and  the  features  they  provide  is  testimony  to  the  important  role 
they  have  played  and  are  playing  in  the  production  of  interesting  and 
vital  newspapers. 
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With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22, 1925. 
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Letters  to  the  Editor 


Why  j-school  students  shun  print 


I  disagree  with  Dr.  Ivan  Holmes’ 
conclusion  that  the  primary  reason 
journalism  students  choose  to  major 
in  radio  or  advertising  instead  of 
news-editorial  sequences  is  because 
no  one  encourages  them  to  major  in 
news-ed  and  work  on  the  student 
newspaper  (Shop  Talk  at  Thirty,  June 
20,  1987).  This  may  be  a  factor;  how¬ 
ever,  it  is  not  the  major  reason  for  the 
skewed  enrollment  figures. 

As  a  print  journalism  instructor  and 
student  newspaper  adviser,  I  find 
more  students  choose  broadcast  or 
advertising  at  University  of  West 
Florida  for  three  reasons: 

Students  say  their  writing  skills  are 
not  sharp  enough  to  major  in  news-ed, 
and/or  they  don’t  want  to  take  all  the 
writing  courses  news-ed  requires. 

Students  say  they  don’t  want  to 
work  on  the  student  weekly  or  intern 
at  the  local  daily  three  semesters  for 
only  one  hour  credit  per  term  (a 
requirement  for  UWF  news-ed 
majors)  because  it  is  too  much  work 
and  too  time-consuming. 

Students  say  they  don’t  want  to 
work  on  newspapers  after  graduation 
because  the  pay  is  low,  hours  are  bad, 
jobs  are  scarce,  and  there  is  more 
glamour  and  money  in  broadcasting, 
advertising  and  public  relations. 

In  a  nutshell,  many  students  who 
opt  not  to  major  in  news-ed  do  so  for 
good  reasons  —  their  writing  is  weak 
and  they  don’t  want  to  improve,  they 
don’t  want  to  make  the  time  and 
energy  commitment  required  of  print 
journalists,  and  they  are  not  satisfied 
with  the  financial  compensation  and 
perks  available  at  newspapers.  Why 
should  I  recruit  such  students?  They 
have  made  a  rational  decision  based 
on  self-evaluation  that  they  aren’t  cut 
out  to  be  print  journalists. 

Tough  standards  and  a  never- 
sugar-coated  approach  reduce  enroll- 


Correction 

E  &  F*’s  July  4  story  on  the  National 
Press  Club’s  vote  to  allow  only  work¬ 
ing  journalists  to  select  speakers 
misidentified  the  professional 
affiliations  of  Lee  Roderick  and 
Cheryl  Arvidson.  Arvidson  is 
Washington,  D.C.,  chief  of  bureau  for 
the  Dallas  Times  Herald  and 
Roderick  is  Washington  bureau  chief 
for  Scripps  League  Newspapers. 


ment,  but  ensure  the  industry  that 
UWF  news-ed  graduates  are  serious 
about  journalism. 

A  few  savvy  broadcast  or  advertis- 
ing-PR  majors  take  news-ed  electives 
or  free-lance  for  the  student  newspa¬ 
per  because  they  understand  how 
good  writing  skills  and  a  portfolio  of 
clips  can  further  their  careers.  1 
encourage  these  students.  If  later 
they  choose  to  change  majors  —  and 
that  frequently  happens  —  they  are 
dedicated  students  interested  in  their 
assignments.  They  need  encourage¬ 
ment  because  they  are  the  kind  of 
students  newspapers  want;  they 
know  the  challenge  and  welcome  it 
anyway. 

Yes,  the  number  of  news-ed  majors 
has  plummeted  nationwide;  however, 
it  is  not  because  no  one  is  recruiting 
students  to  major  in  news-ed  or  work 
on  the  student  papers.  Students  are 
being  recruited,  but  there  are  fewer 
students  who  are  prepared  to  meet  the 
high  standards  and  tough  demands. 

Why? 

If  we  answer  that  question  we 
might  be  able  to  do  something  about 
the  declining  number  of  news-ed 
majors.  Recruiting  students  who 
would  rather  major  in  broadcasting  or 
advertising  is  not  the  solution. 

A  second  question  to  ask  is:  Should 
we  be  concerned  about  the  declining 


number  of  news-ed  majors?  Although 
their  numbers  are  necessary  to  ensure 
j-school  funding,  news-ed  graduates 
are  not  in  short  supply.  The  class  of 
1986  graduated  4,578  news-ed  majors 
into  the  work  force  that  provided  only 
64%  of  them  newspaper  jobs  at  an 
average  salary  of  $13,900  (Dow  Jones 
Newspaper  Fund  study  as  reported  in 
E&P,  May  2,  1987). 

Gale  A.  Workman 

(Workman  is  an  instructor  of  print 
Journalism  and  student  newspaper 
adviser  at  the  University  of  West 
Florida,  Pensacola.) 

Says  he  wasn’t 
handpicked 

In  his  article  about  Arizona  gover¬ 
nor  Evan  Mecham’s  trip  to  Central 
America  {E  &  P,  June  13),  M.L.  Stein 
says  the  governor  “created  a  new 
flap  ...  by  reportedly  handpicking 
the  reporters  who  accompanied 
him  ...” 

I  accompanied  the  governor  and  his 
entourage.  I  was  not  handpicked. 

That  is  not  to  say  Mecham  has  not 
tried  to  manipulate  press  coverage  in 
his  favor;  he  has  —  and  what  politi¬ 
cian  doesn’t?  But  he  didn’t  succeed. 

Keith  Rosenblum 

(Rosenblum  is  a  reporter  for  the 
Arizona  Daily  Star  in  Tuscon.) 


Would  you  trust  the  auto  columns  of  a  man 
whose  first  car  was  a  one-ton  coal  truck? 

...Millions  do. 


Other  pertinent  facts  about  Bob  Sikorsky, 
author  of  two  weekly  car  columns,  DRIVE 
IT  FOREVER  and  RIDIN'  IN  STYLE: 

NO.  1  OCCUPATIONAL  HAZARD:  Forget¬ 
ting  which  car  he’s  test-driving,  in  parking  lots  all 
over  Tucson — at  the  theater,  the  supermarket,  the 
baseball  stadium. 

MOST  PAINFUL  TEENAGE  MEMORY:  The 
night  he  tried  to  go  “parking”  in  his  grandmother’s 
’36  Dodge  and  the  brakes  failed. 

Editors:  For  a  FREE  reprint  of  Bob’s  article  “Highway 
Robbery:  The  Scandal  of  Auto  Repair  in  America,” 
published  in  the  May  issue  of  Reader’s  Digest,  and  a 
FREE  copy  of  his  book.  Drive  It  Forever,  call  Dan  Barber 
at  800-972-3550  or  (212)  645-3000. 


Phirto:  Sal  f)i.Marc«,  J 


’.ili  Thtl'lEWYbRKTlAIESSYrOIOVnONSALESCoRF 

130  rifth  Avenue,  Mew  York,  M.Y.  10011  •  800-972-3550  or  (212)  645-3000 
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Off  to  the  Persian  Gulf 

The  Pentagon  activates  its  press  poo/  to  cover  the  Navy’s  escorting 
of  Kuwaiti  vesseis;  but  transmission  deiays  mar  its  operation 


By  George  Garneau 

The  military  reported  no  problems 
in  the  first  National  Media  Pool  cov¬ 
erage  of  an  actual  military  opera¬ 
tion  —  U.S.  Navy  escorts  in  the  Per¬ 
sian  Gulf  —  but  the  media  did. 

“So  far,  so  good,”  said  a  Pentagon 
spokesman.  Navy  Lt.  Cmdr.  Chris 
Baumann,  who  said  no  leaks  about 
the  operation  were  traced  to  the 
media. 

The  media,  however,  expressed 
disappointment  at  how  slowly  news 
reports  and  pictures  were  made  avail¬ 
able  by  the  Pentagon. 

“We  can  move  thousands  of  words 
a  minute,”  Chuck  Lewis,  Associated 
Press  Washington  bureau  chief,  told 
E&P  as  the  first  pool  reports  arrived 
from  the  Pentagon.  “Here  it  takes 
[the  Defense  Department]  nine  hours 
to  get  us  this  story.  I  cannot  under¬ 
stand  why  it  takes  so  long.” 

A  full  day  after  the  first  news 
reports  arrived.  Cable  News  Network 
still  had  not  received  a  feed  from  its 
crew. 

The  pool  of  10  reporters,  photogra¬ 
phers  and  a  tv  camera  crew  from  rep¬ 
resentatives  of  wire  services,  news¬ 
papers  and  radio  and  tv  broadcasters 
was  notified  Saturday  night,  July  18, 
to  report  to  Andrews  Air  Force  Base 
near  Washington  by  midnight  fully 
equipped  and  ready  to  go.  They  did 
not  know  their  destination  and  were 
required  by  ground  rules  to  keep 
secret  their  journey  with  the  military. 

The  first  reports  were  released 
Tuesday  morning,  July  21,  from 
newspaper  and  wire  service  represen¬ 
tatives.  But  later  that  afternoon,  still 
photographs  and  video-  and  audio- 
tapes  had  not  been  received  by  the 
news  organizations  originating  them. 
Under  the  ground  rules,  news  from 
the  cooperative  pool  is  supposed  to  be 
shared. 

The  media  pool  —  forged  after 


news  organizations  were  excluded 
from  the  U.S.  military  invasion  of 
Grenada  in  1983  —  was  tested  in  1985 
but  failed  because  of  leaks.  While 
pool  reports  are  subject  to  censor¬ 
ship,  the  pool  is  designed  to  ensure 
that  the  news  media  report  on  military 
actions,  while  not  compromising 
them  by  disclosure. 

The  Persian  Gulf  action  was  the 
seventh  time  the  pool  was  called  up, 
but  the  first  time  for  a  real  military 
action.  Previous  practices  were 
viewed  with  varying  degrees  of  suc¬ 
cess  from  both  sides. 

Lewis  of  the  AP  called  it  the  “most 
dramatic”  use  of  the  pool  to  date,  but 
he  withheld  broad  assessment  of  the 
performance.  He  said  part  of  the  sys- 
tem’s  “weakness”  was  that  it 
depended  on  Pentagon  communica¬ 
tions  systems. 


Barry  Sussman,  managing  editor  of 
United  Press  International,  refused  to 
discuss  the  media  pool. 

Lewis  said  the  AP  and  UPI  col¬ 
lected  reports  from  the  Pentagon  and 
agreed  to  release  their  stories  at  10:30 
a.m. 

A  report  from  newspaper  represen¬ 
tatives  was  filed  from  the  guided  mis¬ 
sile  cruiser  U.S.S.  Fox  by  Mark 
Thompson  of  Knight-Ridder  and 
James  Dorsey  of  the  Washington 
Times.  Tim  Ahern,  who  reports  on 
defense  for  AP,  filed  from  the 
destroyer  U.S.S.  Kidd. 

A  photographer  from  UPI,  an  ABC 
radio  reporter,  a  reporter  and  photog¬ 
rapher  from  Time  magazine  and  a 
two-person  crew  from  Cable  News 
Network  constituted  the  remainder  of 
the  pool. 

The  pool  reported  how  two  Kuwaiti 


“We  can  move  thousands  of  words  a  minute,” 
Chuck  Lewis,  Associated  Press  Washington  bureau 
chief,  toid  E&P.  “Here  it  takes  [the  Defense 
Department]  nine  hours  to  get  us  this  story.” 


“Media  reports  are  not  getting  the 
priority  we  think  they  should,”  he 
asserted. 

Clark  Hoyt,  Washington  bureau 
chief  for  Knight-Ridder  Newspapers, 
said  he  was  “not  terribly  happy  about 
the  time  lag”  between  the  reflagging 
ceremony  and  when  stories  were 
received.  But  he  said  it  was  the  first 
time  the  pool  has  covered  a  live  mili¬ 
tary  operation  and  “some  of  these 
things  have  to  be  shaken  out.” 

The  Navy’s  Baumann  said  text  was 
transmitted  over  military  channels  in 
facsimile  form,  and  he  did  not  know 
how  film  and  videotape  were  handled. 

Other  news  organizations  were 
reluctant  to  criticize  the  Pentagon. 


tankers  were  given  American  flags, 
names  and  registry,  allowing  them  to 
be  escorted  by  U.S.  Navy  warships  as 
part  of  a  controversial  Reagan 
administration  plan  to  protect  oil 
shipments  in  the  Persian  Gulf.  Critics 
say  the  plan  could  draw  the  U.S.  into 
the  Iran-Iraq  War. 

It  was  expected  the  pool  would 
cover  how  the  first  Navy  convoy 
escorts  the  tankers  through  the  Strait 
of  Hormuz,  favorite  tanker  hunting 
grounds  in  the  long  conflict. 

The  Navy’s  Lt.  Cmdr.  Baumann 
said  the  pool  was  activated  because  of 
interest  from  news  organizations.  He 
said  the  Defense  Department  did  not 
(Continued  on  page  40) 


The  inside  McStory 

The  tell~all  book  about  the  making  of  USA  Today  is  as  much  a  taie 
about  Al  Neuharth’s  ambition  as  it  is  about  the  ‘making  of  McPaper* 


By  Mark  Fitzgerald 

English  professors  delight  in  a  little  literary  trick  called 
the  Jane  chord.  They  put  the  first  word  of  a  book  together 
with  its  last;  in  the  juxtaposition,  they  search  for  a  key  to 
the  work. 

The  Jane  chord  of  The  Making  of  McPaper:  The  Inside 
Story  of  USA  Today,  reads  like  a  graffito  on  a  Gannett  wall; 
Allen  lives. 

Gannett  chairman  Allen  H.  Neuharth  thoroughly  domi¬ 
nates  this  416-page  history  of  USA  Today  by  Peter  Prich¬ 
ard,  the  newspaper’s  managing  editor  of  cover  stories. 

The  book  is  scheduled  for  release  by  publishing  house 
Andrews,  McMeel  &  Parker  on  Sept.  15,  the  fifth  anniver¬ 
sary  of  the  national  daily.  The  publishers  provided  E&P 
with  galley  proofs  of  the  book. 

Prichard’s  book  reveals  that  USA  Today  had  a  more 
difficult  birth  and  childhood  than  even  its  harshest  critics 
imagined  at  the  time. 

The  “news"  of  this  book  is  the  magnitude  of  the  finan¬ 
cial  losses  suffered  by  USA  Today  —  and  of  the  wrench¬ 
ing  corporate  in-fighting  that  attended  its  creation. 

But  the  book  is  as  much  a  biography  of  Neuharth  as  of 
USA  Today. 

In  fact,  the  book  was  Neuharth’s  idea,  author  Prichard 
said  in  a  telephone  interview  from  Washington.  (The  book 
is  copyrighted  by  Gannett  News  Media  Services;  Prichard 
said  he  is  not  getting  any  royalties.) 

“Neuharth  called  me  in  and  said  he  thought  there  ought 
to  be  a  history  of  USA  Today.  I  think  I  say  in  the  book  that 
he  said,  in  his  usual  modest  way,  that  it  was  ‘a  damned 
good  entrepreneurial  story  and  a  pretty  good  journalism 
story,’’’  Prichard  asserted. 

Neuharth  wanted  an  honest  and  candid  book,  Prichard 
said,  and  he  made  all  USA  Today  files  available  to  Prich¬ 
ard  and  Phil  Pruitt,  a  USA  Today  reporter  who  served  as  a 
researcher  on  McPaper. 

“He  never  tried  to  alter  the  manuscript  or  change  it  in 
any  way,”  Prichard  reported. 


See  related  stories  on  page  14 


The  portrait  of  Neuharth  that  emerges  is  one  of  a 
driven  —  not  to  say  obsessed  —  personality  who  can  be 
generous  but  more  often  demanding,  confident  but  more 
often  defensive,  and  intuitive  but  sometimes  strangely 
naive. 

As  long  ago  as  when  he  was  a  reporter  with  the  Miami 
Herald,  detractors  named  him  the  “Black  Prince.”  The 
insult  mocked  his  ambition,  but  recognized  his  destiny. 

He  is  someone  who  still  delights  in  contact  with  readers 
and  being  a  journalist.  Yet  again  and  again  in  the  book 
when  he  is  out  checking  USA  Today  news  racks,  he  is 
doing  it  from  the  back  seat  of  a  limousine. 

When  USA  Today  was  introduced  to  Philadelphia,  the 
Teamsters-affiliated  Philadelphia  Newspaper  and  Maga¬ 
zine  Chauffeurs  and  Handlers  mobilized  a  campaign  of 


12 


vandalism  and  intimidation  to  stop  the  non-union  paper. 
Neuharth  arrived  in  the  city  and  decided  to  check  the 
situation  personally. 

“To  blend  in,  Neuharth  donned  a  white  sweatsuit,  Nike 
sneakers  and  Porsche  sunglasses.  He  was  going  to  hop  in 
the  limo,  hit  the  streets,  and  mingle  with  the  Teamsters.  [A 
friend  warned  him,]  ‘Allen,  they  are  going  to  think  you’re  a 
screaming  fag.  They’re  going  to  beat  you  up.’  She  talked 
him  out  of  it,”  Prichard  writes. 

The  book  traces  Neuharth’s  drive  to  make  USA  Today  a 
success  in  contrast  with  the  failure  of  his  first  newspaper, 
SoDak  Sports.  He  launched  the  paper  Nov.  21,  1952. 

Billed  as  “The  COMPLETE  Weekly  Sports  Paper  for 
ALL  South  Dakota,”  the  paper  anticipated  many  of  USA 
Today’s  most  popular  features.  It  attempted  to  print  the 
results  of  every  important  game  in  every  sport  in  that  vast, 
empty  state,  and  included  news  from  every  town  that 
could  manage  to  field  a  team. 

As  in  the  early  years  of  USA  Today, while  circulation 
was  good,  advertising  lagged  badly.  After  nearly  two 
years,  the  paper  was  folded. 

The  experience  left  him  bitter  and  broke,  according  to 
the  book. 


Prichard’s  book  reveals  that  USA 
Today  had  a  more  difficult  birth  and 
childhood  than  even  its  harshest  critics 
imagined  at  the  time. 


“After  the  thing  went  bellyup,  I  left  [South  Dakota].  I 
didn’t  want  that  shame  hanging  over  my  head,”  Neuharth 
told  the  author. 

But  Neuharth  landed  on  his  feet. 

He  moved  rapidly  up  the  ladder  in  Miami,  then  went  to 
the  Detroit  Free  Press  in  the  self-described  role  of  “corpo¬ 
rate  bad  news  guy  from  Miami”  for  Knight  Newspapers. 
He  joined  Gannett  as  general  manager  of  the  flagship 
Rochester  papers  in  1963;  his  salary  was  $35,000  a  year. 

At  Gannett,  Neuharth  launched  another  precursor  of 
USA  Today,  Cocoa  Beach  (Fla.)  Today. 

Although  this  time  the  venture  was  very  successful, 
Neuharth  seemed  defensive  even  in  victory.  As  he  recalls 
the  story,  his  former  boss  Jim  Knight,  who  had  rejected  a 
Cocoa  Beach  Today  suggestion  by  Neuharth  years  before, 
tells  him,  “Kid,  you  made  your  first  and  fatal  mistake”  by 
selling  the  paper  at  full  cost.  At  the  time,  the  “kid”  was  42 
years  old. 

If  much  of  the  beginning  of  The  Making  of  McPaper 
reads  like  a  story  of  Al  Neuharth  versus  the  world,  the 
perspective  shifts  a  little  when  it  discusses  the  actual 
creation  and  early  operation  of  USA  Today. 

Then  it  becomes  more  like  Al  Neuharth  and  his  true 
believers  versus  the  “enemies  within.” 

McPaper  is  sometimes  brutally  candid  about  the  inter¬ 
nal  battles  that  the  USA  Today  idea  sparked. 
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Al  Neuharth  looks  over  the  moking-up  of  USA 
Today's  Sept.  15,  1982  inaugural  front  page. 


In  this  account  Neuharth  is  clearly  a  good  guy  — though 
a  good  guy  with  warts. 

The  bad  guys,  in  descending  order,  seem  to  be  chief 
financial  officer  Douglas  H.  McCorkindale;  any  accoun¬ 
tant;  former  CANS  AT  executive  Moe  Hickey;  media 
analysts;  any  journalist  who  ever  made  a  smart-aleck 
remark  about  McPaper  or  “fast  food  journalism”;  and 
unions. 

McCorkindale’s  misgivings  about  the  freewheeling 
financial  “planning”  that  went  into  USA  Today  is  por¬ 
trayed  as  foot-dragging  aimed  more  or  less  at  scuttling  the 
venture. 

“I  did  not  have  a  lot  of  confidence  in  their  business 
plan,”  McCorkindale  says  in  the  book.  “They  were  doing 
an  awful  lot  on  a  guessing  basis  rather  than  on  a  knowledge 
basis.  They  were  trying  to  make  the  numbers  work,  to  fit 
answers  in  where  they  wanted  it  to  come  out.” 

For  that  and  other  judgments,  Neuharth  referred  to 
McCorkindale  and  other  financial  executives  as  “the  ene¬ 
mies  within.”  They  were  “planning  for  failure”  rather 
than  success,  he  said. 

“While  McCorkindale  and  his  people  may  not  have 
done  anything  to  deliberately  sabotage  USA  Today,” 
Prichard  writes,  “they  took  a  hands-off  stance  that  hin¬ 
dered  its  progress.” 

Another  bete  noire  was  Moe  Hickey,  who  headed  the 
USA  Today  project  in  its  very  earliest  stages.  Though  his 
achievements  are  duly  noted,  overall  he  is  portrayed  as 
tentative,  and  his  performance  at  the  board  meeting  to 
decide  whether  or  not  to  go  ahead  with  the  paper  nearly 
undermined  the  project,  according  to  the  book. 

But  even  good  guys  could  become  bad  guys  in  the 
tumultuous  early  days. 

Frank  Vega,  for  instance,  is  lionized  in  the  first  part  of 
the  book  as  a  young,  streetwise  innovator  who  toiled 
mightily  in  the  unprecedented  job  of  launching  a  national 
general-interest  daily. 

But  Vega  apparently  crossed  Neuharth  once  too  often. 
Once,  he  made  the  mistake  of  telling  Neuharth  in  a  “know- 
it-all  tone”  that  newspaper  racks  have  the  coins  on  top 
because  they  work  on  gravity. 

“I  know  the  f —  ing  laws  of  gravity,”  Neuharth 
responded. 

Another  time  “after  one  glass  of  wine  too  many,”  the 
book  says,  Vega  told  Neuharth  he  was  too  close  to  USA 
Today  and  not  the  greatest  manager  in  the  world. 

“Corporate  politics  was  not  one  of  Vega’s  strong 
suits,”  the  book  notes. 

In  the  spring  of  1983  he  was  replaced.  Vega’s  “launch 
mentality”  needed  to  be  changed  for  a  “management 


mentality,”  Neuharth  explained. 

McPaper  describes  executive  suites  that  seethed  with 
tensions  —  and  often  resembled  a  playground  where 
fourth-graders  tried  out  new  swear  words. 

Neuharth  is  constantly  complaining  that  people  are 
“peeing”  on  this  or  that  idea  —  and  the  boss’s  verb  was 
quickly  picked  up  by  other  executives  who  used  it  liberally 
in  their  own  memoranda. 

One  time  Cathleen  Black  complained,  with  some  justi¬ 
fication,  in  a  memo  that  her  position  as  publisher  was 
basically  hollow  —  especially  now  that  “Lee  Guizzar” 
(Lee  Guittar)  had  just  been  hired  to  head  circulation  and 
production.  Neuharth  furiously  appended  notes  to  the 
impertinent  memo. 

Where  Black  had  written,  “You  may  think  I’m  bold  to 
lay  this  out,”  Neuharth  wrote:  “Bold?  NO.  F —  ed  up? 
Yes.” 

That  memo  was  returned  to  John  Curley,  who  never 
sent  it  on  to  Black.  It  is  one  of  dozens  of  confidential 
memos  that  emerge  for  the  first  time  in  McPaper. 

And  George  Lois,  the  advertising  executive  who 
created  the  “1  read  it  every  day”  campaign,  convinced 
Neuharth  to  go  with  his  agency  by  declaring  that  USA 
Today  was  “doing  pussy  advertising  now.  You  ought  to  be 
doing  triumphant  f —  ing  advertising.” 

“USA  Today’s  founder  could  match  Lois  ‘f  word  for  T 
word,”  Prichard  writes. 

The  most  bizarre  example  of  Neuharth  management 
style  surely  came  in  November  1984.  The  expenditures 
lavished  on  USA  Today  were  beginning  to  choke  it.  Cut¬ 
backs  were  desperately  needed. 

To  shake  up  his  top  executives,  Neuharth  invited  them 
to  a  restaurant  in  Cocoa  Beach,  Fla.,  “run  by  a  Jewish 
friend,”  the  book  states. 

When  the  door  opened  to  the  private  dining  room,  the 
executives  saw  Neuharth  wearing  a  crown  of  thorns.  A 
huge  wooden  cross  was  leaning  against  the  back  wall. 

“I  am  the  crucified  one,”  Neuharth  intoned. 

He  sat  them  down  at  a  long  table  where  jugs  of  Man- 
ischewitz  wine  —  “Gannett  executives  were  used  to 
drinking  Pouilly-Fuisse,”  the  book  notes  —  and 
unleavened  bread  were  set  in  a  parody  of  the  Last  Supper. 

In  ecumenical  style,  Neuharth  also  parodied  the  Jewish 
Passover  seder  service,  with  the  traditional  answers  to  the 
four  questions  changed  to  reflect  the  newspaper’s  prob¬ 
lems. 

(Continued  on  page  40) 


Gannett  vice  chairman  Doug  McCorkindale  was 
portrayed  as  opposing  USA  Today's  creation,  while 
publisher  Cathy  Black  was  depicted  as  feeling  her  job 
was  too  ceremonial. 
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E&P’s  1987  Syndicate  Directory  is  iargest  ever 


The  62nd  annual  E&P  Syndicate 
Directory,  which  accompanies  this 
issue,  has  the  most  pages  ever —  180. 

A  total  of  346  syndicates  and  2,788 
comics,  columns,  and  other  features 
are  listed.  The  first  directory  pub¬ 
lished  in  1926  listed  about  120  syndi¬ 
cates  and  1 ,200  features. 

Major  industry  changes  reflected  in 
the  1987  directory  include  the  pur¬ 
chase  of  News  America  Syndicate  by 


the  Hearst  Corporation,  which 
renamed  NAS  North  America  Syndi¬ 
cate  and  made  it  a  company  under 
King  Features  Syndicate.  The  King/ 
NAS  combination  is  now  the  biggest 
feature  distributor  in  the  country. 

Another  change  in  the  directory 
this  year  is  the  first  appearance  of 
Creators  Syndicate,  the  six-month- 
old  company  that  has  already  signed 
people  such  as  Ann  Landers  and  Her- 


block  as  well  as  Johnny  Hart’s 
“B.C.”  comic. 

The  directory  lists  the  addresses, 
phone  numbers,  and  officers  of  the 
various  syndicates  —  which  include 
about  a  dozen  large  companies,  sev¬ 
eral  medium-sized  operations,  and 
numerous  small  firms.  And  features 
are  broken  out  by  name,  author,  and 
subject  category. 


McClatchy  Newspapers  may  go  public 


By  George  Garneau 

McClatchy  Newspapers  said  it  may 
publicly  sell  some  ownership  in  order 
to  maintain  family  control. 

In  a  memo  to  employees  of  the  Sac¬ 
ramento  Bee  and  other  West  Coast 
papers,  president  C.K.  McClatchy, 
chairman  James  McClatchy  and 
assistant  secretary  Betty  Lou  Malo¬ 
ney  cited  intra-family  feuding  at  such 
formerly  family  owned  papers  in 
Detroit,  Mich.,  Louisville,  Ky.,  and 
Des  Moines,  Iowa. 

“Until  recently,”  the  memo  said, 
“it  seemed  to  members  of  the  family 
that  private  ownership  of  the  com¬ 


pany  offered  the  best  hope  of  achiev¬ 
ing  that  goal,  but  now  that  is  no  longer 
so  clearly  the  case.” 

It  said  the  main  reason  for  going 
public  was  that  it  would  be  “the  best 
hope  of  preserving  our  newspapers’ 
independence  and  integrity  in  the 
years  ahead.” 

The  family  was  contemplating  an 
offering  similar  to  that  of  the  New 
York  Times  Co.,  Washington  Post 
Co.  and  Dow  Jones  &  Co.  Inc.,  all  of 
which  created  a  special  stock  class  to 
maintain  family  control. 

The  Editor  &  Publisher  1987  Year 
Book  listed  the  McClatchy  holdings 
as  the  Sacramento  Bee,  Fresno  Bee 


and  Modesto  Bee  in  California;  the 
Pasco-Kennewick-Richland  Tri-City 
Herald  and  Tacoma  News  Tribune  in 
Washington  state;  El  Dorado  News¬ 
papers,  consisting  of  the  Gilroy 
(Cahf.)  Dispatch  and  Hollister  (Calif.) 
Free  Lance  and  four  weeklies  in  Cali¬ 
fornia  .  In  addition  it  owns  98%  of  the 
Anchorage  (Alaska)  News,  several 
weeklies,  four  radio  stations  and 
three  videotex  services. 

C.K.  McClatchy,  citing  Securities 
and  Exchange  Commission  regula¬ 
tions,  declined  to  tell  E&P  if  offers 
had  been  made  for  the  newspapers  or 
why  the  business  was  considering  a 
public  offering. 


Press  council:  News  story  risked  Iran  prisoner’s  death 


By  Mark  Fitzgerald 

A  Hamilton  (Ont.)  Spectator  story 
endangered  the  life  of  a  Canadian  man 
who  was  held  prisoner  in  Iran,  the 
Ontario  Press  Council  declared. 

In  a  July  16  ruling,  the  press  council 
upheld  the  complaint  of  Philip  Engs,  a 
St.  Catherines,  Ont.,  man  who  was 
imprisoned  for  67  days  last  year  on 
suspicion  of  espionage. 

At  issue  was  a  story  the  Spectator 
ran  Dec.  20,  1986,  18  days  after  Engs 
was  arrested  in  Tehran. 

“Philip  Engs  likes  to  drink  beer, 
chase  women  and  party,”  the  article 
began. 

Quoting  friends  and  relatives,  the 
article  also  said,  “Mr.  Engs  hates 
Iran,”  and  “He  found  many  Iranians 
hypocritical  about  the  fundamental¬ 
ism  required  of  them.” 

Engs  said  he  was  most  disturbed  by 
a  quote  attributed  to  a  friend  that  said 
Engs  had  been  warned  about  taking 
pictures  of  harbor  facilities  bombed 
by  Iraqi  jets,  “but  took  them  any¬ 
way.” 


As  it  happens,  Engs  was  accused  of 
photographing  “sensitive”  harbor 
installations  and  attempting  to 
smuggle  photos  out  of  Iran.  Engs  is  an 
employee  of  Schlumberger  Ltd.,  an 
oil  industry  services  firm. 

In  his  complaint,  Engs  said  the  arti¬ 
cle  could  have  prolonged  his  time  in 
prison. 

For  its  part,  the  Spectator  argued 
that  the  story  was  accurate,  and  had 
been  published  with  his  welfare  in 
mind. 

“One  of  the  reasons  we  published 
the  article  was  an  effort  to  stimulate 
interest  in  his  situation,”  associate 
editor  Gary  Hall  said  in  a  telephone 
interview. 

Hall  added  that  the  paper  had  con¬ 
sulted  “some  Mideastern  experts” 
and  had  been  assured  that  foreigners 
were  treated  far  better  in  Iranian  pris¬ 
ons  than  were  citizens  of  the  fun¬ 
damentalist  Moslem  country. 

However,  the  council  —  a  volun¬ 
tary  organization  of  journalists  and 
private  citizens  who  rule  on  com¬ 
plaints  of  media  fairness  —  dis¬ 


agreed. 

“The  Ontario  Press  Council  is  con¬ 
vinced  that  the  story  .  .  .  might  well 
have  subjected  [Engs]  to  serious  risk, 
and  that  the  Spectator  should  have 
recognized  the  danger,”  the  council 
said  in  its  ruling. 

“The  council’s  concerns  are  that 
references  in  the  story  to  his  roguish 
behavior,  previous  brushes  with  Ira¬ 
nian  authorities  over  the  photographs 
he  had  taken  and  his  purported  hatred 
of  Iran  could,  if  brought  to  the  atten¬ 
tion  of  Iranian  authorities,  have  pre¬ 
judiced  his  chance  of  gaining  early 
freedom,”  it  said. 

Further,  the  council  said  the 
Mideastern  experts  consulted  by  the 
140,0()0-circulation  newspaper  were 
not  told  the  specific  content  of  the 
story. 

The  Spectator,  the  council 
declared,  “continues  to  be  insensitive 
to  the  potential  danger  created  by  the 
timing  of  this  story. 

“A  claim  of  accuracy  is  not  an 
adequate  defense  of  its  action,”  the 
(Continued  on  page  24) 
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International  photo  event— 


This  trio  of  photographer/editors  having  sur¬ 
vived  their  "show  and  tell"  appearances  before 
the  NPPA  convention,  find  themselves  in  front  of 
the  camera. 


At  top,  Graham  Bezant,  just  returned  from  his 
native  Australia  to  work  in  Toronto  again,  first 
chuckles  as  Nick  Didlick  (center),  Reuters  pho- 
tograher/sub-editor,  Brussels,  takes  aim  and 
Gary  Hershorn,  head  of  Reuters  picture  opera¬ 
tion  in  Canada,  gives  advice. 


Lower  left,  further  instructions  are 
exchanged,  and  finally  (right)  they  shape  up  for 
a  regulation  convention  speakers'  shot. 


Photos  by  Dale  Gleason 


Picture-talk  occupies  conventioneers 


By  Lenora  Williamson 

“While  working  in  Europe  can 
have  some  very  great  advantages — 
like  weekends  in  Paris — it  can  also 
have  some  large  drawbacks  for  a  wire 
service  photographer,  for  example, 
bad  telephone  lines.” 

That  was  one  little  consolation 
offered  by  Nick  Didlick,  a  photogra¬ 
pher/sub-editor  for  Reuters  News 
Pictures  in  Brussels,  to  his  audience 
of  North  American-bound  photogra¬ 
phers,  editors  and  graphics  directors 
during  the  education  program  of  the 
National  Press  Photograhers  Associ¬ 
ation  in  Toronto  earlier  this  month. 

Getting  around  Europe  with  a  pile 
of  luggage  containing  darkrooms, 
transmitters  and  lenses,  he  added, 
makes  one  feel  more  like  a  traveling 
rock  and  roll  show  than  a  wire  service 


photographer:  “When  I  step  out  of 
customs  at  different  airports,  I  see 
dollar  signs  rolling  around  baggage 
porters’  eyes.” 

One  of  five  Canadians  working  for 
Reuters  in  the  European  Division, 
Didlick  is  moving  shortly  to  the  Lon¬ 
don  operation.  In  the  past  two  years, 
he  has  covered  assignments  in 
Europe,  the  Middle  East  and  North¬ 
ern  Africa,  and  in  1986  was  on  the 
road  over  150  days  from  as  far  north 
as  Iceland  to  as  far  south  as  Muscat, 
Oman. 

“The  difference  in  language  from 
country  to  country  could  drive  even  a 
linguist  nuts.  Fortunately  during  my 
travels,  I  have  learned  to  point  and 
grunt  in  17  different  languages.” 

Part  of  a  photograher/sub-editor’s 
job  in  Brussels,  Didlick  explained,  is 
covering  events  around  Europe  and 


the  other  part  is  running  the  European 
picture  desk  which  has  been  working 
to  improve  the  quality  of  pictures  and 
captions  received  in  Brussels  and 
pushing  the  staff  and  stringers  all  over 
Europe  to  shoot  and  crop  their  pic¬ 
tures  tighter  in  “a  more  North  Ameri¬ 
can  style  of  photojournalism.” 

Feature  pictures  play  a  big  part  on 
North  American  pictures  services, 
but  in  Europe  too  few  are  seen,  Did¬ 
lick  lamented. 

In  addition  to  showing  slides  of  his 
assignments  ranging  from  the  Com¬ 
munist  Party  Congress  in  Moscow — 
where  he  almost  had  his  visa  revoked 
for  having  taken  a  feature  picture  of  a 
child  playing  with  a  shovel  while  his 
mother  cleared  snow  from  Red 
Square  in  preparation  for  the  start  of 
the  meeting — to  a  European  Cup  soc¬ 
cer  riot — to  the  Princess  of  Wales’ 
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Press  photographers  planning 
to  restructure  organization 


The  42nd  annual  convention  of  the 
National  Press  Photographers  Asso¬ 
ciation  in  Toronto  marked  a  milestone 
in  the  organization’s  history. 

It  marked  the  first  time  the  photog¬ 
raphers  have  moved  their  convention 
scene  out  of  the  United  States  and  the 
board  of  directors  advanced  strategic 
plans  for  for  restructuring  the  organi¬ 
zation  by  next  year’s  convention  in 
Seattle. 

Holding  the  convention  in  Canada 
emphasized  growing  concerns  for  the 
Canadian  membership  which  is  cur¬ 
rently  distributed  throughout  four  of 
NPPA’s  11  regions,  all  of  the  four 
having  a  minority  of  Canadian  mem¬ 
bers. 

One  proposal  would  divide  Cana¬ 
dian  membership  between  Region  2  in 
the  east  and  Region  1 1  in  the  west. 

Newsviews  magazine  of  the 
Ontario  News  Photograhers’  Associ¬ 
ation,  which  contained  the  official 


convention  program,  carried  a  report 
on  an  ONPA  meeting  which  approved 
a  proposal  which  would  create  a  new 
NPPA  region  for  all  of  Canada  and 
would,  among  other  items,  provide 
for  Canadian  representation  on  the 
national  board  of  directors  and  pro¬ 
mote  greater  Canadian  involvement 
in  the  association’s  programs. 

The  article  cited  a  member’s  com¬ 
ment  that  NPPA  “is  geared  for  the  95 
percent  of  its  members  who  are  in  the 
States.  An  example  is  the  offering  of 
life  insurance  and  camera  insurance, 
which  Canadian  members  are  not 
eligible  for.” 

The  newly  installed  president,  John 
Cornell,  staff  photographer  for  News- 
day,  Long  Island,  anticipates  reports 
of  different  groups  to  be  presented  to 
the  executive  committee  in  Philadel¬ 
phia  during  the  first  stop  on  the  Oct. 
17-24  “Flying  Short  Course,”  a 
coast-to-coast  educational  program. 


Other  speakers  on  the  two-day  edu¬ 
cation  agenda,  to  be  reported  in  a  later 
issue,  included: 

Graham  Bezant,  who  worked  for 
both  the  Toronto  Star  and  the  Toronto 
Globe  &  Mail  and  most  recently 
returned  from  work  in  Australia;  Dick 
Wallace,  graphics/design  editor  of  the 
Calgary  Herald',  Bill  Ostendorf, 
director  of  photography  at  the  Provi¬ 
dence  Journal',  Robert  Gilka,  cur¬ 
rently  an  adjunct  professor  of  photo¬ 
journalism  at  Syracuse  University; 
Chris  Wheeler,  Television  Camera¬ 
man  of  the  Year  for  1986,  KARE-tv, 
Minneapolis;  Boris  Spremo,  Toronto 
Star  photographer; 

Larry  McE)ougall,  Calgary  Herald, 
Canada’s  National  Clip  Contest  Win¬ 
ner; 

Gary  Hershom,  twice  winner  of  the 
Ontario  Newspaper  Photographers 
Association  clip  contest;  Annie  Grif¬ 
fiths,  National  Geographic;  Struan 
Campbell-Smith,  Canadian  fashion 
photographer;  Bruce  Elder,  Ryerson 
Polytechnic,  Toronto,  and  Heinz 
Kluetmeier,  director  of  photography 
at  Sports  Illustrated. 


CONVENTION  CHAIRAAAN  Barry  Gary  of  the  Toronto  Sun  (left)  and 
Julien  LeBourdois  of  Canadian  Press,  trade  show  chairman,  joined  a 
photo  session  in  the  Westin  Hotel  garden  area  prior  to  the  Sprague 
Awards. 


visit  in  Saudi  Arabia,  Didlick  gave  an 
overview  of  the  Reuters  Brussels 
operation  and  the  conversion  to  a 
totally  computerized  switchboard 
and  digital  darkrooms. 

Traffic  is  routed  through  the 
computer  controlled  switchboard 
installed  after  Reuters  purchased  all 
of  United  Press  International’s  news 


picture  operations  outside  the  United 
States  in  1985.  None  of  the  old  equip¬ 
ment  remains. 

Brussels  can  store  800  pictures  in 
the  two  darkrooms;  and  to  see,  send 
or  edit  a  picture,  the  number  is  all  that 
has  to  be  entered  into  the  computer, 
Didlick  explained  during  a  slide  pre¬ 
sentation. 


Released  at  the  convention  was  the 
latest  publication  in  the  association’s 
National  Report  series,  “No  Pictures 
Please,  It’s  the  Law.” 

The  comprehensive  study  is  by 
Michael  D.  Sherer,  chairman  of  the 
NPPA  Freedom  of  Information  Com- 
mitte,  and  now  with  the  University  of 
Nebraska,  Omaha. 

Sherer  explains  at  the  start  that  the 
information  is  an  overview  of  how  the 
law  has  been  applied  to  photojournal¬ 
ism,  observing  that  just  as  every 
image  is  different,  “so  too  is  every 
situation  in  which  a  photojoumalist’s 
legal  right  to  gather  and  communicate 
the  news  is  question.” 

Also  worth  considering,  he  adds,  is 
that  the  law  is  an  ever-changing  pro¬ 
cess:  “What  may  have  been  an 
‘illegal’  image  or  act  a  few  years  ago 
might  not  raise  a  judicial  eyebrow  in 
today’s  world.” 

He  comments  that  one  concept 
runs  throughout  much  of  the  legal 
literature — the  courts  almost  always 
apply  the  law  equally  to  both  print  and 
broadcast  photojournalists. 

Sherer  notes  that  the  information 
presented  may  be  of  value  to  two 
groups  of  people — those  who  primar¬ 
ily  seek  general  information  about 
legal  issues  in  photojournalism  and 
those  who  are  in  need  of  specific 
information  about  a  particular  point 
of  law , 

The  60-page  publication  is  available 
for  a  nominal  charge  by  contacting 
Charles  Cooper,  executive  director, 
NPPA,  3200  Croasdaile  Drive,  Suite 
306,  Durham,  N.C.  27705. 
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67th  Inland  cost  study  is  first  in-house  effort 


By  Mark  Fitzgerald 

Inland  Daily  Press  Association  has 
released  the  1987  Inland  Cost  and 
Revenue  Study,  its  67th  and  the  first 
produced  totally  in-house. 

Also  for  the  first  time,  the  study  has 
been  laid  out  “in  the  way  people 
really  use  it,”  said  Inland  research 
director  Don  Beelow. 

The  format  begins  with  a  graph  that 
plots  the  performance  of  newspapers 
in  various  circulation  and  cost  and 
revenue  categories.  Normal  ranges 
are  graphically  represented  by  what 
Beelow  refers  to  as  a  “cone  of  OK- 
ness.” 

“If  a  publisher  finds  his  paper  is 
way  outside  that  area  in  some  depart¬ 
ment,  it  can  raise  a  flag,”  Beelow 
said. 

That  same  data  is  then  represented 
in  a  “predicted  value”  table  showing 
what  a  publication  should  be  achiev¬ 
ing  in  a  particular  category,  and  what 
percentage  of  that  achievement  a  par¬ 
ticular  publication  has  reached. 

Following  that  are  charts  laying  out 
specific  performances  in  detail. 

“So  you  go  from  the  simple  picture 
to  a  table  to  the  real  data.  It  helps  you 
get  a  handle  on  [the  data]  very 
quickly,”  Beelow  noted  in  an  inter¬ 
view  in  Inland’s  Park  Ridge,  111., 
offices. 

Using  a  workbook  included  for  the 
first  time,  executives  can  also  plot 
their  newspaper’s  performance 


against  those  of  any  other  paper  or 
group  of  papers.  While  that  data  could 
always  have  been  inferred  from  previ¬ 
ous  studies,  the  workbook  consider¬ 
ably  reduces  the  time  needed,  Beelow 
declared. 

Newspapers  will  also  soon  be  able 
to  analyze  the  Inland  data  electroni¬ 
cally.  Sometime  in  autumn,  the  asso¬ 
ciation  will  put  the  study’s  data  on  a 
disc  using  the  Lotus  software  format, 
Beelow  reported. 


tion.  From  that  point,  the  paper’s 
name  is  seen  by  no  one. 

“We  don’t  even  acknowledge  who 
is  in  the  study  and  who  isn’t,”  Carlsen 
said. 

Inland  does,  however,  offer  what 
Carlsen  calls  a  “sort  of  dating  ser¬ 
vice”  for  newspapers.  If  a  paper  is 
interested  in  talking  with  another 
paper,  the  association  will  ask  the 
second  paper  if  it  is  interested.  If 
there  is  no  interest,  the  second  paper 


Using  a  workbook  included  for  the  first  time, 
executives  can  also  plot  their  newspaper’s 
performance  against  those  of  any  other  paper  or 
group  of  papers. 


“Sooner  or  later,  we  are  going  to 
have  the  whole  study  available  on 
disc  in  any  of  the  popular  formats,” 
he  added. 

What  hasn’t  changed  in  this  latest 
edition  of  the  cost  and  revenue  study. 
Inland  executive  director  Ray  Carl¬ 
sen  said,  is  the  high  degree  of  confi¬ 
dentiality. 

“This  study  is  67  years  old  and  it 
just  has  never  been  compromised,” 
he  asserted. 

Newspapers  participating  in  the 
study  are  given  a  key  number  as  soon 
as  their  reports  come  to  the  associa¬ 


is  not  identified  to  the  first. 

This  year  308  newspaper  partici¬ 
pated  from  46  states  —  only  Dela¬ 
ware,  Hawaii,  Nevada  and  Wyoming 
are  not  represented  by  a  paper  — plus 
Bermuda  and  the  Canadian  prov¬ 
inces  of  Ontario  and  Alberta.  The 
average  circulation  size  was  just 
under  45,000. 

“It’s  a  good  sample  size  —  about 
double  what  it  would  have  to  be”  to 
meet  statistical  standards,  research 
director  Beelow  said. 

Specific  figures  are  included  on  a 
(Continued  on  page  39) 


Inland  finds  reporters  still  not  breaking  the  $20K  barrier 


Even  experienced  average  report¬ 
ers  have  yet  to  break  the  $20,000  wage 
barrier,  according  to  the  just-released 
Inland  Daily  Press  Association  wage 
and  salary  survey. 

The  survey  of  more  than  280  daily 
newspapers  found  that  an  exper¬ 
ienced  reporter  —  which  it  defined  as 
someone  with  three  to  five  or  more 
years  on  the  job  —  makes  an  average 
wage  of  $19,452.  All  wages  used  in  the 
survey  come  from  W-2  forms,  so  that 
figure  includes  overtime  earnings. 

By  contrast,  the  arithmetical  aver¬ 
age  for  all  reporters  in  the  survey  was 
$15,387. 

Sports  reporters  on  average  do  the 
best  at  the  surveyed  newspapers.  The 
study  said  the  average  sports  reporter 
earns  $19,453,  or  $1  a  year  more  than 
experienced  reporters. 

This  year’s  wage  and  salary 


survey  —  the  40th  by  the  Park  Ridge, 
Ill. -based  association  —  broke  out 
the  experienced  reporter  for  the  first 
time,  IDPA  director  of  research  Don 
Beelow  said. 

The  detailed  report  includes  sala¬ 
ries  from  38  managerial  job  titles  and 
28  non-managerial  jobs,  each  sup¬ 
plied  with  descriptions  of  duties.  The 
categories  also  include  information 
on  what  new  hires  in  the  category 
make  on  average  and  on  the  highest 
salaries  paid  in  a  classification. 

Among  other  non-managerial  job 
titles,  the  survey  found  photogra¬ 
phers  earn  an  average  $20,120  annu¬ 
ally  and  outside  retail  advertising 
salespeople  earn  an  average  $20,978  a 
year. 

Publishers  earn  an  average  of 
$98,942,  according  to  the  survey. 
However,  that  number  excludes  all 


owner-publishers. 

Production  managers  earn  an  aver¬ 
age  $41 ,964,  while  circulation  manag¬ 
ers  receive  on  average  $36,304  annu¬ 
ally. 

The  top-paid  business-side  line 
managers  are  advertising  directors, 
who  are  paid  an  average  $44,177 
annually.  The  top  newsroom 
employee  is  the  managing  editor, 
whom  the  survey  reports  earns 
$38,980  on  average. 

City  editors  make  an  average  of 
$29,762,  the  survey  found. 

The  full  report  also  breaks  down 
salary  averages  by  circulation  levels 
and  geographical  regions.  The  study 
is  available  for  a  charge  from  the 
IDPA,  777  Busse  Highway,  Park 
Ridge,  Ill.  60068. 


18 


EDITOR  &  PUBLISHER  for  July  25,  1987 


*One  Year  □ 

Two  Years  □ 

Three  Years  □  I 

52  Issues— $40.00 

104  Issues— $73.00  156  Issues— $96.00  I 

(You  save  $7.00) 

(You  save  $24.00) 

Name 

Title 

Comoanv  1 

Nature  of  Business 

neparlmenl 

ArlHrecc 

StP  /Apt 

City 

7ip 

Home  address  |  | 

Office  address  |  | 

Bill  me  | _ | 

Bill  my  company  [ _ ] 

Payment  enclosed  Q 

*L/.S.  and  Canada  only.  All  other  countries  $75.00  a  year. 

V 


0 


/ 


1  - 

i. 


AFFIX 

POSTAGE 

HERE 


\  • 

\ 

\  , 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011 


WEEKLY  EDITOR 


Betty  Weesner 
The  Republican 
Danville,  Ind. 


By  Herm  Albright 

Betty  J.  Weesner,  owner-editor  of 
the  Republican,  oldest  newspaper  in 
Hendricks  County,  Indiana,  says  she 
is  from  the  “old  school”  of  journal¬ 
ism.  Weesner,  60  years  young,  is  a 
believer  that  all  the  news  that’s  fit  to 
print  does  not  have  to  be  bad  news. 

“Good  news  is  news  also,”  she 
says.  “Sometimes  it’s  just  harder  to 
find  it. 

“You  need  a  paper  to  rock  the  boat. 
1  just  don’t  want  to  be  the  boat- 
rocker.  I’m  not  of  that  disposition.  I 
go  for  straight  reporting.  I’m  not 
going  out  digging  up  something.  I’m 
not  going  snipe-hunting.” 

Weesner  says  she  did  not  approve 
of  the  way  the  Washington  Post  cov¬ 
ered  Watergate  and  “crucified” 
Richard  Nixon.  She  also  doesn’t  go 
much  for  interpretive  reporting  or  edi¬ 
tors  who  try  to  influence  readers 
politically. 

She  is  a  throwback  to  the  old-fash¬ 
ioned  weekly  editor  who  believed  a 
community  paper’s  only  responsibil¬ 
ity  was  to  the  local  community  and  its 
citizens.  She  works  hard  at  her 
craft  —  every  week  without  fail,  no 
vacations. 

The  Republican,  published  in  Dan¬ 
ville,  is  filled  with  stories  of  particular 
interest  to  the  county’s  nearly  83,000 
residents.  She  writes  about  euchre 
parties  for  senior  citizens,  a  merger  of 
two  mortuaries,  a  rise  in  electricity 
rates,  a  conference  on  egg  quality,  a 
crash  along  a  county  road. 

Weesner  also  likes  to  test  her  read¬ 
ers  occasionally  to  see  if  they  are 
really  reading  the  paper.  She  tested 
them  last  month  with  a  headline, 
“Rabbit  hits  pole,  fence.”  Curious 
readers  soon  discovered  that  the 
story  was  about  a  car. 

The  newspaper’s  staff  numbers  all 
of  three  —  Weesner  as  editor,  a 
bookkeeper  and  Barbara  M.  Robert¬ 
son,  56,  who  is  Weesner’s  roommate 
and  long-time  assistant.  Robertson 
sets  the  headlines  and  pastes  up  the 


(Albright  is  former  editor  of  the 
Perry  Township  Weekly,  Beech 
Grove,  Ind.,  and  retired  former  editor 
of  the  Naval  Avionics  Center’s  weekly 
employee  newspaper.) 


Betty  Weesner 


copy  for  the  newspaper,  and  uses  the 
aging  Linotype  machines  for  outside 
printing. 

Weesner  does  the  typesetting 
because  she  types  the  fastest.  She 
also  writes  stories,  covers  community 
meetings  and  shoots  her  own  photo¬ 
graphs. 


The  Republican  has  been  printed 
elsewhere  since  1975  because  paper 
companies  refused  to  sell  small  quan¬ 
tities  of  newsprint. 

Most  of  the  stories  in  the  Republi¬ 
can  are  provided  by  correspondents 
in  Danville,  Lizton,  North  Salem, 
Avon,  Pittsboro  and  Coatesville,  all 
neighboring  towns.  A  majority  of 
these  news  helpers  are  retired, 
including  a  94-year-old  stringer  who 
recently  quit  because  of  poor  eye¬ 
sight. 

The  Republican,  which  sells  for 
250,  has  a  press  run  of  1,800  and 
receives  a  large  share  of  its  revenue 
from  printing  legal  advertising.  Cir¬ 
culation  is  down  lately,  says  Wees¬ 
ner,  because  two  other  Hendricks 
County  papers  are  distributed  free. 


The  paper’s  highest  circulation  was 
2,800  about  25  years  ago. 

“Dad  said  if  we  ever  got  to  3,(X)0, 
we  would  get  an  automatic  press,” 
Weesner  said.  “We  took  over  a  paper 
in  Coatesville  so  we  got  one,  and  we 
still  have  it.” 

The  press,  a  1948  Kluge,  no  longer 
is  used  because  the  women  cannot  lift 
heavy  machinery.  An  assortment  of 
ancient  printing  equipment,  most  still 
operative,  makes  the  newspaper’s 
backshop  look  like  a  scene  from  a 
1920s  movie. 

Weesner’s  father,  Edward  “Pug” 
Weesner,  started  work  at  the  Republi¬ 
can  in  the  early  twenties  as  a  Linotype 
operator.  When  the  owner,  Julian  D. 
Hogate,  retired  in  1932,  Weesner 
became  editor.  He  continued  to  set 
type  until  1972.  Weesner  became  edi¬ 
tor  when  her  father  turned  65. 

She  began  her  career  at  the  paper 
writing  school  news  when  only  in  the 
fourth  grade.  She  went  on  to  study 
journalism  at  Indiana  University,  and 
then  came  “home”  to  the  Republi¬ 
can. 

Like  many  editors,  Weesner 
laments  the  fact  that  people  can’t 
seem  to  spell  anymore  and  often  com¬ 
mit  what  she  terms  a  “corruption  of 


words”  by  combining  two  words  into 
one.  She  also  does  not  like  contrac¬ 
tions  in  stories  unless  they  are  part  of 
a  quote. 

The  Republican,  founded  in  1847  as 
the  Danville  Weekly  Advertiser,  has 
never  been  sued,  but  it  came  close  to  a 
lawsuit  some  years  ago,  according  to 
Weesner.  A  typo  in  a  story  about  a 
Civil  War  veteran  tagged  the  man  as  a 
burglar  instead  of  a  bugler. 

She  points  out  that  the  Republican 
does  not  compete  against  the  larger 
papers  which  are  better  equipped  and 
staffed  to  cover  the  bigger,  “more 
important”  stories.  But  there  is  a 
need  for  such  papers  as  the  Republi¬ 
can,  she  adds.  “If  it  wasn’t  for  us, 
people  here  wouldn’t  ever  get  their 
names  in  the  paper.” 


“Good  news  is  news  also,”  she  says.  “Sometimes 
it’s  just  harder  to  find  it.” 
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Publisher  seeks  to 
take  weekly  private 

The  top  officer  of  one  of  the 
nation’s  top  weekly  newspapers, 
WAVE,  said  he  has  offered  to  take  the 
publication  private  for  $12  million  in 
cash  plus  the  assumption  of  an 
unspecified  amount  of  debt. 

If  the  bid  by  Dr.  Charles  Z.  Wilson 
is  successful,  it  would  make  WAVE 
the  largest  minority-owned  newspa¬ 
per  in  the  nation,  with  250,000  readers 
of  its  13  editions  in  the  Westchester, 
Culver  City,  Hawthorne,  Inglewood 
and  South  and  Central  Los  Angeles, 
Calif.,  regions,  according  to  a  report 
from  the  Associated  Press. 

Wilson,  58,  a  former  vice  chancel¬ 
lor  of  the  University  of  California  at 
Los  Angeles,  is  publisher,  president 
and  chief  executive  of  WAVE  and 
owns  25%  of  the  company. 

USA  Today  is  basis 
for  nightly  tv  show 

GTG  Entertainment,  formed  by 
former  NBC  president  Grant  Tinker 
and  Gannett  Co.  Inc.,  is  developing  a 
nightly  television  program  based  on 
USA  Today. 

The  program  would  adapt  the 
News,  Money,  Sports  and  Life  sec¬ 
tions  of  U  S  A  Today  to  a  tv  format  that 
previewed  material  in  the  following 
morning’s  editions  of  the  national 
newspaper.  It  would  broadcast  five 
nights  a  week  and  have  a  weekend 
edition. 

A  final  decision  on  launching  the 
program  is  to  be  made  in  early  1988 
for  broadcast  in  the  fall  of  that  year. 

Village  Voice  union 
approves  contract 

Union  workers  at  the  Village  Voice 
in  New  York  City  have  approved  a 
new  three-year  contract  by  a  five-to- 
one  margin,  averting  a  threatening 
strike  at  the  weekly  newspaper. 

“Overall,  it’s  quite  a  wonderful 
contract,’’  said  Voice  columnist 
Geoffrey  Stokes.  “For  the  average 
worker,  it’s  about  a  35%-to-45% 
package  over  three  years,  a  remark¬ 
ably  good  settlement.’’ 

Four  issues  —  wages,  base  pay, 
free-lance  rules  and  pensions  —  were 
resolved  at  an  all-night  bargaining 
session  June  30-July  1,  according  to 
Caroline  Howard,  a  spokeswoman 
for  District  65  of  the  United  Auto 
Workers  Union,  which  represents 


about  170  editorial  and  advertising 
employees. 

Wages  were  increased  $40  a  week 
in  the  first  year  and  $20  in  each  subse¬ 
quent  year  of  the  pact.  The  union  had 
sought  a  $65-a-week  across-the-board 
raise,  while  the  Voice  initially  offered 
$12. 

The  average  income  for  Voice 
employees  is  $17,000  a  year,  accord¬ 
ing  to  union  figures,  and  three-quar¬ 
ters  of  the  staff  makes  under  $25,000  a 
year. 

Murdoch  picks  up 
90%  of  UK’s  Today 

Lonrho  PLC,  a  diversified  con¬ 
glomerate,  is  selling  its  90%  stake  in 
Britain’s  money-losing  Today  news¬ 
paper  to  publisher  Rupert  Murdoch’s 
News  International  PLC. 

News  International  will  pay  38  mil¬ 
lion  pounds  in  cash,  or  the  equivalent 
of  about  $61  million. 

Murdoch  and  his  rival,  Robert 
Maxwell,  publisher  of  Mirror  Group 
Newspapers,  had  both  sought  to  buy 
the  colorful  morning  tabloid.  Maxwell 
dropped  his  bid  for  Today  on  June  29. 

Lonrho,  which  saved  Today  from 
collapse  almost  a  year  ago,  controlled 
the  newspaper,  while  its  founder, 
entrepreneur  Eddie  Shah,  retained  a 
10%  stake  in  it.  Shah’s  stake  was  not 
part  of  the  deal  with  News  Interna¬ 
tional. 

News  International  said  it  would 
continue  publishing  Today  but  that 
the  newspaper  would  have  a  new  edi¬ 
tor,  David  Montgomery,  currently 
the  editor  of  Murdoch’s  Sunday 
tabloid.  News  of  the  World.  The 
future  of  Today’s  existing  staff  is  to  be 
decided  later.  News  International 
said. 

The  newspaper,  launched  in  March 
1986,  was  Britain’s  first  electronically 
produced  national  daily  newspaper.  It 
accelerated  a  technological  revolu¬ 
tion  sweeping  through  Britain’s 
national  newspaper  industry. 

After  the  purchase,  Murdoch  will 
control  three  national  dailies  and  two 
Sunday  newspapers  in  Britain. 

No  more  national 
papers  on  Fleet  St. 

The  announcement  by  the  Express 
Newspapers,  London,  in  July,  that  it 
will  move  its  editorial  offices  to 
Blackfriars  and  its  production  plant  to 
the  Dockland  area  on  the  Thames  by 
1989  will  bring  an  end  to  all  national 


newspaper  production  on  Fleet 
Street.  Associated  Newspapers  — 
the  Mail,  Standard  and  News  — 
recently  made  its  announcement 
(E  &  P,  June  27,  page  1 1). 

Stauffer  promotion 
highlights  students 

This  fall,  all  20  Stauffer  Communi¬ 
cations  Inc.’s  affiliated  newspapers 
will  introduce  the  A  Plus  program,  a 
media  promotion  that  will  be  an  aid 
for  educators  and  journalists  to  iden¬ 
tify  students’  academic  achievement, 
create  opportunities  for  success  and 
provide  recognition  through  stories, 
honor  rolls,  receptions  and  awards. 

The  program  encourages  business 
owners  to  become  “partners’’  by 
giving  discounts  to  scholars  who 
carry  the  A  Plus  wallet-sized  cards. 
Other  features  and  materials  are  pro¬ 
vided  in  how-to  kits  for  media  and 
school  partners. 

A  Plus  has  been  developed  by  Kim 
Sexton,  former  publisher  and  founder 
of  the  company’s  Blue  Springs,  Mo., 
daily  newspaper,  who  now  manages  a 
new  SCI  creative  service.  Media 
Additions. 

Quebecor issues 
debentures 

Quebecor  of  Montreal  has  issued 
$50  million  (Canadian)  in  debentures 
which  carry  an  11%  annual  interest 
rate. 

The  debentures  are  being  offered 
through  Merrill  Lynch  Canada  Inc. 

The  proceeds  will  be  used  to 
finance  in  part  the  purchase  of  the 
common  shares  of  Donohue  Inc., 
presently  owned  by  Dofor  Inc. 

War  reporters  group 
seeks  members 

Arthur  J.  Kiely  Jr.  of  West  Hart¬ 
ford,  Conn.,  a  retired  Hartford  Cou- 
rant  staff  photographer,  is  seeking 
more  members  from  the  six  New 
England  states  for  the  fledgling  New 
England  chapter  of  the  Marine  Corps 
Combat  Correspondents. 

Kiely,  chapter  president,  said  there 
are  625  members  of  the  national  orga¬ 
nization. 

Persons  interested  in  joining  the 
New  England  chapter  are  asked  to 
contact  the  secretary-treasurer.  Staff 
Sgt.  Gregory  E.  Berry,  in  Hartford  at 
(203)  240-3109. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  yourmailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togetherto  protectyouroriginal  invest¬ 
ment. 

Ferag's  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  fbp^ur  mailroom, 


F'E'R'AG 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


LEGAL  BRIEFS 


MNI  files  suit  over 
right  to  refuse  ads 

Madison  (Wis.)  Newspapers  Inc. 
has  filed  a  federal  lawsuit  against  the 
city  and  the  Madison  Equal  Oppor¬ 
tunities  Commission  over  a  dispute 
involving  an  advertisement. 

The  lawsuit  contends  the  ordinance 
that  created  the  EOC  is  unconstitu¬ 
tional  if  applied  to  a  newspaper’s  right 
to  refuse  to  accept  advertising. 

MNI,  which  publishes  the  Capital 
Times  and  the  Wisconsin  State  Jour¬ 
nal,  filed  the  lawsuit  June  22  in  U.S. 
District  Court  asking  for  an  injunction 
against  further  action  by  the  EOC  on  a 
complaint  filed  against  MNI  last  year 
by  the  Painters  Union.  The  union  filed 
a  complaint  after  MNI  refused  to 
publish  a  union  ad  it  contended  was 
defamatory. 

In  response,  the  union  said  MNl’s 
action  was  discriminatory  and  based 
on  political  beliefs.  The  EOC  found 
probable  cause  to  believe  MNI  had 
violated  the  EOC  ordinance  and 
hearings  would  be  held  on  the  matter. 

MNI  claims  the  ordinance  violates 
its  First  Amendment  rights.  The 
publisher  is  seeking  an  order  against 
more  EOC  hearings  until  the  court 
rules  on  the  constitutional  issue  and  a 
permanent  injunction  against 
enforcement  of  the  ordinances.  It  also 
seeks  an  unspecified  amount  of  dam- 
ages.  _^p 

Va.  publisher 
sues  three  banks 

A  $22-million  suit  has  been  filed 
against  three  Virginia  banks  by  a  Vir¬ 
ginia  newspaper  publisher  alleging 
that  their  failure  to  maintain  confiden¬ 
tiality  devalued  his  properties  and 
may  have  cost  him  a  sale. 

Tucker  W.  McLaughlin,  owner  of 
newspapers  in  South  Boston  and 
Clarksville,  named  as  defendants 
United  Virginia  Bank,  a  statewide 
banking  operation,  and  the  Miners 
and  Merchants  Bank  and  Trust  Co. 
and  the  Grundy  National  Bank,  both 
of  Grundy. 

The  suit  charges  that  confidential 
financial  information  about 
McLaughlin  and  his  papers  was  dis- 
elosed  to  Roy  Park  of  Park  Communi¬ 
cations,  a  prospective  purchaser  of 
♦he  papers. 

Further,  the  suit  says  that  Park’s 
“subsequent  failure  to  make  an  offer 
to  purchase”  was  based  on  informa¬ 
tion  from  United  Virginia  about 
McLaughlin’s  financial  problems  that 
would  lead  Park  to  believe  he  could 


later  purchase  the  properties  on  more 
favorable  terms. 

No  response  to  the  charges  was 
made  immediately  by  either  the  banks 
or  Park. 

Jury  selection 
in  Deaver  trial 
opened  to  public 

A  three-member  federal  appeals 
panel  unanimously  ruled  that  the  jury 
selection  process  in  the  perjury  trial 
of  former  White  House  deputy  ehief 
of  staff  Miehael  K.  Deaver  must  be 
open  to  the  public  and  press. 

The  ruling  by  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia 
overturned  a  deeision  by  presiding 
Distriet  Judge  Thomas  P.  Jackson  to 
conduct  the  selection  process  in 
secret  and  release  edited  transcripts 
to  the  press. 

Judge  Jackson  said  he  was  trying  to 
protect  the  privacy  of  the  prospective 
jurors  since  they  would  be  asked  if 
they,  or  close  relatives,  were  ever 
alcoholics.  The  defense  is  claiming 
Deaver  was  suffering  from  a  drinking 
problem  at  the  time  he  eommitted  the 
alleged  offense. 

Jackson’s  closing  of  the  trial  was 
challenged  by  several  news 
organizations  including  the  New  York 
Times,  Washington  Post,  CNN,  and 
the  three  major  broadcast  networks. 

Deaver  is  charged  with  lying  under 
oath  to  Congress  and  to  a  federal 
grand  jury  whieh  were  investigating 
his  lobbying  activities  after  he  left  the 
White  House  to  form  his  own  firm. 

The  appellate  court  cited  the  1984 
U.S.  Supreme  Court  ruling  in  the 
Riverside  Press-Enterprise  v. 
Superior  Court  of  California  case 
which  stated  jury  seleetion  can  only 
be  closed  to  the  public  when  a 
prospective  juror  makes  “an 
affirmative  request”  for  privacy. 

The  appellate  court  stated  that 
Judge  Jackson  had  turned  the  Press- 
Enterprise  ruling  “on  its  head”  by 
allowing  prospective  jurors  to  choose 
to  be  questioned  in  secrecy  “simply 
by  remaining  mute.” 

Judge  Jackson,  in  response  to  the 
ruling,  dismissed  the  juror  pool  and 
scheduled  a  new  selection  process  to 
begin  on  Oct.  19.  He  charged  that  the 
news  media’s  efforts  to  open  the  voir 
dire  to  the  public  have  hindered  his 
ability  to  conduct  a  fair  and  impartial 
trial. 

In  addition,  Deaver’s  attorneys 
said  they  will  appeal  the  ruling  to  the 
U.S.  Supreme  Court.  A  decision  by 
the  Supreme  Court  to  hear  the  case 
could  cause  further  delays 


Mass,  court  says  no 
to  rape  case  papers 

The  Massachusetts  Supreme  Court 
has  ruled  that  a  newspaper  is  not 
entitled  access  to  court  papers  in  a 
civil  suit  that  grew  out  of  a  child  rape 
case. 

In  a  unanimous  ruling,  the  court 
said  privacy  interests  of  the  parties  to 
the  suit  outweighed  the  public’s  right 
to  know  about  the  settlement  of  the 
case. 

The  ruling  came  in  response  to  a 
suit  by  H.S.  Gere  &  Sons  Inc., 
publisher  of  the  Daily  Hampshire 
Gazette  of  Northampton,  which  was 
seeking  access  to  documents  in  a  civil 
suit  by  a  girl  against  her  guardian, 
Jonathan  Frey. 

Frey  was  eventually  charged  in  a 
criminal  case  involving  the  girl.  He 
was  found  guilty  of  child  rape,  assault 
and  battery  and  procuring  alcohol  for 
a  minor,  according  to  the  high  court, 
and  he  served  II  months  in  jail. 

After  the  criminal  trial,  the  girl  and 
Frey  settled  their  civil  suit,  and  the 
agreement  required  that  the  records 
would  be  sealed  and  the  terms  of  the 
settlement  not  made  public. 

The  Gazette  contended  that  the  set¬ 
tlement  was  newsworthy  and  the 
public  had  a  right  to  learn  of  it,  and 
that  the  public  has  an  interest  in  the 
disposition  of  rape  and  child  sexual 
abuse  cases.  _ AP 

Libel  case  against 
P-l  is  dismissed 

A  libel  suit  against  the  Seattle  Post- 
Intelligencer  and  a  columnist  by  for¬ 
mer  King  County  Assessor  Harley 
Hoppe  has  been  dismissed. 

Superior  Court  Judge  Gerard  M. 
Shellan  ruled  on  June  24  that  Hoppe 
had  shown  no  evidence  that  Emmett 
Watson,  who  now  writes  for  the  Seat¬ 
tle  Times,  intended  to  convey  any 
false  information  in  a  1983  column  in 
the  P-L 

Shellan  said  an  ordinary  reader 
would  see  the  column  as  a  mixture  of 
fact  and  fiction,  and  added  that  public 
officials  can  expect  unkind  remarks 
that  can  even  be  “harsh,  bitter  or 
pejorative.” 

The  newspaper’s  lawyer,  David 
Utevsky,  called  the  column  “merely 
a  satirical  spoof.” 

Hoppe’s  lawyer,  Richard  Sanders, 
said  the  article  “took  the  truth  up  to  a 
point,  then  turned  it  into  falsity  or 
fiction.”  He  contended  readers 
would  not  be  able  to  separate  truth 
from  fiction. 
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...  AND  I  M  SURE  I  SPEAK  RDR  AU.  OF  US  WHEN 
I  SAY  THE  RAILROADS  SHOULD  BE  REREGULATED:' 


Some  people  who  claim  to  speak 
for  everybody  are  really  speaking  for 
almost  nobody. 

For  example,  dieted  a  group  in 
\\hshington  calling  itsdf  Consumers 
United  b"  Rail  Equity  (CU.R.E.)  that 
daims  to  speak  b  rail  shijqjers.  It^  a 
group  that  is  supported  principally  by 
the  coal  and  dectric  utiUty  industries. 
And  te  seeking  tevisbis  to  the  Staggers 
Rail  Act  of  1980  whidi-if  they  benefit 
anyaie-would  primarily  baiefit  the  coal 
and  utility  industries  at  the  expaise  of 
most  other  tail  customers. 

Most  shippets-87  percent  of  those 
surveyed  recendy-are  happy  with  the 
improved  service  and  rates  brought 
abwt  by  deregulation.  They  don’t  want 


O  1967  Assodadon  of  Amehcm  Railroads 


to  see  this  progress  reversed.  And  they 
certainly  don’t  want  to  change  a  law 
that  has  revitalized  foiling  railroads  and 
made  it  pxrssiUe  for  all  railroads  to 
become  so  competitive  with  each  other 
and  with  other  modes  of  transpOTtation 
that  rates  overall  ate  dtof^ing. 

Evai  the  rates  paid  by  CU.R.Ei 
supporters  b  shipping  coal  have 
drq)ped  for  the  past  two  years.  Down  2 
percent  in  1985  and  down  2.5  percent  in 
1986.  They’re  now  at  their  lowest  level 
since  1981.  In  addition,  the  caitracts 
made  possible  by  the  Staggers 
Act  hiwe  assured  many  utilities 
of  low  rates  in  the  future. 

Nevertheless,  CU.R.Ei 
members  think  they  can  use 


federal  and  state  governments  to  lower 
their  rates  still  further. 

Maybe  But  if  they  win,  most  other 
rail  dippers  will  lose-through  higher 
rates,  detericrating  service,  and-as 
railroads  dedine-perhaps  through  loss 
of  service  altogether. 

If  you’re  a  journalist  intaested  in 
these  issues,  the  Association  of  American 
Railroads  will  be  ha{^  to  provide  you 
with  mote  infcrmation.  Because  we 
think  that  to  tell  the  story  ptoperiy,  you 
need  focts,  not  just  assertions.  To  get  the 
focts,  write  Media  Infcrmation, 
Assodatb.  of  American  Railroads, 
50  F  St.,  N.W,  \\hshington,  DC 
20001,  Dept.7 1 1 .  If  you’re  on  a 
deadline,  call  (202)  639-2555. 


ASSOCIATION  OF 
AMERICAN  RAILROADS 


SPJ,SDX  picks  its  first  woman  executive 


The  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi  has  named  its 
first  woman  executive  officer,  vet¬ 
eran  Washington  journalist  Vivian 
Vahlberg. 

Vahlberg,  38,  replaces  Russell  C. 
Tomabene,  who  has  been  executive 
officer  of  the  21,000-member  group 
since  1981.  Tomabene,  63,  a  former 
vice  president  of  NBC  News,  is 
becoming  director  of  the  new  Mid¬ 
west  office  of  the  Executive  Televi¬ 
sion  Workshop,  a  firm  that  provides 
media  training  to  business  executives 
and  government  officials. 

Vahlberg,  a  SPJ,SDX  member 
since  1973,  served  as  assistant 


Washington  Bureau  chief  of  the  Okla- 
homa  Publishing  Company’s 
newspapers  —  the  Daily  Oklahoman 
and  the  now-defunct  Oklahoma  City 
Times  and  Colorado  Springs  Sun  — 
from  1976  to  1983. 

Vahlberg  was  president  of  the 
National  Press  Club  in  1982  and  in 
1983  was  vice  president  of  the 
National  Press  Building  Corporation, 
a  paid  position  in  which  she  super¬ 
vised  the  $85-million  renovation  of 
the  building  that  houses  the  bureaus 
of  many  news  organizations. 

“Because  of  her  experience  with 
the  restoration  of  the  National  Press 
Building  and  her  strong  journalism 


background,  we  feel  that  we  have  in 
Vivian  a  happy  blend  of  good  com¬ 
mon  business  sense  with  a  journal¬ 
ist’s  perspective,”  said  Robert  H. 
Wills,  national  president  of  SPJ,SDX 
and  editor  of  the  Milwaukee  Sentinel. 

Vahlberg  is  married  to  Richard 
Gordon,  editorial  page  editor  of 
Advertising  Age.  Since  the  family’s 
move  to  Chicago,  Vahlberg  has  been 
at  home  with  their  three  children. 

Last  spring,  Vahlberg  was  adjunct 
professor  at  Northwestern  Universi¬ 
ty’s  Medill  School  of  Journalism. 

She  begins  her  duties  as  executive 
officer  Aug.  15. 


(Continued  from  page  15) 


council  observed. 

The  council  decision  has  stirred 
some  opposition. 

An  editor  at  an  Ontario  newspaper 
who  asked  not  to  be  named  said  he 
thought  the  Spectator  had  done  a 
poor  job  in  reporting  the  story. 
“From  what  we  understand,  it  was 


just  badly  done.  The  [reporter]  mis¬ 
quoted  all  over  the  place,”  the  editor 
asserted. 

Nevertheless,  the  editor  added,  the 
press  council  ruling  has  disturbing 
implications. 

“My  God,  it  cuts  across  every¬ 
thing.  Suppose  there  is  a  hostage¬ 
taking.  Are  we  supposed  to  not  cover 
anything  because  the  police  say  it 
might  endanger  somebody?”  the  edi¬ 
tor  asked. 


Prichard 

(Continued  from  page  14) 

joined  Gannett’s  Rochester  papers  in 
1972  and,  except  for  a  brief  period 
when  he  went  to  work  in  a  television 
news  operation,  he  has  remained  with 
the  chain. 

Prichard  joined  USA  Today  in 
1982,  just  as  it  was  getting  olT  the 
ground. 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non- insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Why  gamble  with  your  color. . . 
when  we  offer  you  a  sure  bet 


At  Huber,  we  understand  every  aspect  of 

newspaper  production  that  can  contribute  to 

color  quality.  That’s  why  we: 

•  Look  into  your  plate  preparation,  color 
'  separation,  print  density  and  lay 

•  Analyze  your  present  ink  formula,  ink/water 
balance,  and  the  paper  that  you  use 

•  Study  your  presses,  their  type,  makeup, 
configuration,  and  their  running  speed 

•  Look  at  the  overall  appearance  of  your 
printed  sheet  —  page  set-off,  smearing, 
rub-off  and  dot  gain 

•  Investigate  your  delivery  and  handling 
procedures  •  Collect  data  on  acceptance 

-  by  your  advertisers 


We  really  get  to  know  your  operation.  We 
compile  our  findings  in  a  permanent  record  — 
and  place  your  “Fingerprint”  on  file  for  future 
reference.  Then,  and  only  then,  do  we  custom¬ 
ize  a  color  ink  formula  just  for  you  —  and  we  j 
supply  it  with  the  consistency,  dependability 
and  service  that  have  made  Huber  an  industry 
leader  for  over  a  century.  If  you  want  quality 
color,  don’t  leave  anything  to  chance.  Call  qn 
Huber  today.. .it’s  a  sure  bet. 

For  more  details  about  a  comprehensive 
analysis  of  your  operation,  call  Andy 
McDonnell,  Market  Manager,  Newsinks 
(201)  906-1760. 

Think  ink.. .think  Huber. 


333  Thornall  Street,  Edison,  N.J.  08818 


WeVe  MAN  Roland 


We’re  more 
than  meets  the  eye 


We’re  a  $650  million  printing  press  engineering,  manufacturing  and 
marketing  subsidiary  of  an  $8  billion  multi-industrial  corporation. 
Our  parent  organization  employs  more  than  56,000  people 
worldwide. 

MAN  Roland  serves  the  printing  industry  with  more  than  6,500 
employees  worldwide.  In  North  America,  three  locations  serve  our 
printing  press  customers  with  design,  manufacturing,  parts  and 
service  capabilities. 

We  are  now  investing  more  than  $12.5  million  to  expand  and 
upgrade  our  Middlesex,  New  Jersey  engineering  and  manufacturing 
facilities  to  include  the  latest  technology  in  computer  aided  design 
and  automated  manufacturing  equipment. 

The  Power  of  MAN  Roland.  It’s  more  than  meets  the  eye. 


MAN  Roland  USA,  Inc. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 *(201)  469-6600 
Telex  833-330  •  Telefax  (201)  469-8946 


MAN  on  the  move  roland 


NEWSPAPER  PRESS  DIVISION 


Lockout  at  Montreal  Gazette  turns  bitter 


By  Mark  Fitzgerald 

A  two-week-old  lockout  at  the 
Montreal  Gazette  has  turned  into  a 
bitter  war  of  wills  between  two  pro¬ 
duction  unions  and  management  of 
the  city’s  only  English-language 
daily. 

“There’s  no  point  in  bargaining 
with  these  people,”  Gazette 
publisher  Clark  Davey  said  in  a  tele¬ 
phone  interview.  “The  process  at  this 
point  is  who  can  outlast  who.” 

Since  locking  out  140  pressmen 
from  Graphic  Communications  Inter¬ 
national  Union  Local  41M  on  July  10, 
the  Gazette  has  been  transformed  into 
a  high-security  compound  that  has 
continued  production  with  manage¬ 
ment  crews. 

On  July  16  management  employees 
and  replacement  workers  began  oper¬ 
ating  the  mailroom  after  80  mailers  — 
who  affiliated  with  the  GCIU  just 
before  the  lockout  —  went  on  a  sym¬ 
pathy  strike.  During  the  first  night, 
Davey  and  other  senior  executives 
said,  they  manually  inserted  122,000 


CIP  Inc. 


The  appointment  of  Mr.  Leon  G.  Nelson 
as  Vice-President,  Groundwood  Special¬ 
ties,  Marketing,  Newsprint  Business,  is 
announced  by  Mr.  W.P.  Woodworth,  Se¬ 
nior  Vice-President — Marketing,  News¬ 
print  Business,  CIP  Inc. 

A  Mississippi  State  University  graduate, 
Mr.  Nelson  joined  the  Corporation’s  sales 
and  marketing  team  some  19  years  ago 
and  held  a  number  of  sales  and  marketing 
functions  in  the  Corporation’s  New  York 
and  Dallas  offices.  Now  located  in  CIP’s 
Montreal  Head  Office,  Mr.  Nelson  is  re¬ 
sponsible  for  directing,  planning  and  co¬ 
ordinating,  worldwide,  the  activities  of  all 
gravure  and  specialty  grades  marketed  by 
CIP  Inc. 

CIP  Inc.  is  one  of  Canada’s  leading  forest 
products  companies  with  an  annual  pri¬ 
mary  capacity  of  2.1  million  tonnes.  Its 
production  of  newsprint,  uncoated 
groundwood  papers,  packaging  products, 
tissue  and  wood  products  is  exported  to 
over  30  countries  worldwide. 
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FSIs. 

Davey  said  the  Southam  Inc.- 
owned  newspaper  has  taken  a  “very 
firm”  stance  against  the  unions. 

“We  needed  to  become  more  com- 
petitve,”  he  asserted. 


The  newspaper  itself 
resembles  a  fortress, 
with  its  windows 
covered  by  thick 
boarding. 


“We  are  one  of  the  highest-cost 
newspaper  [operations]  certainly  in 
Canada,  and  in  North  America  as 
well,”  Davey  continued,  “Our 
[labor]  rates  are  right  up  there  with 
the  Washington  Post.  Advertisers 
have  been  telling  us  —  with  ad  rates 
increasing  above  the  rate  of  infla¬ 
tion  —  that  newspapers  are  starting 
to  price  themselves  out  of  the  market. 

“And  we  wanted  to  take  some 
steps  to  reverse  that.” 

Davey  said  the  newspaper  decided 
to  lock  out  the  pressmen  after  union 
negotiators  refused  to  bargain  on 
work  rules  —  and  announced  they 
were  preparing  for  a  strike  during  the 
paper’s  lucrative  autumn  advertising 
season. 

Both  sides  met  this  week  [July  22] 
for  the  first  time  since  the  lockout 
began,  but,  as  Davey  predicted,  the 
result  was  largely  “a  lot  of  rhetoric, 
on  both  sides.” 

The  Gazette  has  been  planning  for 
this  confrontation  for  a  long  time.  In 
early  May,  operations  director  Rob¬ 
ert  Richardson  told  a  meeting  of  the 
International  Newspaper  Financial 
Executives  that  “tough  bargaining  is 
akin  to  tough  love.  Difficult  to  admin¬ 
ister,  but  often  the  only  remedy.” 

At  the  root  of  the  conflict  is  what 
Davey  calls  “a  very  archaic  con¬ 
tract”  with  costly  work  rules. 

“Let  me  give  you  an  example.  Fri¬ 
day,  the  first  night  of  the  lockout,  our 
manning  table  called  for  18  people, 
but  our  [contract-mandated]  sched¬ 
uling  process  insisted  we  call  43  peo¬ 
ple.  Now  we  didn’t  call  that  many 
because  of  the  vacations  and  so  forth, 
but  we  did  get  25,  26  or  27  people  — 
and  we  paid  that  number  above  18  to 
sit  in  the  lunchroom  all  night,”  Davey 
observed. 

“We  paid  them  nearly  $200  a  shift 
to  do  nothing.  In  a  microcosm,  that’s 


really  what’s  wrong  with  our  situa¬ 
tion,”  he  added. 

Despite  these  work  rules,  Davey 
said,  the  union’s  attitude  has  been 
“status  quo,  plus,  plus,  plus,  to  use 
their  president’s  favorite  expres¬ 
sion.” 

Part  of  the  problem  from  the 
Gazette’s  viewpoint  is  Quebec’s  very 
strong  labor  law. 

Under  provincial  law,  for  example, 
the  Gazette  cannot  replace  the  140 
pressmen  it  locked  out. 

“And  obviously,  we  cannot  have 
management  people  doing  this  job  for 
30  years,”  Davey  commented. 

“If  you  look  at  another  paper  in  our 
group  [Southam],  the  Ottawa  (Ont.) 
Citizen  just  200  kilometers  from  here, 
roughly  150  miles,  with  roughly  the 
same  number  of  people,  with  the 
same  unions  —  and  they  have  half 
the  costs  we  have,”  he  declared. 

Those  same  laws  allowed  the  mail¬ 
ers  to  affiliate  so  quickly  with  the 
GCIU  pressmen,  he  said.  At  first  the 
mailers,  whose  contract  does  not 
expire  until  Aug.  14,  crossed  the 
picket  line,  but  later  decided  to  honor 
it. 

In  the  first  days  of  the  strike,  the 
union  threw  up  a  fairly  effective 
picket.  July  13  and  14,  for  example, 
the  picketers  managed  to  turn  away 
all  trucks  attempting  to  deliver  news¬ 
print. 

There  was  scattered  violence  as 
upward  of  150  pickets  attempted  to 
stop  delivery  trucks  from  leaving  the 
building. 

The  newspaper  itself  resembles  a 
fortress,  with  its  windows  covered  by 
thick  boarding  and  with  the  installa¬ 
tion  of  a  new  $200,000  access  and 
surveillance  system  —  the  same  one 
used  at  the  Royal  Canadian  Mint  in 
Ottawa. 

After  several  days  of  picketing,  the 
newspaper  obtained  an  injunction 
that  severely  limits  the  number  of 
pickets,  and  forbids  any  picketing  at 
truck  gates.  Davey  said  the  Gazette 
has  had  no  problem  getting  supplies 
since.  With  its  constant  topping  off  of 
inventory,  he  said,  it  now  has  about 
three  to  four  weeks’  worth  of  news¬ 
print. 

GCIU  Local  41M  vice  president 
John  Ross  said  the  GCIU  had  been 
made  a  “scapegoat”  for  the  vandal¬ 
ism. 

Like  Davey,  Ross  declared  that  his 
side  is  prepared  for  a  long  battle. 

“For  us  it’s  a  question  of  time,”  he 
(Continued  on  page  40) 
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Protect  your 
pressroom  from  fire 

Let  Chemetron  show  you  how  to  reduce  the  rissk 


This  sequence  of  photos  shows  a  Chemetron  carbon  dioxide 
fire  suppression  system  at  work  protecting  a  press  line  in  a 
newspaper  printing  plant.  Within  minutes  of  the  end  of 
discharge,  production  can  resume  because  there  is  no  mess, 
no  clean-up,  and  no  damage  to  equipment  by  carbon  dioxide. 
Imagine  the  problems  created  if  a  sprinkler  system  were  to 
activate  on  your  press  line. 


Multiple  hazards,  the  potential  for  serious  loss 

There  are  a  number  of  areas  in  printing  plants 
which  are  potential  sources  of  fire,  such  as  ink  and 
paper  storage  areas,  composing  rooms  and  the  bindery. 
But  perhaps  nowhere  else  in  the  printing  plant  is  the 
potential  for  fire  greater,  and  the  result  more  cripphng, 
than  in  the  pressroom,  the  heart  of  the  newspaper 
operation. 

Immediate,  effective,  non-disruptive  protection 

Lengthy  shutdowns  can  spell  financial  disaster  for 
the  newspaper  industry.  That’s  why  pressroom 
equipment  requires  fire  protection  that  is  immediate, 
effective  and  causes  a  minimum  of  disruption. 

Chemetron  automatic  fire  protection  systems 
suppress  fires  without  the  need  for  enclosing  walls. 
Unlike  sprinkler  systems,  there  is  no  conteimination  of 
ink,  printed  material,  press  rolls,  bearings,  electrical 
drives  or  controls.  This  means  downtime  is  held  to  a 
minimum.  Self-contained,  the  Chemetron  low  pressure 
carbon  dioxide  system  operates  even  during  a  power 
failure. 

Put  Chemetron  experience  to  work  for  you 

Protecting  printing  plants  is  our  specialty.  Over  the 
past  40  years,  Chemetron  has  put  in  service  between 
eight  and  ten  thousand  low  pressure  carbon  dioxide 
fire  protection  systems,  and  has  pioneered  many  other 
developments  in  fire  protection. 

Ask  about  Chemetron’s  new  microprocessor  based 
control  panel  and  how  you  can  use  it  to  reform  out  of 
date  technology  on  your  existing  cmbon  dioxide  system. 

Free  video  demonstration 

Publishers,  Production  Managers,  Pressroom 
Supervisors:  Send  us  your  business  card 
and  we  will  give  you  a  copy  of 
our  videotape  on  fire  i 
protection  for  printing 
plants.  Lecun  about 
efficient,  cost-effective 
solutions  to  fire  problems 
in  modern  printing  plants 
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CHEfflETROn 


Chemetron  Fire  Systems,  Inc. 
1000  Governors  Highway 
University  Park,  Illinois  60466 

A  Figgie  International  Company  a 


TM 

Telephone  1  800  323-4482 
In  Illinois  312  534-1000 


NEWSPEOPLE  IN  THE  NEWS 


Edwin  O.  Guthman,  68,  editor  of 
the  Philadelphia  Inquirer  for  10 
years,  is  retiring  from  the  newspaper 
and  will  be  succeeded  by  his  deputy, 
David  R.  Boldt. 

Guthman,  a  Pulitzer  Prize  winner  in 
1950,  is  moving  to  Los  Angeles  to 
teach  journalism  at  the  University  of 
Southern  California.  He  joined  the 
Inquirer  in  1977  after  12  years  with  the 
Los  Angeles  Times. 

Boldt  moved  to  the  Inquirer  in  1972 
from  the  Washington  Post.  He  also 
has  served  as  editor  of  the  Sunday 
Inquirer  Magazine. 

Donald  B.  Kimelman,  formerly 
the  newspaper’s  Moscow  correspon¬ 
dent  for  three  years  who  joined  the 
editorial  board  a  year  ago,  will 
become  deputy  editor. 


Carol  Reuss,  professor  of  jour¬ 
nalism  at  the  University  of  North  Car¬ 
olina  at  Chapel  Hill,  has  been 
appointed  acting  assistant  provost. 
Dr.  Reuss  replaces  Marianne  K. 
Smythe,  professor  of  law,  who  is  on  a 
one-year  leave  as  an  attorney-fellow 
with  the  Securities  and  Exchange 
Commission  in  Washington. 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or  ! 

the  energy  industry?  | 

These  public  relations 
specialists  can  get 
answers  for  you: 


Bill  Adams  (918)  661-5224 

Dan  Harrison  (918)  661-5204 

Jere  Smith  (918)  661-4982 

Steve  Milbum  (918)  661-4987 


Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building.  Bartlesville, 
Oklahoma  74004. 
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The  Performance  Company 
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Gustavo  Pupo-Mayo  has  been 
named  general  executive  for  The 
Miami  Herald  Publishing  Co. 

Formerly  news  director  of  WLTV, 
Miami,  he  will  have  both  news  and 
business  responsibilities  and  also  will 
be  available  for  special  assignments 
with  Knight-Ridder  broadcasting.  As 
general  executive  of  the  Miami  Her¬ 
ald,  Pupo-Mayo  will  help  implement 
strategic  planning  and  participate  in 
the  advanced  management  develop¬ 
ment  program. 

Prior  to  WLTV,  a  Spanish-lan- 
guage  station,  Pupo-Mayo  was  assis¬ 
tant  director  of  public  affairs  for  the 
University  of  Miami.  He  is  president 
of  the  Flordia  Association  of  Hispanic 
Journalists. 


Michael  A.  Fay,  most  recently 
manager  of  home  delivery  for  the 
Washington  Times,  now  holds  a  simi¬ 
lar  title  at  the  Springfield  (Mass.) 
Union-News  and  The  Sunday  Repub¬ 
lican.  Earlier  he  was  an  area  supervi¬ 
sor  at  the  Philadelphia  Inquirer  and 
the  late  Philadelphia  Bulletin. 

*  *  * 

Terry  Teachout  has  joined  the 
New  York  Daily  News  as  an  editorial 
writer  and  editor.  He  has  been  a 
senior  editor  at  Harper’s  Magazine  in 
New  York  since  1985. 

Teachout  reviewed  classical  music 
and  jazz  for  the  Kansas  City  Star  & 
Times  from  1977  to  1983  and  then 
studied  psychology  at  the  University 
of  Missouri.  He  earlier  majored  in 
music  and  journalism  at  William 
Jewell  College  in  Missouri,  graduat¬ 
ing  magna  cum  laude. 


CHARLESTON  CHANGE— 

Samuel  E.  Hindman  (right),  execu¬ 
tive  editor  of  the  Charleston  (W.Va.) 
Daily  Mail,  became  publisher/general 
marager  of  Beckley  (W.Va.)  Newspa¬ 
pers  Inc.  June  22,  succeeding  Charles 
K.  Connor,  Jr.,  who  retired  July  3. 

Hindman,  with  the  Daily  Mail  17 
years,  is  president  of  the  state's  Asso¬ 
ciated  Press  Editors  Committee  and 
chairman  of  the  press-bar  committee  of 
the  West  Virginia  Press  Association. 

Connor,  63,  joined  the  Daily  Mail  as 
a  reporter  in  1948;  became  managing 
editor  in  1969,  and  publisher  of  the 
Beckley  corporation  in  1981.  He  has 
been  named  to  the  state's  Board  of 
Regents  which  oversees  public  colleges 
and  universities  and  has  accepted  the 
post  of  executive  director  of  the  Beck¬ 
ley  Area  Foundation. 


PaulWalsh,  a  United  Press  Inter- 
International  general  desk  editor,  has 
been  appointed  Washington  metro 
editor  in  charge  of  news  coverage  for 
the  nation’s  capital  and  Virginia  and 
Maryland  suburbs. 

A  native  of  Detroit,  Walsh  joined 
UPI’s  national  desk  in  1985  after  more 
than  three  years  as  sports  editor  for 
the  Champaign  (Ill.)  News-Gazette. 

Robert  K.  Kieckhefer  was 
named  UPI’s  Chicago  regional  man¬ 
ager  and  regional  editor.  With  the 
wire  service  since  1968,  he  started  at 
the  Chicago  bureau  and  later  became 
Springfield,  Ill.,  bureau  manager  and 
then  news  project  manager  in  1983.  In 
this  latter  post  he  was  responsible  for 
designing  and  implementing  UPI’s 
CustomData  news  service. 

*  *  * 

Peter  R.  Kann,  associate 
publisher  of  the  Wall  Street  Journal 
and  executive  vice  president  of  Dow 
Jones  &  Co.,  and  Howard  Simons, 
curator  of  the  Nieman  Foundation  at 
Harvard  University,  have  been 
elected  to  the  Pulitzer  Prize  Board 
which  oversees  selection  of  the 
annual  winners. 

Kann  and  Simons  fill  the  vacancies 
created  by  the  recent  departure  from 
the  board  of  Joseph  Pulitzer  Jr., 
chairman  of  Pulitzer  Publishing  Co. 
and  subsidiaries,  and  Warren  H. 
Phillips,  chairman  of  the  board  of 
Dow  Jones  &  Co. 

The  elections  were  announced  by 
Michael  Sovern,  president  of 
Columbia  University. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Larry  McDermott 


Sherry  Johnson 


Bill  Lee 


Bob  Issocs 


Larry  McDermott  will  move  from 
Associated  Press  chief  of  bureau  in 
Michigan,  based  in  Detroit,  to  general 
executive  at  New  York  headquarters 
in  August.  In  the  new  position, 
McDermott  will  report  to  AP 
president  Louis  D.  Boccardi  and 
initially  handle  special  projects  in 
Boccardi’s  office. 

Henry  S.  Ackerman,  who  has 
been  in  charge  of  AP  operations  in 
Louisiana  and  Mississippi  for  five 
years,  based  in  New  Orleans,  is  to 
succeed  McDermott  in  Michigan. 

McDermott  joined  AP  in  Little 
Rock  in  1970  from  the  Jonesboro 
(Ark.)  Sun  and  that  same  year 
transferred  to  Richmond,  Va.  In  1971 
he  took  a  military  leave  of  absence, 
serving  in  the  Army  on  the  U.N. 
command  staff  in  Korea  and  working 
as  a  copy  editor  on  the  Korea  Times 
before  returning  to  Richmond  in  1972. 
Since  then  McDermott  has  served  as 
a  correspondent  in  Lansing  and  in 
chief  of  bureau  posts  in  Little  Rock 
and  in  Minneapolis. 

Ackerman  worked  on  the  World 
Services  Desk  in  New  York  prior  to 
South  America  posts  as  news  editor  in 
Buenos  Aires  and  chief  of  bureau  in 
Lima  and  Caracas.  He  returned  to 
the  United  States  in  1 980  as  Cleveland 
correspondent. 

*  *  * 

Sherry  Johnson,  an  assistant 
sports  editor  at  the  Wichita  (Kan.) 
Eagle-Beacon  since  September  1986, 
has  been  promoted  to  sports  editor. 

She  succeeded  Bill  Lee,  sports 
editor  for  the  past  two  years,  who  was 
named  business/farm  editor. 

Johnson,  a  graduate  of  the 
University  of  North  Carolina  at 
Chapel  Hill,  moved  to  the  Eagle- 
Beacon  in  June  1985  as  assistant 
metro  editor,  having  previously 
worked  at  three  North  Carolina  news- 
papers,  the  Raleigh  News  & 
Observer,  the  Greensboro  Daily 
News-Record  and  the  Raleigh  Times. 

Lee  joined  the  Eagle-Beacon  in 


October  1985  from  night  state  editor 
of  the  Tampa  Tribune.  A  graduate  of 
the  University  of  North  Carolina  at 
Greensboro,  he  began  his  career  at 
the  Greensboro  Daily  News  in  a 
variety  of  positions,  and  later  was 
managing  editor  of  the  Asheboro 
Courier-Tribune  and  city  editor  of  the 
Durham  Morning  Herald. 

*  *  * 

John  M.  Simpson  has  been  named 
director  of  corporate  projects  for 
Gannett  International,  the  arm  of 
Gannett  Co. ,  Inc. ,  responsible  for  the 
international  edition  of  USA  Today. 
He  previously  was  managing  editor  of 
the  international  edition  and  manag¬ 
ing  editor/special  projects  for  USA 
Today. 

*  *  * 

A.N.  Dawson  Jr.,  director  of  per¬ 
sonnel  and  employee  relations,  Alex¬ 
andria  (La.)  Daily  Town  Talk,  was 
elected  president  of  the  Newspaper 
Personnel  Relations  Associaton  at  the 
annual  conference  in  Chicago. 

Also  elected  were:  Terry  T. 
Travelstead,  vice  president/person¬ 
nel,  USA  Today,  as  vice  president 
and  president-elect,  and  John  J. 
Swingle,  employee  relations  man¬ 
ager,  Peoria  (Ill.)  Journal  Star,  as 
secretary-treasurer. 


Bob  Isaacs,  manager  of  library 
services  at  the  Fort  Lauderdale 
News/Sun  Sentinel,  is  the  newly 
installed  chair  of  the  Newspaper 
Division  of  the  Special  Libraries 
Association. 

The  chair-elect  is  Richard  Geiger. 
library  director  of  the  San  Francisco 
Chronicle. 

Other  library  directors  elected  for 
1978-88  are: 

Lois  Doncevic,  Allentown  (Pa.) 
Call-Chronicle-,  treasurer;  Mary 
Jane  Handy,  Windsor  (Ont.)  Star, 
secretary;  Diane  C.  Mirvts,  Syracuse 
(N . Y . )  Herald-Journal! Post-S tan- 
dard,  director  of  education;  and  Lany 
McDonald,  Raleigh  News  & 
Observer,  director  of  publications. 

4:  *  * 

Stephen  W.  Ryder  and  Richard 
A.  Myers,  vice  presidents  for  opera¬ 
tions  of  Ottaway  Newspapers,  Inc., 
have  been  elected  to  one-year  terms 
on  the  board  of  directors. 

4:  * 

David  Munson  was  named  division 
sales  supervisor  for  the  St.  Paul  Pio¬ 
neer  Press  Dispatch.  He  previously 
was  director  of  advertising  with  Sky¬ 
way  i  Fre  eway  News  and  most 
recently  with  WCCO-am  radio. 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


40  Years  Nation-Wide,  Personal  Service 
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OBITUARIES 


David  Bair,  49,  publisher  of  the 
Suburban  Newspaper  Group, 
publisher  of  10  weekly  newspapers  in 
South  Jersey,  died  June  15,  appar¬ 
ently  of  a  heart  attack.  He  suffered 
the  seizure  while  in  his  car  in  the 
parking  lot  next  to  his  Cherry  Hill 
office  as  he  was  going  to  a  meeting  at 
the  Camden-Cherry  Hill  Courier- 
Post. 

Bair  had  worked  in  advertising  and 
circulation  management  positions  at 
the  Courier- Post  since  1963  and  then 
was  personnel  manager  before  being 
named  assistant  to  the  publisher  in 
1979.  He  held  that  position  after 
becoming  publisher  of  Suburban 
group,  which  like  the  Courier-Post,  is 
owned  by  Gannett  Co. 

*  *  * 

Joseph  M.  Cudone78,  former 
publisher  of  the  Montclair  (N.J.) 
Times,  died  June  7.  He  was  a  past 
president  of  the  New  Jersey  Press 
Association. 

Cudone’s  career  at  the  Montclair 
paper  spanned  50  years  from  his  first 
job  delivering  newspapers.  He  joined 
the  advertising  department  in  1926 
and  by  1942  had  risen  to  manager. 

He  subsequently  became  general 
manager  and  secretary  and  associate 
publisher,  and  then  president  and  co¬ 
publisher  in  1963.  He  was  named 
chairman  of  the  board  and  publisher 
in  1971,  posts  he  held  until  retirement 
in  1979. 

Cudone  was  instrumental  in  the 
founding  of  the  Verona-Cedar  Grove 
Times  and  later  had  served  as  co¬ 
publisher  and  chairman  of  the  board 
and  publisher. 

*  *  * 

Rick  Jamsch.  30,  a  free-lance 
Washington  writer  and  a  former  news 
editor  for  the  old  Washington  Tri¬ 
bune.  was  killed  June  23  in  what 
police  termed  a  hit-and-run  automo¬ 
bile  accident  in  Takoma  Park. 


John  A.  Kennedy,  88,  a 
Washington  correspondent  who 
uncovered  scandals  in  President 
Warren  Harding’s  administration  and 
later  was  a  personal  assistant  to 
William  Randolph  Hearst,  died  June 
16  at  his  summer  residence  in  La 
Jolla,  Calif. 

Kennedy,  who  held  a  law  degree 
from  George  Washington  University, 
left  the  Hearst  organization  in  1936  to 
purchase  the  Clarksburg  (W.Va.) 
Exponent  and  while  there  founded  a 
network  of  radio  stations.  He  sold  the 
Exponent  and  entered  the  Navy 
shortly  before  World  War  II.  He 
reached  the  rank  of  captain  and 
served  as  an  aide  to  Fleet  Adm. 
Chester  Nimitz  and  special  assistant 
for  legislative  affairs  for  Secretary  of 
the  Navy  James  Forestal. 

In  1947,  Kennedy  purchased  the 
San  Diego  Journal,  sold  it  in  1950  and 
owned  a  local  radio  and  television 
station  for  several  years.  He  then 
bought  the  Sioux  Falls  Argus-Leader 
in  1955  and  was  its  editor  and 
publisher  until  1963  when  he  sold  the 
paper  and  retired. 

One  of  his  sons,  Davis  Lee 
Kennedy,  is  publisher  and  editor  of 
The  Gazette  Newspapers,  based  in 
Gaithersburg,  Md. 

*  *  * 

Leslie  Randolf  Kuehl,  92, 
publisher  of  the  former  Clarkston 
(Wash.)  Herald,  died  of  viral  pneu¬ 
monia  June  22  in  Des  Moines,  Wash. 
He  retired  at  the  age  of  88. 

Kuehl  began  his  newspaper  career 
as  a  cub  reporter  in  the  Clarkston 
office  of  the  Lewiston  (Wash.)  Tri¬ 
bune.  In  1922  with  his  wife,  Elma,  he 
bought  the  Clarkston  Republic.  They 
established  the  evening  Herald  in 
1926  and  in  1944  acquired  the  Asotin 
Sentinel,  consolidating  it  into  the 
Herald. 


Y.  Linda  Lamendola,  63,  a  senior 
staff  reporter  for  the  Newark  Star- 
Ledger,  covering  the  State  House  in 
Trenton,  died  June  30  at  Hunterdon 
Medical  Center,  Flemington,  N.J. 

She  was  the  first  woman  president 
of  the  New  Jersey  Legislative  Corre¬ 
spondents  Club  and  recently  received 
first  prize  from  the  New  Jersey  Press 
Association  for  articles  exposing 
inhumane  conditions  at  some  state 
psychiatric  hospitals. 

Hs  *  * 

Stan  Lomax,  88,  a  New  York 
sportscaster  and  former  reporter  for 
the  Bronx  Home  News  and  the  New 
York  Journal-American,  died  of  heart 
failure  June  26  at  the  Cedar  Manor 
Nursing  Facility  in  Ossining. 

His  radio  career  with  WOR  in  New 
York  City  stretched  from  1932  to 
1976. 

Hs  *  * 

Mary  Jeanne  Meiklejohn,  65,  a 
former  reporter  for  the  New  York 
Daily  News,  died  of  cancer  on  June  22 
at  Greenwich  (Conn.)  Hospital. 

*  *  * 

PODINE  SCHOENBERGER,  84,  a  long¬ 
time  reporter  and  medical  writer  for 
the  New  Orleans  Times-Picayune, 
died  recently. 

Her  newspaper  career  spanned  52 
years  until  she  retired  in  1983.  From 
general  assignment  reporter  she 
turned  to  medical  and  science  writing 
and  was  a  life  member  of  the  National 
Association  of  Science  Writers. 

Hs  *  * 

Dr.  William  von  Stein,  84,  who 
served  as  company  physician  for  the 
Associated  Press  for  35  years,  died 
June  29  in  Fairfield,  Conn.,  after  a 
long  illness.  One  of  his  patients  was 
AP  executive  Kent  Cooper,  who 
recruited  von  Stein  for  the  company 
after  World  War  II. 

The  doctor  began  working  two  days 
a  week  for  AP  in  1948,  eventually  re- 
locating  his  practice  to  AP 
Rockefeller  Center  headquarters.  He 
retired  in  1983  at  the  age  of  80. 

*  *  * 

Charles  R.  Williams,  76, 
publisher  of  the  Wr/mmdnd.)  Times- 
LJnion  and  founder  of  radio  station 
WRSW,  died  June  26.  He  was  the  son 
of  the  late  Times-Union  publisher. 
Logan  Williams. 

He  was  in  the  12th  Army’s  23rd 
Special  Forces  Unit  and  the  first  com¬ 
mander  of  a  secret  armored  combat 
deception  unit  during  World  War  11. 
retiring  with  the  rank  of  lieutenant 
colonel. 
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There’s  no  place 
like  New  England 
the  bright  star 
of  the  U.S. 


Mt.  Chocorua  from  Silver  Lake.  N.H. 
Photo  by  Dick  Smith 


For  over  3  centuries  New  Englanders  have  been 
known  for  inventiveness  and  ingenuity.  They 
have  a  well-deserved  reputation  for  rising  to  ne¬ 
cessity  —  and  winning. 

Between  1968  and  1975  manufacturing  in  the 
region  lost  252,000  jobs  —  roughly  one  out  of 
five.  But  New  Englanders  quickly  rallied.  The 
region  had  the  capital,  educational  resources, 
entrepreneurial  skills,  and  wisdom  that  develop¬ 
ment  in  the  high  tech  and  service  industries  re¬ 
quired.  Between  1975  and  1985  the  number  of 
New  Englanders  employed  in  both  categories 
rose  dramatically.  The  region’s  economy  was 
less  affected  by  the  1980  recession  than  the  na¬ 
tion  as  a  whole,  and  recovered  quickly.  Unem¬ 


ployment  in  New  England  has  been  running  well 
below  the  national  average.  New  England  ’87 
per-household  income  at  $36,619  is  $2,153 
above  the  U.S.  average.* 

You  can  expect  New  Englanders,  with  typical 
thrift  and  foresight,  to  seek  best  buys  —  and  with 
New  England  newspaper  coverage  tops,  you  can 
bet  they  will  find  them  in  New  England’s  local 
newspapers.  When  you  promote  your  products 
in  the  local  New  England  newspaper,  you’re 
making  the  strongest  appeal  in  media  to  families 
averaging  $20,216  in  retail  purchases  — 19% 
above  the  U.S.  average.* 

*1987  Editor  &  Publisher  Market  Guide  estimates. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 

Meriden  Record-Journal  (M&S) 

Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 

New  London  Day  (E&S) 

Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier)  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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NEWS/TECH 


Goodbye  gray  lady 

The  New  York  Times  plans  to  spend  $400  million  on  a  new  plant 
that  will  enable  it  to  print  some  sections  with  full  ROP  color 


By  George  Garneau 

The  New  York  Times  Co.  has  ten¬ 
tatively  approved  spending  $400  mil¬ 
lion  on  a  New  Jersey  printing  plant 
intended  to  introduce  full-color  print¬ 
ing  into  the  New  York  Times  Sunday 
advance  sections. 

The  approval,  contingent  on  set¬ 
tling  with  unions  that  have  been 
working  for  months  without  con¬ 
tracts,  represents  the  largest  capital 
outlay  in  the  company’s  history.  It 
came  at  a  board  meeting  July  16. 

For  the  first  time  outside  of  its  Sun¬ 
day  magazine,  the  Times  will  carry 
full-color  printing  “to  a  reasonable 
extent”  editorially,  said  Times 
spokeswoman  Nancy  Nielsen,  and  in 
advertising  in  Sunday  sections  such 
as  travel,  arts  and  leisure,  real  estate 
and  business.  When  the  new  plant  is 
up  and  running,  she  said,  “we  will 
take  a  look  at  the  daily.” 

The  Times  is  among  the  last  major 
newspapers  in  this  country  to  adopt 
run-of-press  color  printing,  a  trend 
sweeping  the  newspaper  industry 
since  USA  Today  appeared  in  1980. 

The  plant  is  designed  exclusively  to 
print  Sunday  advance  sections,  the 
Times  said,  relieving  pressure  on  its 
Carlstadt,  N.J.,  and  New  York  City 


press  operations.  Planned  to  be  oper¬ 
ating  in  1990,  it  would  be  located  in  an 
unoccupied  building  where  Fedders 
Co.  once  made  air  conditioners  in 
Edison,  N.J.,  25  miles  from  New 
York  City. 

The  1 -million-square-foot  building 
will  house  six  Goss  Colorliner 
presses,  which  have  been  ordered, 
and  will  have  room  for  more.  It  will 
also  house  mailroom  and  packaging 
equipment. 


The  Times  said  the  new  plant  would 
not  affect  the  128-page  capacity  of  the 
daily  paper  nor  would  it  affect  its 
headquarters  in  the  Times  Building  on 
West  43rd  Street  off  Times  Square, 
where  it  maintains  editorial,  adver¬ 
tising  and  business  offices  and  a  pro¬ 
duction  plant. 

The  Sunday  Times  this  year 
became  the  nation’s  largest  Sunday 
paper  with  a  circulation  exceeding  1 .6 
million  copies.  It  is  also  big  in  size. 


Riggs  said  the  push  for  color  came  from  the 
editorial  side,  and  he  did.  not  expect  a  lot  of  color 
advertising  initially. 


The  new  plant  will  allow  the  Carl¬ 
stadt  plant,  which  has  about  reached 
capacity  in  printing  Sunday  advance 
sections  and  daily  editions,  to  run 
daily  editions  and  Sunday  sections 
that  are  printed  Saturday  night. 

“We’re  neophytes  when  it  comes 
to  color,”  said  Andy  Riggs,  senior 
vice  president  for  production.  Riggs 
said  the  push  for  color  came  from  the 
editorial  side,  and  he  did  not  expect  a 
lot  of  color  advertising  initially. 


weighing  in  at  up  to  12  pounds. 

Arthur  Ochs  Sulzburger  said  before 
the  plan  can  be  implemented  “we 
must  have  an  agreement  with  the 
unions  for  the  peaceful  settlement  of 
any  issues  that  might  otherwise  inter¬ 
fere  with  the  orderly  startup  ...” 
He  said  unions  had  been  informed  of 
plans  but  negotiations  had  not  begun. 

Unions  at  the  Times  and  other  New 
York-based  papers  have  been  work- 
(Continued  on  page  37) 


Daily  lets  news  dept,  control  graphics  systems 


By  Mark  Fitzgerald 

The  Providence  Journal  and  Bulle¬ 
tin  are  still  new  to  color,  and  they  are 
trying  something  rather  audacious. 

“We  have  Scitex  [graphic 
enhancement]  equipment,  but  what  is 
sort  of  unusual  in  the  industry  is  that  it 
is  totally  controlled  by  editorial.  It  is 
not  a  production  asset,”  said  David 
B.  Gray,  the  newspapers’  managing 
editor/graphics. 

“Artists,  graphic  editors  and  other 
weird  types  like  that  run  the  Scitex 
equipment,”  he  told  a  seminar  at  the 


recent  American  Newspaper 
Publishers  Association  Technical 
Exposition  and  Conference  in  Las 
Vegas. 

The  reason  for  editorial  control. 
Gray  said,  is  simply  editorial  integ¬ 
rity. 

“The  benefits  of  having  editorial 
people  in  charge  of  the  color  is  pre¬ 
cisely  to  avoid  .  .  .  some  guy  in  the 
pressroom  changing  the  color  of  the 
sky  because  he  thought  it  looked  bet¬ 
ter,”  he  said. 

New  prepress  color  technology  has 
as  many  temptations  as  it  has  capa¬ 


bilities,  Gray  said. 

“The  analogy  I  make,”  he  said,  “is 
to  the  switch  to  cold  type,  when  edi¬ 
tors  discovered  they  could  ‘squeeze’ 
type.  And  if  that  48-point  Pulitzer 
I^ze-winning  head  is  worth  it,  well,  it 
can  become  a  47.35-point  head. 

“Are  we  going  to  do  what  the 
Kremlin  does?  If  you  don’t  like  a  per¬ 
son,  you  remove  him.  If  you  want  a 
banana  on  the  table,  you  put  it  on. 
And  if  you  don’t  like  the  color  of  that 
gentleman’s  suit,  you  change  it. 

“Is  that  being  honest  with  the 
(Continued  on  page  37) 
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A  WORLDWIDE  The  Arkansas  Gazette 

SAMPLE  OF  USERS  Little  Rock,  Arkansas 

The  Globe  and  Mail 

The  Montreal  Gazette  Toronto,  Ontario 

Montreal,  Quebec  Star-Telegram 

The  Press  Register  Fort  Wbrth,  Texas 

Mobile,  Alabama  The  Patriot- News 

The  Evening  Teiegraph  Harrisburg, 

Coventry,  England  Pennsylvania 

Rotabest  The  Heraid-Ledger 

Best,  Holland  Lexington,  Kentucky 

The  Mail  Tribune  Beacon  Publishing 

Medford,  Oregon  Company 

_  „  Acton,  Massachusetts 

TheTimes-News  ^  . 

Kingsport,  Tennessee  Th®  St.  Louis  Post- 

.  Dispatch 

"'”9'®'^  St.  Louis,  Missouri 

AdligenswiI,  o.  .lu 

Swteeriand  Standard  Newspapers 

^  Melbourne, Australia 

Elinformador 

Guadalajara,  Mexico  P®  Times-Picayune 

^  „  .  .  New  Orleans,  Louisiana 

The  Press- Journal  _ 

Vero  Beach,  Rorida  Wayne 

Newspapers 

The  Daily  Town  Talk  Fort  W^ne,  Indiana 

Alexandria,  Louisiana  _  ^  - _ 

The  Press 

The  Journal-Star  Christchurch, 

Lincoln,  Nebraska  New  Zealand 

The  Windsor  Star  Brabants  Nieuwsbiad 

Windsor,  Ontario  Roosendaal,  Holland 
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The  Harris  8300  integrated  newspaper  system  is  used 
by  more  Uian  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  r  3ws 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,ExL4100. 
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Pagination  stiil  on  the  horizon 

Systems  for  large  metro  dailies  remain  at  least  a  year  away,  say  vendors 


By  George  Garneau 

Pagination  appeared  to  progress 
considerably  at  ANPA  TEC  ’87.  But 
the  complex  and  all-encompassing 
pagination  system  for  large  newspa¬ 
pers  is  still  at  least  a  year  or  two  away, 
according  to  the  major  vendors, 
whose  optimism  usually  exceeds  their 
products. 

The  show  followed  a  year  of  conso¬ 
lidation  in  the  prepress  industry,  one 
in  which  the  leading  vendors  added  to 
their  product  lines  by  acquisition, 
contract  or  internal  development. 

With  the  integration  of  various 
computer  systems  becoming  increas¬ 
ingly  important  to  newspapers,  ven¬ 
dors  have  been  rushing  to  place  them¬ 
selves  in  a  position  to  offer  complete 
newspaper  systems. 

Crosfield,  for  example,  spent  the 
year  reorganizing  and  consolidating 
the  acquisitions,  announced  at  last 
year’s  show,  of  Hastech,  Composi¬ 
tion  Systems  and  Muirhead. 
Together,  Hastech’s  mid-sized  pagi¬ 
nation  front-end  and  pagination  sys¬ 
tems,  CSI’s  large  front-end  systems 
and  Muirhead’s  electronic  dark¬ 
rooms,  in  combination  with  Cros- 
field’s  color  scanners  and  color 
makeup  systems,  put  Crosfield  in  a 
strong  position  to  link  text,  black- 
and-white  and  color  composition  sys¬ 
tems  closely. 

Crosfield  showed  its  new  Wizard 
terminal,  which  is  based  on  the  Digital 
Equipment  Corp.  GPX  graphics 
workstation  and  is  designed  for  com¬ 
posing  text  and  graphics  on  screen  for 
either  display  ads  —  AdWizard  —  or 
full  newspaper  pages  —  News  Wiz¬ 
ard. 

Crosfield  demonstrated  its  new 
112/PC  personal  computer-based  sys¬ 
tem  for  large  newspapers.  Using  IBM 
or  compatible  computers,  it  allows 
PCs  to  act  alone  or  as  a  terminal  in 
System  2400. 

Such  a  system,  believed  the  largest 
PC-based  at  any  newspaper,  is 
planned  for  Dagens  Nyheter  in  Swe¬ 
den.  The  PC  terminal.  Wizard,  new 
Page  Magician  and  Magician  Plus  are 
part  of  Crosfield’s  strategy  for  multi¬ 
ple-use  terminals. 

Crosfield  showed  its  CopyView 
software  for  proofing  text  on  the 


Magician  Plus. 

Tim  Flaherty  of  Crosfield  said  pagi- 
nation  was  “about  16  months 
away.  .  .  .  We  have  all  the  individual 
pieces  but  we’re  trying  to  link  them  all 
together.” 

Several  other  major  vendors 
echoed  the  sentiments  that  prepress 
subsystems  were  in  place  and  waiting 
to  be  integrated. 

“We  will  have  all  the  pieces 
together  next  year,”  said  George 
White,  vice  president  of  Camex,  a 
leading  producer  of  display  ad  termi¬ 
nals  that  is  expanding  its  product  line 
to  include  full  newspaper  systems.  In 
the  last  year  Camex  acquired  the 
Intertext  PC-based  editorial  and  clas¬ 
sified  system  and  a  PC-based  adver¬ 
tising  layout,  or  dummying,  system. 
Camex  was  demonstrating  its  ability 
to  generate  electronically  stacks  of 
ads  instead  of  single  ads  and  to  pro¬ 
duce  area  composition,  or  blocks  of 
text.  The  advertising  layout  terminal 
is  planned  to  link  to  the  Intertext  sys¬ 
tem. 


Camex  demonstrated  classified 
pagination  on  a  DEC  GPX  worksta¬ 
tion,  automatically  flowing  a  page  of 
classified  ads  around  Camex-com- 
posed  display  ads. 

“People  have  been  talking  about 
pagination  for  years,”  White  said. 
“We  will  have  all  the  pieces  together 
next  year.  We  will  have  a  major  sys¬ 
tem  in  place.” 

Atex,  one  of  the  top  front-end  sys¬ 
tem  vendors,  showing  the  results  of 
cooperation  with  other  firms,  demon¬ 
strated  some  of  the  pieces  of  its  full 
system,  including  the  heart  of  its  pagi¬ 
nation  system  and  a  basic  display  ad 
terminal. 

“By  April  of  next  year,”  said  Mike 
Akillian  of  Atex,  “publishers  will  be 
able  to  buy  total  prepress  systems.” 

Atex  said  it  had  arranged  with  DEC 
to  provide  VAX  and  Micro  VAX  com¬ 
puters  as  the  platform  for  its  Page 
Production  Node,  the  key  component 


in  its  pagination  product.  The  PPN 
was  demonstrated  at  the  show  and  is 
scheduled  for  tests  in  October  and 
release  in  early  1988. 

Atex  used  the  Sun  Microsystems 
workstation  to  display  its  classified 
pagination,  ad  dummying  and  basic 
display  ad  workstation,  which  was 
linked  to  its  order  entry  system. 
Graphics  and  images  were  planned  to 
be  added  next  year. 

Atex  also  said  it  had  an  agreement 
with  Relational  Technology  to  pro¬ 
vide  its  Ingres  data  base  management 
system. 

Another  example  of  consolidation 
was  Hell’s  acquisition  of  Xenotron.  It 
combined  a  top  color  system  vendor 
with  a  leading  pagination  and  display 
ad  firm.  Xenotron  demonstrated  its 
Ad/Pagemaster  Micro  VAX-based 
systems  for  composing  ads  and  full 
pages  with  text  and  graphics.  Ad  ter¬ 
minals,  capable  of  operating  from 
remote  sites,  were  linked  by  Ethernet 
local  area  network  and  used  an 
ECRM  scanner  for  input  of  mono¬ 


chromatic  photos. 

Similarly,  Information  Interna¬ 
tional,  one  of  the  most  experienced 
pagination  vendors,  showed  the 
TECS/2  by  Morris  PC-based  front- 
end  system  that  it  acquired  not  long 
ago,  its  improved  display  ad  terminal, 
interfaces  to  Monotype  imagesetters 
and  a  Xitron  proof  printer  and  the 
Layout  ADvisor  ad  placement  system 
it  acquired  from  the  Providence  Jour¬ 
nal-Bulletin  in  Rhode  Island. 

“I  don’t  think  any  vendor  has  total 
pagination.  We  are  all  working  on  it,” 
said  Al  Edwards,  president  of  System 
Integrators.  Edwards  said  newspa¬ 
pers  expected  pagination  would  be 
installed  within  10  years  and  those 
with  restrictive  union  contracts  could 
only  install  it  when  composing  room 
personnel  retired. 

SI  I  said  its  Sierra  pagination  plans 
included  three  phases,  the  first  avail¬ 
able  now.  The  second,  involving 
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scanned  images,  graphics  and  full- 
page  output  to  laser  typesetters,  was 
scheduled  for  late  1987.  The  third 
phase,  encompassing  an  ad  layout 
system,  page  planning  and  full-page 
output  through  raster  image  proces¬ 
sor,  was  scheduled  for  early 
1988. 

At  the  show  SII  announced  its 
Sequoia  and  Tahoe  workstations, 
moving  them  “several  steps  closer  to 
completion”  of  its  pagination  system. 
The  Tahoe  expandable  terminal  is 
based  on  Motorola  68020  micro¬ 
processor  and  is  planned  to  interface 


with  other  front-end  systems.  The 
Sequoia  19-inch  graphics  workstation 
is  designed  for  display  ad  makeup, 
page  planning  and  page  makeup.  SII 
also  introduced  a  new  Coyote/22  edi¬ 
torial  terminal. 

SII  announced  its  Ad  Maker  and 
NewsDesk  software  systems  for  the 
terminals  and  prototype  versions  of 
Sierra  page  design  and  electronic 
darkroom  software. 

Display  ad  terminals  were  intro¬ 
duced  also  by  MycroTek,  Dewar 
Informations  Systems,  Compu- 
graphic.  Cybergraphic  Systems  and 


others. 

Apple  Macintosh  PC-based  sys¬ 
tems  such  as  Concept  Publishing  Sys¬ 
tems  showed  expanded  utility  of  the 
Macintosh  as  a  display  ad  terminal. 
Reflecting  the  wide  popularity  of  such 
off-the-shelf  PC  systems,  Steve 
Samer  of  Concept  said  they  were 
becoming  the  “system  of  choice”  for 
many  small  newspapers. 

“Not  too  many  people  are  buying 
systems  which  ignore  PCs,”  he  said, 
noting  that  the  last  year  has  been 
among  the  company’s  most  success¬ 
ful. 


Times  plant 

(Continued  from  page  34) 

ing  without  a  contract  since  March  30, 
when  the  last  contract  expired. 

The  Times  in  March  announced  a 
lease  with  option  to  purchase  the  Edi¬ 
son  building,  constructed  in  1966. 

New  Colorliner  presses  will  allow 
sections  to  increase  in  size  to  80 
pages,  from  64  now,  with  up  to  24 
pages  of  color,  Nielsen  said.  Real 
estate  capacity  will  increase  to  144 
pages,  from  128  now,  with  48  pages  of 
color. 

The  capital  outlay  will  be  financed 
largely  through  internally  generated 
funds,  but  borrowing  was  anticipated 
“from  time  to  time,”  Nielsen  said. 
The  impact  on  earnings  will  not  be  felt 
until  capitalization  begins  in  1990,  she 
said. 

Mailroom  will  include  eight  Harris 
Graphics  carousel-type  inserters, 
Riggs  said.  He  said  fiber  optics  or 
satellites  would  be  used  to  transmit 
pages  from  the  New  York  office, 
where  electronic  color  processing 
equipment  would  be  located. 

Riggs  said  the  Times  was  the  only 
paper  he  knew  of  to  have  a  plant  dedi¬ 
cated  to  Sunday  production. 

Riggs  declined  to  comment  on 
plans  for  the  43rd  Street  production 
facilities,  but  said  the  new  plant  was 
on  hold  until  an  agreement  was 
reached  with  unions  on  provisions 
affecting  the  facility. 


Graphics 

(Continued  from  page  34) 


reader?”  Gray  inquired. 

Of  course,  even  editorial  employ¬ 
ees  can  get  carried  away,  as  another 
speaker  at  the  seminar  suggested. 

“We  have  a  big  problem  with  the 
art  department,”  said  Newsday  edito¬ 
rial  systems  manager  Timothy  W. 


Lasker.  “Those  people  tend  to  go  into 
overkill  once  the  Pandora’s  Box  [of 
graphic  enhancement  technology]  has 
been  opened.” 

Nevertheless,  he  said,  the  system 
—  Newsday  uses  a  Hell  399  scanner 
with  IRIS  proofer  and  a  Scitex  pagi¬ 
nation  system  —  allows  the  tabloid  to 
do  things  that  would  result  in  an 
“astronomical”  bill  from  a  separation 
house. 

Newsday  takes  a  different 
approach  to  its  prepress  system  than 
the  Providence  papers. 

Stressing  communications  between 


departments,  Newsday’s  Scitex  sys¬ 
tem,  for  example,  is  split  between 
three  departments:  editorial,  graphics 
and  data  processing. 

“We  felt  the  only  way  to  integrate  it 
into  our  department  was  to  break  it 
up.  I  think  Newsday  realized  the 
importance  of  getting  all  departments 
involved  with  the  equipment,” 
Lasker  observed. 

“The  days  of  stand-alone  sys¬ 
tems,”  he  added,  “are  gone  forever. 
The  future  won’t  be  just  pagination 
but  total  communications  with  all  sys¬ 
tems.” 


One  vendor  for  everything  from  folder  to  trucks 
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Think  Quipp  when  you  need  the  best  in  mailroom 
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TECHNICAL  BRIEFS 


Electronic  library 
of  Harrisburg  paper 
on  Datatek  system 

The  Patriot  News  Co.,  Harrisburg, 
Pa.,  and  the  Datatek  Corp.,  Okla¬ 
homa  City,  have  signed  an  agreement 
making  the  electronic  library  of  the 
Harrisburg  papers  available  to  the 
subscribers  of  Datatek’s  DataTimes 
service. 

According  to  the  newspaper,  the 
DataTimes  computerized  information 
service  includes  the  libraries  of  about 
40  newspapers,  magazines  and  news 
services  in  the  United  States,  Canada 
and  Australia. 

Customers  of  the  computer  service 
can  tap  into  the  libraries  via  telephone 
for  the  wide  range  of  information 
available  in  the  electronic  libraries. 

Newsprint  use 
trends  upward 

Consumption  of  newsprint  by  daily 
newspapers  and  other  users  is  con¬ 
tinuing  its  more  than  three-year 
upward  trend,  the  American  Paper 
Institute  says. 

In  a  recent  report,  API  said  North 
American  mills  ran  at  97%  of  capacity 
so  far  this  year. 

Estimated  consumption  by  daily 
newspapers  rose  5%  in  May  to 
809,000  metric  tons.  Total  newsprint 
consumption  for  the  month  rose  3%  to 
more  than  a  million  tons.  Consump¬ 
tion  for  the  year  is  up  3.5%  by  daily 
newspapers  and  2.3%  in  total,  API 
said. 

Meanwhile,  publishers’  stocks  as 
surveyed  by  the  American  Newspa¬ 
per  Publishers  Association  fell  2.4%. 

North  American  newsprint  produc¬ 
tion  was  up  3.3  %  in  May,  shipments 
rose  4.4%  and  stocks  were  off  18.9%. 
Shipments  for  the  year  were  up  5.7% 
and  production  was  up  4.4%,  API 
said. 

The  API  reports  results  as  submit¬ 
ted  by  16  newsprint  manufacturers. 

NAPP  winners 

The  Denver  Post  took  top  black- 
and-white  honors,  and  the  Racine 
{'Wis.)Journal  Times  won  for  color  in 
a  print  quality  contest  for  newspapers 
using  letterpress  plates  from  NAPP 
Systems  (USA)  Inc. 

The  sixth  annual  "Best  in  the 
World”  contest  received  nearly  200 
entries  from  around  the  world.  They 
were  judged  by  a  panel  of  three  people 


who  selected  four  finalists  in  each 
category.  Winners  were  selected  by 
more  than  2,500  voters  at  the  recent 
ANPA  TEC  ’87  show  in  Las  Vegas, 
Nev. 

Awards  for  advertising  excellence 
were  made  to  the  Racine  Journal 
Times  for  North  America,  De  Gooi- 
en  Eemlander  of  Hilversum,  Nether¬ 
lands,  for  Europe  and  Asahi  Shimhitn 
of  Shibaura,  Tokyo,  Japan,  for  Asia. 

Winners  in  the  black-and-white  cat¬ 
egory  were:  In  North  America,  the 
Racine  Journal  Times;  Fargo,  N.D., 
Forum;  Fresno  (Calif.)  Bee;  and  Den¬ 
ver  Post.  International  winners  were 
the  Otago  Daily  Times  in  Dunedin, 
New  Zealand,  and  Sydney  Australian. 
In  Europe,  winners  were  the  Evening 
Gazette  in  Middlesbrough,  England, 
and  Sunday  Times  in  Glasgow,  Scot¬ 
land.  In  Asia  winners  were  Nikkan 
Suisan  Keizai  of  Tokyo,  Japan,  and 
Asahi  Shimbun  in  Shibaura,  Tokyo, 
Japan. 

Winners  for  color  were,  in  North 
America,  the  Racine  Journal  Times 
and  Toronto  Star.  In  Europe  color 
winners  were  Gauhote  in  Herren- 
berg.  West  Germany,  and  Met  Luut- 
ste  Nieuws  in  Brussels,  Belgium.  In 
Asia  the  color  winner  was  Asahi 
Shimbun  in  Shibaura,  Tokyo,  Japan. 

The  judges  were  Robert  Hacker  a 
professor  at  Rochester  Institute  of 
Technology,  Ferdinand  Teubner, 
publisher  of  E  cSc  P,  and  John  Temple- 
Raston  of  the  Newspaper  Advertising 
Bureau. 

St,  Pete  Times 
tests  keyless 
anilox  inking 

The  St.  Petersburg  (Fla.)  Times  has 
begun  installation  and  testing  of  two 
units  of  offset  press  equipment  con¬ 
verted  to  keyless  anilox  inking  in 
what  is  the  broadest  testing  of  the 
process  for  four-color  printing. 

The  converted  Goss  Metroliner 
units  are  planned  to  print  color  covers 
and  advance  sections  later  this  sum¬ 
mer,  during  a  period  of  reduced  vol¬ 
ume  at  the  Florida  paper. 

The  field  testing  of  color  keyless 
offset  is  being  conducted  in  conjunc¬ 
tion  with  the  makers  of  the  presses, 
the  Graphic  Systems  Division  of 
Rockwell  International  Corp. 

Keyless  offset  has  been  tested  for 
black  printing  at  the  New  York  Times 
and  Memphis  (Tenn.)  Commercial 
Appecd. 

John  Irvin,  St.  Petersburg  Times 
operations  director,  called  keyless 
offset  “the  next  quantum  leap  in 


offset  technology.” 

The  inking  system  is  designed  to 
save  newsprint  and  produce  more 
consistent  printing  by  eliminating  the 
adjustments  that  control  ink  flow 
across  the  pages  of  newspapers. 
Instead  of  pumps  or  other  devices, 
anilox  rolls  engraved  with  tiny  ink 
cells  transport  ink. 

“If  all  goes  well,  we’re  talking 
about  a  significant  improvement  in 
start-up  waste,  start-up  time  and 
more  uniformity  of  quality  across  the 
multiple  press  run,”  Irvin  said. 

He  said  the  first  press  run  June  19 
“provided  exciting  results,”  and  the 
units  were  scheduled  for  production 
status  this  month. 

Detroit  Free  Press 
likes  Ultratec 

The  Detroit  Free  Press  says  chang¬ 
ing  its  processing  system  has  saved 
labor  and  materials  and  improved 
quality. 

Robert  Burns,  Free  Press  produc¬ 
tion  manager,  said  the  switch  two 
years  ago  from  lith  processing  to 
Kodak  Ultratec  single  developer  and 
replenisher  “provided  lith  quality  re¬ 
sults  with  the  convenience  of  rapid- 
access  processing.” 

The  Free  Press,  whose  chemical 
mixing  in  composing  room  processors 
was  inconsistent,  was  among  the  first 
newspapers  to  use  the  premium- 
priced  Ultratec  products.  The  single¬ 
processor  system  allows  all  the  pa¬ 
per’s  Kodak  films  to  process  in 
Ultratec  chemicals.  The  films  are 
used  on  Hell  color  scanners  and  pro¬ 
cessed  LogE  processors. 

Abitibi  announces 
executive  changes 

Abitibi-Price  Sales  Corp.  has 
named  Don  Martin  executive  vice 
president  and  president  of  the  North 
American  publisher  division,  giving 
him  responsibility  for  sales  of  news¬ 
print  and  groundwood  grades. 

In  other  moves,  David  Loretto  was 
appointed  president  of  the  interna¬ 
tional  division,  with  responsibility  for 
international  sales  of  newsprint  and 
other  products,  in  addition  to  being 
executive  vice  president  of  the  sales 
unit.  Ed  Hughes  has  become  execu¬ 
tive  vice  president  of  the  sales  arm 
and  president  of  Abitibi-Price 
Graphic  Systems  Corp.,  a  new  sub¬ 
sidiary.  Art  Powers  has  been  named 
senior  vice  president,  administration, 
as  well  as  chief  financial  officer. 


38  EDITOR  &  PUBLISHER  for  July  25,  1987 


Wre 

ALCO. 


Revenue 

(Continued  from  page  18) 


Wnfoitcomesto 
pnting  magazines, 


very  wide  range  of  cost  and  revenue 
categories. 

With  the  figures  publishers  can  plot 
what  it  costs  to  print  an  inch  of 
classified  —  and  how  much  revenue 
that  same  inch  generates.  Production 
hours  and  supply  costs  per  page  are 
plotted. 

The  study  also  has  figures  from 
newspaper-run  commercial  printing 
operations,  shoppers  and  other  ven¬ 
tures. 

Inland  released  these  figures  from 
the  average  of  a  group  of  papers 
beginning  at  10,000  circulation: 

Average  circulation  is  10,700  and 
penetration  is  52.2%  of  the  city  zone. 
The  average  paper  in  this  group 
publishes  304  issues  a  year,  and  a  total 
of  6,594  homeprint  pages.  Average 
operating  revenue:  just  shy  of  $2.6 
million.  Of  that,  72.6%  comes  from 
advertising;  23.8%  from  circulation; 
and  4.3%  from  other  sources. 

Local  advertising  yields  an  average 
of  $4.29  per  column  inch.  National 
advertising  yields  $5.27  in  the  same 
space.  Classified  produces  $3.73  per 
column  inch,  and  legal,  $6.37.  About 
19,000  column  inches  annually  go  to 
house  ads  and  other  unpaid  advertis¬ 
ing. 

Inland  is  expanding  its  cost  and 
revenue  study  in  two  other  ways. 

First,  it  is  discussing  with  the  Inter¬ 
national  Newspaper  Financial  Execu¬ 
tives  the  possibility  of  developing  a 
computer  modeling  device  incorpor¬ 
ating  the  cost  and  revenue  study. 

In  addition,  it  has  under  way  a  pilot 
study  of  26  newspapers  in  1 1  Latin 
American  countries  to  see  if  a  cost 
and  revenue  study  for  those  kinds  of 
papers  is  feasible. 

“We’re  learning  they  do  things 
very  differently  there,”  Beelow  said. 
“They  are  very  labor-intensive,  for 
instance.” 

The  1987  Inland  study  is  available 
from  IDPA,  777  Busse  Highway,  Park 
Ridge,  III.  60068.  There  is  a  fee  that 
varies  according  to  how  much  of  the 
study  on  what  is  ordered  and  whether 
there  was  participation  in  it. 

Wash.  Post  Co.  sells 
cellular  phone  unit 

The  Washington  Post  Co.  has 
agreed  to  sell  its  Florida  Cellular  Tele¬ 
phone  Co.  —  its  last  remaining  cellu¬ 
lar  phone  operations  —  to  McCaw 
Communications  Companies. 

Terms  of  the  transaction  were  not 
disclosed. 
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McPaper 

(Continued  from  page  13) 


“I  was  appalled,”  Neuharth’s  then- 
special  assistant  Charles  Overby  told 
Prichard.  “It  was  the  most  offensive 
thing  I  have  seen  in  my  adult  life.  I 
was  waiting  for  lightning  to  strike  that 
place  down,  1  was  so  mortified.” 

Neuharth  later  defended  the  exer¬ 
cise  saying  that  the  “lethargic” 
executives  “needed  to  be  jarred  into 
reality.” 

USA  Today’s  top  executives  were 
not  the  only  ones  taking  the  heat, 
according  to  the  book. 

Though  the  newsroom  was  plush, 
modem  and  efficient,  it  was  also  a 
pressure  cooker  in  those  first  days. 

When  USA  Today  came  into  New 
York  City  for  the  first  time,  the  book 
notes  that  many  city  dwellers  mistook 
it  for  a  “Moonie”  paper,  confusing  it 
with  the  Unification  Church’s  also 
colorful  but  now-defunct  New  York 
News  World. 

Readers  of  McPaper  can  be  forgi¬ 
ven  if  they  mistake  some  of  the 
description  of  the  nascent  USA 
Today  newsroom  for  a  Moonie  opera¬ 
tion  as  well. 

Nearly  two-thirds  of  the  reporters 
were  loaners  from  Gannett’s  far-flung 


Media  Pool 

(Continued  from  page  II) 


want  news  organizations  in  the  area 
independently  because  of  the  danger. 
The  department  reissued  a  warning  to 
steerclear  of  Navy  vessels,  which  are 
in  a  higher  state  of  alert  following  the 
attack  by  Iraqi  planes  on  the  U.S. 
Navy  frigate  Stark. 

Bureau  chiefs  did  not  know  when 
their  staffers  would  be  allowed  to 
return  or  when  they  would  file  again. 

“We  are  subject  to  the  vagaries  of 
military  communications,”  the  AP’s 
Lewis  commented. 

One  report  said  of  the  newspeople, 
in  a  launch  to  witness  a  reflagging 
ceremony:  “Amid  deep  swells,  high 
temperatures  and  humidity  and  nox¬ 
ious  diesel  fumes,  some  reporters 
around  the  launch  took  ill  and  were 
later  resting  comfortably  in  their 
bunks  aboard  the  Fox.” 


Lockout 

(Continued  from  page  28) 


said.  “We  can  hold  out  forever  if 
that’s  what  it  takes.  We’ve  got  100% 
support  from  the  International.” 


empire.  Since  no  one  knew  each 
other,  they  wore  name  tags  for  the 
first  weeks.  (Neuharth,  too,  the  book 
notes.) 

The  reporters  lived  in  free,  albeit 
roach-infested,  quarters  near  the 
newspaper  and  were  given  a  grand 
total  of  $125  a  week  “walking  around 
money.” 

Glassy-eyed  journalists  worked 
hellacious  hours  and  were  criticized 
according  to  standards  that  changed 


feeling  to  the  venture,  according  to 
McPaper. 

Then-national  editor  Nancy 
Monaghan,  for  example,  recalled  the 
period  as  “the  worst  ...  in  my  entire 
life,  but  1  would  do  it  again.” 

“If  you  did  a  survey  of  people  here, 
I  think  the  overwhelming  majority 
would  say  it  was  worth  it  and  they 
wouldn’t  have  missed  it  for  any¬ 
thing,”  Prichard  told  E&P. 

USA  Today  turnover  is  somewhat 


Yihen  the  door  opened  to  the  private  dining  room, 
the  executives  saw  Neuharth  wearing  a  crown  of 
thorns. 


often  and  without  notice. 

“A  Money  editor  recalls  it  was  like 
being  in  a  prisoner-of-war  camp:  One 
day  you  would  obey  the  rules  and 
then  the  next  day  ‘they’  would 
announce  new  ones  and  punish  you 
for  having  obeyed  the  old  ones,”  Pri¬ 
chard  writes. 

Burnout  was  a  constant  problem. 

One  reporter  burst  into  tears  and 
spent  hours  riding  the  Washington 
Metro  —  unable  physically  to  enter 
the  building,  the  book  says. 

Withal,  there  was  also  a  messianic 


Ross  said  the  lockout  did  not  come 
as  a  surpise. 

“We  expected  it.  We  didn’t  know 
when,  but  he  [Davey]  has  threatened 
since  October  that  he  was  going  to 
lock  us  out  if  he  didn’t  have  a  contract 
by  July  1,”  Ross  said. 

Ross  also  said  he  is  “99%  sure  that 


exaggerated,  Prichard  said  in  an  inter¬ 
view. 

“All  the  key  executives  who  were 
with  USA  Today  are  either  still  here 
in  some  capacity  or  are  in  Gannett,” 
he  said. 

The  book  ends  on  a  kind  of  senti¬ 
mental  note,  with  the  founder’s  eyes 
misting  and  his  voice  breaking  as  he 
declares  how  happy  he  is  that  “damn 
near  all  of  you  were  here  at  the  begin¬ 
ning.” 

“McPaper,”  Prichard  writes,  “was 
going  to  make  it.” 


they’re  out  to  bust  the  union,”  a 
charge  Davey  denied. 

The  Gazette  —  with  a  daily  circu¬ 
lation  of  198,960  and  a  Saturday  cir¬ 
culation  of  274,072  —  has  been  the 
only  English-language  newspaper  in 
Montreal  since  1979,  when  the  Mon¬ 
treal  Star  folded  after  a  nine-month 
strike  by  the  same  pressmen’s  union. 


IDPA,  INAME  move  meetings 
from  Florida  to  protest  ad  tax 


The  Inland  Daily  Press  Association 
and  the  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  have  joined  the  growing  list  of 
newspaper  groups  protesting  Flori¬ 
da’s  5%  sales  tax  on  advertising. 

Directors  of  IDPA  voted  unani¬ 
mously  to  move  its  scheduled  1989 
winter  conference  from  Innisbrook 
Inn  in  Tarpon  Springs.  Inland  held  its 
winter  conference  in  Florida  last 
year,  attracting  about  400  people. 

In  a  letter  canceling  the  meeting, 
executive  director  Ray  Carlsen  said, 
“Inland’s  newspaper  members  take  a 
consistent  and  strong  stand  in  opposi¬ 
tion  to  any  attempt  to  tax  the  expres¬ 


sion  of  ideas,  even  when  the  ideas  are 
expressed  to  explain  or  promote  insti¬ 
tutional  principles,  business  products 
or  services.” 

The  INAME  board  of  directors  cast 
its  vote  to  cancel  all  future  confer¬ 
ences  in  the  state  during  the  group’s 
recent  summer  meeting  in  San  Diego. 

INAME  has  conducted  several 
conferences  in  Miami  over  the  past 
few  years  and  was  near  signing  con¬ 
tracts  for  future  meetings  in  Orlando. 
Each  three-day  conference  injects 
more  than  $1  million  into  the  local 
hotels  and  economy,  according  to 
INAME  figures. 
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Inmate  suit  alleges 
invasion  of  privacy 

An  inmate  in  San  Quentin  prison 
recently  filed  suit  against  the  Marin 
(Calif.)  Independent  Journal  in 
Novato  for  $50,000  in  damages  for 
invasion  of  privacy. 

Craig  R.  Lavaysse  charged  that  the 
newspaper  vio'^^ted  his  privacy  by 
running  several  photographs  of  the 
prison’s  inmate  firefighting  force,  two 
of  which  show  Lavaysse,  who  is  iden¬ 
tifiable  in  the  photo  but  not  mentioned 
in  the  cutline. 

Lavaysse  said  he  asked  the 
reporter  to  keep  him  out  of  the  story. 
He  and  his  mother  “advised  other 
family  members  and  friends  that  he 
was  working  out  of  state.” 

The  suit  claims  that  the  prisoner 
“was  rehabilitating  himself  and 
deserved  to  avoid  public  disclosures 
of  his  criminal  conviction  .  .  .  most 
of  the  plaintiff  s  family  and  friends 
were  not  aware  of  the  plaintiff  s  past 
criminal  record.” 

U.S.  Supreme  Court 
will  not  block  retrial 

The  U.S.  Supreme  Court  has 
refused  to  block  a  retrial  of  a  libel 
lawsuit  accusing  a  Montana  newspa¬ 
per  with  falsely  accusing  a  deputy 
sheriff  of  theft. 

The  court,  without  comment,  let 
stand  a  ruling  that  reinstated  the  suit 
despite  a  jury  verdict  in  favor  of  the 
newspaper,  the  Missoidian,  and  the 
reporter  who  wrote  the  disputed  arti¬ 
cle. 

The  Missoulian,  in  a  December 
1982  article  written  by  Donald 
Schwennesen,  reported  an  allegation 
by  former  Flathead  County  Sheriff  s 
Detective  Max  Salisbury. 

He  accused  Deputy  Sheriff  Warren 
E.  Sible  of  stealing  a  meat  smoke¬ 
house.  Salisbury  also  charged  that 
Sheriff  A1  Rierson,  who  was  seeking 
re-election,  tried  to  cover  up  the  theft 
and  reassigned  Salisbury  for  trying  to 
expose  the  theft. 

Sible  sued  the  Missoulian,  Schwen¬ 
nesen  and  Salisbury  for  $30  million. 
He  said  the  story  was  false  and  that 
the  newspaper  and  reporter  acted 
with  actual  malice  —  knowing  that 
the  charges  were  false  or  with  reck¬ 
less  disregard  for  the  truth. 

A  jury  ruled  in  favor  of  the  defen¬ 
dants. 

But  the  Montana  Supreme  Court 
revived  the  case  last  November,  say¬ 
ing  the  trial  judge  instructed  the  jury 
improperly.  The  judge  had  told  the 


jury  that  the  newspaper,  to  be  guilty 
of  actual  malice,  must  have  published 
the  material  despite  “serious  doubts 
as  to  the  truth  of  the  publication.” 

The  state’s  high  court  said,  “Such  a 
rule  encourages  irresponsible  jour¬ 
nalism.  When  a  newspaper  has  facts 
that  indicate  material  is  highly  sus¬ 
pect,  it  should,  and  it  does,  have  a 
duty  to  investigate  before  publish¬ 
ing.” 

Lawyers  for  the  Missoulian,  which 
is  published  by  Lee  Enterprises  Inc., 
urged  the  justices  to  overturn  the 
state  court  ruling  and  throw  out  the 
suit. 

— AP 

Orlando  paper  sues 
NASA  over  release 
of  autopsy  reports 

The  Orlando  (Fla.)  Sentinel  has 
filed  a  suit  seeking  the  release  of 
autopsy  reports  on  the  crew  of  the 
space  shuttle  Challenger. 

“These  autopsies  might  tell  us 
whether  the  Challenger  astronauts 
lived  long  enough  to  activate  some 
type  of  escape  system,”  Sentinel  edi¬ 
tor  John  L.  Haile  said. 

Transcripts  of  the  astronauts’  tape- 
recorded  conversations  showed  that 
air  tanks  were  turned  on  by  at  least 
three  of  the  astronauts  immediately 
after  the  explosion. 

Challenger  did  not  have  an  escape 
system  and  none  has  been  added  to 
the  three  remaining  shuttles,  even 
though  the  Rogers  Commission, 
which  investigated  the  tragedy, 
recommended  that  NASA  explore  the 
possibility  of  designing  one. 

The  National  Aeronautics  and 
Space  Administration,  which  is 
studying  the  issue,  contends  such  a 
system  would  not  have  prevented  the 
Challenger  deaths. 

“Our  concern  is  the  advisability 
and  feasibility  of  an  escape  mechan¬ 
ism,”  said  Evans,  who  filed  the  suit 
June  19  in  U.S.  District  Court  in 
Orlando.  “Knowing  how  long  the 
Challenger  astronauts  survived  could 
shed  light  on  this.” 

NASA  has  30  days  to  respond  to 
the  newspaper’s  suit. 

NASA  has  said  it  is  withholding  the 
records  under  an  exemption  in  the 
Freedom  of  Information  Act  that  pro¬ 
tects  from  disclosure  personnel  and 
medical  files  “the  disclosure  of  which 
would  constitute  a  clearly  unwar¬ 
ranted  invasion  of  personal  privacy.” 

Earlier  this  month,  a  federal  judge 
ordered  the  agency  to  release  to  the 
New  York  Times  the  tape-recording  of 
the  astronauts’  conversations.  Other 


suits  by  news  organizations  have 
been  filed  against  the  Justice  Depart¬ 
ment,  seeking  access  to  details  of  the 
government’s  private  agreement  to 
pay  compensation  to  the  crew  mem¬ 
bers’  survivors  in  exchange  for 
promises  not  to  sue  NASA. 

Coroner  says  death 
of  sister-in-law  of 
Laxalt  was  suicide 

Police  investigators  agree  with  a 
coroner’s  ruling  that  the  former  sis¬ 
ter-in-law  of  presidential  hopeful  Paul 
Laxalt  committed  suicide. 

Napa  County  (Calif.)  Coroner  Jim 
York  ruled  on  June  30  that  Katherine 
Ann  Laxalt,  52.  took  a  lethal  dose  of 
the  sedative  phenobarbital. 

She  was  found  dead  one  day  before 
Paul  Laxalt  and  McClatchy  Newspa¬ 
pers  announced  the  settlement  of  a 
libel  lawsuit  in  which  she  was 
expected  to  testify. 

Letters,  notes  and  audiotapes  dis¬ 
covered  in  her  car  indicated  she  was 
despondent  over  the  divorce  and 
“feeling  hounded”  by  the  media  over 
her  pending  testimony,  York  said. 
She  divorced  Peter  Laxalt,  brother  of 
the  former  U.S.  senator  from 
Nevada,  about  10  years  ago. 

Laxalt  settled  his  $250-million  suit 
against  the  newspaper  group  June  3. 
He  sued  over  a  story  that  said  the 
Internal  Revenue  Service  had  evi¬ 
dence  of  skimming  at  the  Ormsby 
House  hotel-casino  when  it  was 
owned  by  the  Laxalt  family. 

In  the  settlement,  McClatchy 
issued  a  statement  saying  no  evidence 
had  been  uncovered  that  Paul  Laxalt 
knew  of  any  skimming,  which 
publisher  C.K.  McClatchy  said  was  a 
restatement  of  the  original  story. 

— AP 

Coach’s  libel  suit 
dismissed  by  judge 

A  circuit  court  judge  has  reaffirmed 
his  decision  to  dismiss  a  libel  lawsuit 
filed  by  former  Memphis  (Tenn.) 
State  University  basketball  coach 
Dana  Kirk  against  a  Memphis  news¬ 
paper  and  a  restaurant. 

Judge  Wyeth  Chandler  dismissed 
the  suit,  saying  Kirk’s  lawyers  failed 
to  prove  the  Commercial  Appeal  or 
the  restaurant  had  acted  with  malice 
or  a  reckless  disregard  for  the  truth. 

Chandler  said  Kirk  is  a  public  figure 
and  malice  or  reckless  disregard  is 
required  in  libel  cases  involving  pub¬ 
lic  figures. 
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Cartoonists  pick  ‘Peanuts’  as  best  strip 

An  E&P  survey  of  22  syndicated  creators  reveals  that  ‘Krazy  Kat/ 

‘Li’l  Abner,’  and  ‘Terry  and  the  Pirates’  are  also  very  popular 


'Peanuts'  from  1987  and  'Pogo'  from  1971.  Walt  Kelly's  strip  and  other  old  comics 
illustrating  this  story  ore  reprinted  from  'The  Comics:  An  Illustrated  History  of 
Comic  Strip  Art'  (G.P.  Putnam's  Sons,  1974)  by  Jerry  Robinson. 


By  David  Astor 

“Peanuts”  received  the  most 
points  in  an  E&P  survey  asking  22 
cartoonists  to  name  their  all-time 
favorite  syndicated  comics. 

Charles  M.  Schulz's  strip  was  fol¬ 
lowed  in  the  telephone  poll  by  three 
classic  comics  that  no  longer  appear 
in  newspapers  —  “Krazy  Kat,”  “Li’l 
Abner,”  and  “Terry  and  the 
Pirates.” 

Cartoonists  were  asked  to  name 
their  three  favorite  comics  in  rank 
order  —  with  first-place  picks  getting 
three  points,  second-place  ones  gar¬ 
nering  two,  and  third-place  choices 
receiving  one. 

Many  of  the  cartoonists  responding 
to  the  survey  said  it  was  tough  limiting 
their  picks  to  three  strips  or  panels. 
Some  noted  that  they  could  easily 
name  ten  comics  that  they  absolutely 
loved. 

A  few  cartoonists  declined  to  take 
part  in  the  poll  because  they  didn’t 
want  to  rank  their  peers  —  and  pos¬ 
sibly  offend  people  they  didn’t 
choose.  At  least  a  couple  of  cartoon¬ 
ists  who  did  respond  to  the  survey 
limited  their  picks  to  past  comics  for 
that  reason. 

This  advantage  for  classic  strips 
was  probably  negated  by  the  fact  that 
currently  syndicated  comics  were 
obviously  more  familiar  to  most 
respondents.  Indeed,  some  younger 
survey  respondents  may  not  have 
even  seen  a  number  of  now-defunct 
strips. 

All  in  all,  the  E&P  survey  is  not 
meant  to  be  scientific  or  definitive. 


Twenty-two  cartoonists  comprise 
only  a  relatively  small  percentage  of 
syndicated  comic  creators,  although 
an  effort  was  made  to  contact  a  cross 
section  of  respondents  based  on  age, 
popularity,  sex,  syndicate  affiliation, 
etc.  And  strip,  panel,  gag-a-day,  and 
continuity  comic  cartoonists  were  all 
queried. 

Following  are  the  top  12  choices, 
which  all  received  four  or  more 
points.  In  the  case  of  ties,  the  older 
comic  is  listed  first.  If  a  syndicate 
isn’t  named,  it  means  the  comic  no 
longer  appears  in  newspapers. 

1.  “Peanuts”  by  Charles  M.  Schulz 
of  United  Feature  Syndicate,  17 
points. 

2.  “Krazy  Kat”  by  George  Herri- 
man,  14  points. 

3.  “Li’l  Abner”  by  A1  Capp,  10 
points. 

4.  “Terry  and  the  Pirates”  by  Milt 
Caniff,  8  points. 

5.  “Pogo”  by  Walt  Kelly,  7  points. 

5.  “Hagar  the  Horrible”  by  Dik 

Browne  of  King  Features  Syndicate,  7 
points. 

7.  “Little  Nemo  in  Slumberland” 


by  Winsor  McCay,  6  points. 

7.  “Doonesbury”  by  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate,  6 
points. 

9.  “Herman”  by  Jim  Unger  of  Uni¬ 
versal,  5  points. 

9.  “The  Far  Side”  by  Gary  Larson 
of  Universal,  5  points. 

11.  “Zippy  the  Pinhead”  by  Bill 
Griffith  of  King,  4  points. 

11.  “Calvin  and  Hobbes”  by  Bill 
Watterson  of  Universal,  4  points. 

Comments  about  the  first  12 
choices  appear  at  the  end  of  the  story. 

Receiving  three  points  were  (in 
alphabetical  order)  “B.C.”  by 
Johnny  Hart  of  Creators  Syndicate, 
“Charlie”  by  Charlie  Rodrigues  of 
Tribune  Media  Services  (TMS), 
“Frank  and  Ernest”  by  Bob  Thaves 
of  Newspaper  Enterprise  Association 
(NEA),  “Moon  Mullins”  by  Frank 
Willard,  and  “Happy  Hooligan”  by 
Frederick  Opper. 

Receiving  two  points  were  “Abie 


Port  of  o  1 949  'Li'l  Abner'  strip. 
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the  Agent”  by  Harry  Hershfield, 
“Alley  Oop”  by  V.T.  Hamlin  (the 
comic  is  now  done  by  Dave  Graue  of 
NEA),  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group  (WPWG),  “Conchy” 
by  James  Childress,  “S’matter  Pop?” 
by  Charles  Payne,  “Smokey  Stover” 
by  Bill  Holman,  “The  Born  Loser” 
by  Art  Sansom  of  NEA,  and  “Tum¬ 
bleweeds”  by  Tom  K.  Ryan  of  North 
America  Syndicate  (NAS). 

And  receiving  one  point  were 
“Among  Us  Mortals”  by  W.E.  Hill, 
“Barney  Google  &  Snuffy  Smith”  by 
Fred  Lasswell  of  King,  “Beetle 
Bailey”  by  Mort  Walker  of  King, 
“Cathy”  by  Cathy  Guisewite  of  Uni¬ 
versal,  “Ernie  Book’s  Comeek”  by 
Lynda  Barry  of  Acme  Features  Syndi¬ 
cate,  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  Universal,  “Gaso¬ 
line  Alley”  by  Frank  King  (the  strip  is 
now  done  by  Jim  Scancarelli  of  TMS), 
“Shoe”  by  Jeff  MacNelly  of  TMS, 
“Skippy”  by  Percy  Crosby,  “Steve 
Canyon”  by  Milt  Caniff  of  King  and 
NAS,  “The  Little  King”  by  Otto 
Soglow,  and  “The  Spirit”  by  Will 
Eisner. 

The  survey  respondents  (listed 
alphabetically)  and  their  choices 
were: 

•  Tom  Batiuk,  who  does  “Funky 
Winkerbean”  and  “John  Darling”  for 


A  'Terry  and  the  Pirates'  frame  from 
1934,  the  comic's  first  year. 


NAS  and  “Crankshaft”  for  Creators: 
1.  “Peanuts”  2.  “Conchy”  3. 
“Tumbleweeds” 

•  Berke  Breathed,  “Bloom 
County”:  1.  “Peanuts”  2.  “Doones- 
bury”  3.  “Calvin  and  Hobbes” 

•  Milt  Caniff,  “Steve  Canyon”:  1. 
“Happy  Hooligan”  2.  “Krazy  Kat” 
3.  “Gasoline  Alley”  (the  original 
Frank  King  version) 

•  Ramona  Fradon,  artist  for 
“Brenda  Starr,”  TMS:  1.  “Terry  and 
the  Pirates”  2.  “Alley  Oop”  (the 
original  V.T.  Hamlin  version)  3.  “The 
Spirit” 

•  George  Gately,  “Heathcliff,” 
McNaught  Syndicate:  1.  “B.C.”  2. 
“Hagar  the  Horrible”  3.  “Beetle 
Bailey” 

•  Dave  Graue, “Alley  Oop”:  1. 
“Frank  and  Ernest”  2.  “The  Born 
Loser”  3.  “Herman” 

•  Bill  Griffith,  “Zippy  the  Pin¬ 
head”:  1.  “Krazy  Kat”  2.  “Abie  the 
Agent”  (“the  first  two  years”)  3. 
“Among  Us  Mortals” 

•  Johnny  Hart,  “B.C.”:  1.  “Pea¬ 
nuts”  2.  “Smokey  Stover”  3.  “Fear¬ 
less  Fosdick”  (the  strip  within  “Li’l 
Abner”  that  spoofed  “Dick  Tracy”; 
it  was  counted  as  a  vote  for  “Li’l 
Abner”) 

•  Buddy  Hickerson,  “The  Quig- 
mans,”  Los  Angeles  Times  Syndicate: 
l.“The  Far  Side”  2.  “Herman”  (“the 
early  years”)  3.  Tie  between  “Zippy 
the  Pinhead”  and  “Ernie  Book’s 
Comeek” 

•  Nicole  Hollander,  “Sylvia,”  self- 
syndicated:  1.  “Krazy  Kat”  2. 
“Doonesbury”  3.  “The  Little  King” 

•  Bil  Keane,  “The  Family  Circus,” 
King:  1.  “Little  Nemo  in  Slumber- 
land”  2.  “Pogo”  3.  “Peanuts” 

•  Mell  Lazarus,  “Miss  Peach”  and 
“Momma,”  NAS:  1.  “Pogo”  2.  “Li’l 
Abner”  3.  “Terry  and  the  Pirates” 

•  Doug  Marlette,  “Kudzu,”  TMS: 
1.  “Li’l  Abner”  2.  “Peanuts”  3.  Tie 
between  “Terry  and  the  Pirates”  and 
“Steve  Canyon” 


•  Dan  Piraro,  “Bizarro,”  Chronicle 
Features:  1.  “Zippy  the  Pinhead”  2. 
“Bloom  County”  3.  “Tumbleweeds” 

•  Jerry  Robinson,  creator  of  “Life 
With  Robinson,”  Cartoonists  &  Writ¬ 
ers  Syndicate,  and  author  of  The 
Comics:  An  Illustrated  History  of 
Comic  Strip  Art  (G.P.  Putnam’s  Sons, 
1974):  1.  Tie  between  “Krazy  Kat,” 
“Little  Nemo  in  Slumberland,”  and 
“Terry  and  the  Pirates” 

•  Jim  Scancarelli,  “Gasoline 
Alley”:  1.  “Li’l  Abner”  2.  “Pogo”  3. 
“Barney  Google  &  Snuffy  Smith” 

•  Charles  M.  Schulz,  “Peanuts”:  1. 
“Krazy  Kat”  2.  “S’matter  Pop?”  3. 
“Skippy” 

•  Jerry  Scott,  “Nancy”  and  “Gum- 
drop,”  United:  1.  “Calvin  and  Hob¬ 
bes”  2.  “Peanuts”  3.  “Cathy” 

•  Ted  Shearer,  “Quincy”  (which 
recently  ended).  King:  1 .  “Hagar  the 
Horrible”  2.  “Doonesbury”  3.  Too 
many  favorites  to  pick  one. 

•  Sherrie  Shepherd,  “Francie,” 
United:  1.  “Peanuts”  2.  “Herman” 
3.  “For  Better  or  For  Worse” 

•  Jim  Unger,  “Herman”:  1. 
“Charlie”  (but  likes  the  magazine 
cartoons  of  Charlie  Rodrigues  even 
better)  2.  “The  Far  Side”  3.  “Shoe” 

•  Mort  Walker,  “Beetle  Bailey” 

(Continued  on  page  44) 


A  FLICK'S  THE 
TRICK  FOR 
READERSHIP 


MS 


The  silver  screen  is  pure  gold  when  it 
comes  to  readership.  That's  why  our 
MOVIE  package  includes  David 
Elliott's  film  reviews.  Paul  Taublieb's 
video  infotainment  reviews  and 
Vidbits.  Joey  Berlin's  Film  Close-Ups, 
with  star-power  interviews  like 
Jessica  Lange.  Plus  Hollywood 
Reporter  George  Christy,  entertain¬ 
ment  fillers  and  our  Flashback  movie 
trivia  graphic. 

Call  toll-free  800-445-4555  for  a  free 
sneak  preview.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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A  1908  scene  from  the  elaborately  illustrated  'Little  Nemo  in  Slumberland.' 


(Continued  from  paf>e  43) 
and  “Hi  and  Lois,”  King,  and 
“Gamin  and  Patches,”  United: 
1.  “Moon  Mullins”  2.  “Hagar  the 
Horrible”  3.“Li'l  Abner” 

Cartoonists  responding  to  the  poll 
were  also  asked  to  comment  on  why 
they  picked  the  comics  they  picked. 
Some  of  their  remarks  (in  order  of  the 
comic’s  survey  rank)  were  as  follows: 

“Peanuts”  —  “very  strong  charac¬ 
ters”  that  readers  “identify”  with 
(Batiuk)  ...  “I  found  it  awe-inspir¬ 
ing”  in  its  “simple  scope”/“it  was  the 
definitive  comic  strip” 
(Breathed)  .  .  .  “‘Sparky’  has 
created  more  than  a  comic  strip” 
(Keane)  .  .  .  “like  part  of  the  family; 
I  can’t  imagine  it  not  being  in  the 
paper”  (Shepherd). 

“Krazy  Kat”  —  “no  one  was  bet¬ 
ter  at  technique”  than  George  Herri- 
man  (Caniff)  .  .  .  “appeals  to  the  sur¬ 
realistic  and  poetic  side  of  what  com¬ 
ics  can  be”/“Sunday  pages  rank  with 
the  greatest  paintings  and  other  major 
accomplishments  of  Western  art”/ 
“liberating  for  cartoonist  to  look  at” 
(because  it  didn’t  fit  a  formula); 
“there’s  a  need  for  more  of  that  in 
comics  today”  (Griffith)  .  .  .  “the 
drawing  is  so  beautiful”/strip  is 
“funny  and  moving  at  the  same  time; 
cartoons  don't  always  manage  to  do 
that”/“seemed  to  do  more  with  the 
cartoon  than  is  humanly  possible” 
(Hollander)  .  .  .  “epitomizes  the 
really  rare  idiosyncratic  genius  the 
comics  can  produce”  (Robinson). 

“Li’l  Abner”  —  “terribly,  terribly 
funny;  haven’t  read  anything  funnier 
in  my  life  than  some  of  the  ‘Abner’ 
sequences”/“drawn  very  well” 
(Lazarus). 

“Terry  and  the  Pirates”  —  “such  a 
treat  to  look  at  the  drawing;  incred¬ 
ibly  accurate  detail”  (Fradon) 
.  .  .  “as  a  kid,  it  taught  me  a  lot  about 
writing”/“the  sheer  scope  of  the 
thing !”/Milt  Caniff  s  characters  were 


like  “real  people”/the  comic  was 
“fabulous”  (Lazarus)  .  .  .  “defined 
the  adventure  strip  form”/“perfect 
combination  of  story  and  art”/Caniff 
was  “a  brilliant  storyteller”  (Robin¬ 
son). 

“Pogo”  —  “created  own  world”/ 
“you  forgot  the  characters  were  ani¬ 
mals  after  a  while;  you  saw  them  as 
flawed  human  beings”/Walt  Kelly’s 
“intellect  came  through;  too  few  car¬ 
toonists  do  that  anymore  —  they 
seem  to  underwrite”  (Lazarus). 

“Hagar  the  Horrible”  —  Dik 
Browne  “does  a  tremendous  strip”/ 
“consistently  good”  (Shearer). 

“Little  Nemo  in  Slumberland”  — 
“from  an  imagination  and  art  stand¬ 
point,  [Winsor  McCay]  was  a  genius” 
(Keane)  .  .  .  “the  art  was  so  bril- 
liant”/“the  fantasy  was  just  marvel¬ 
ous”  (Robinson). 

“Doonesbury”  —  “consistent 
quality”/“[I  like  it]  because  of  Gar¬ 
ry’s  courage”  (Breathed)  .  .  .  “such 
a  good  ear”  (Hollander)  .  .  .  Trudeau 
is  “a  very  fine  person;  I  think  it’s 
reflected  in  his  strip”  (Shearer). 

“Herman”  —  “I  just  roll  on  the 
floor  whenever  I  see  it”  (Graue) 
.  .  .  “consistent  appeal”/“uglier 
characters  than  any  other  comic  in 
history!”  (Hickerson). 

“The  Far  Side”  —  “more  consis¬ 
tently  hilarious  than  any  comic  in  his¬ 
tory”  (Hickerson)  .  .  .  “comes  at 


humor  from  such  a  creative  and  mad¬ 
cap  direction”/”!  can’t  imagine  any¬ 
one  else  doing  [animals]  the  way  he 
does”  (Unger). 

“Zippy  the  Pinhead”  —  great  that 
“a  comic  so  bent  can  appear  in  main¬ 
stream  newspapers;  I  get  vicarious 
joy  from  people  being  confused  all 
over  the  country”  (Hickerson). 

“Calvin  and  Hobbes”  —  “the 
comics  page  has  desperately  needed 
an  infusion  of  imagination” 
(Breathed)  .  .  .  “great  writing;  the 
drawing  just  knocks  me  over,  too” 
(Scott). 

“Happy  Hooligan”  —  “first  comic 
I  ever  saw;  led  me  into  sin”  —  i.e.,  to 
become  a  cartoonist  (Caniff. 

“Moon  Mullins”  —  “unrelentingly 
funny”/“the  characters  were  abso¬ 
lutely  outrageous”/“beautifully 
drawn  comic”  (Walker). 

“Abie  the  Agent”  —  Harry  Hersh- 
field  “truly  breathed  life  into  charac- 
ters”/“pulled  off  ethnic  humor  flaw¬ 
lessly”  (Griffith). 

“Shoe”  —  Jeff  MacNelly  is  “the 
greatest  artist  at  the  moment”  in 
comics  (Unger). 

Many  survey  respondents 
observed  that  their  favorite  comics 
had  a  strong  influence  on  their  own 
development  as  cartoonists.  Hart,  for 
instance,  observed  that  the  strips  he 
liked  “helped  shape  —  or  misshape! 
—  my  mind  as  I  was  growing  up.” 


United  signs  Crowiey  and  Zasiow 

United  Feature  Syndicate  has  won  the  rights  to  distribute  the  advice  columns 
of  Diane  Crowley  and  Jeffrey  Zasiow,  who  were  recently  chosen  from  a  pool  of 
12,000  applicants  to  replace  Ann  Landers  at  the  Chicago  Sun-Times  (see  E&P, 
July  11,  June  13,  etc.). 

United  —  one  of  four  syndicates  bidding  for  Crowley  and  Zasiow  —  will 
distribute  the  columns  in  a  five-times-a-week  package  beginning  August  10. 
Included  for  the  price  of  one  feature  will  be  “Dear  Diane”  (strictly  question- 
and-answer),  “All  That  Zazz”  (q-and-a  and  sometim.es  essay),  and  “Daily 
Double”  (in  which  both  columnists  answer  the  same  query). 
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chance  to  have  his  say. 

We  are  not  supposed  to  use 
unnamed  sources  unless  there  are 
special  circumstances.  We  must  be 
fearless,  balanced,  entertaining, 
impartial,  independent,  never  make 
mistakes.  In  short,  we  are  supposed 
to  be  better  than  anyone  has  ever 
been  or  any  institution  has  ever  been. 

I  submit  that  while  we  must  try  to 
be  all  these  things,  the  one  thing  we 
must  always  retain  is  an  integrity  of 
purpose.  It  is  the  integrity  of  purpose 
that  really  gives  us  our  influence  and 
justifies  our  position  in  the  great  free 
society  of  the  United  States. 

We  may  not  always  write  a  fair 
story.  We  may  not  always  talk  to 
everyone;  observe  everything;  have 
our  story  absolutely  accurate  but,  as 
long  as  we  are  trying  to  do  these 
things,  as  long  as  people  think  our 
motives  are  of  the  highest  order,  I 
believe  we  will  be  accepted,  perhaps 
never  liked,  but  respected.  This  is  the 
best  way  to  protect  our  freedoms. 

Good  examples  are  the  current 
hearings  on  the  Iran-contra  affair,  the 
dramatic  exit  of  former  Senator  Gary 
Hart  as  the  leading  Democratic  candi¬ 
date  for  president,  and  the  Plain  Deal- 
er’s  recent  publication  of  stories 
about  past  extramarital  affairs  of 
Ohio’s  governor. 

Whether  the  methods  of  the  press 
were  perfect  in  the  pursuit  of  these 
stories  or  not,  the  end  result  is  that  the 
facts  are  coming  out.  They  are  facts 
that  would  never  have  come  out  with¬ 
out  the  intense  scrutiny  of  a  free 
press. 

People  often  glory  in  criticizing 
what  is  wrong  with  the  press.  Former 
Senator  Hart,  appearing  recently 
before  the  publishers’  annual  meeting 
in  New  York,  spent  a  lot  of  time  on 
that  subject. 

All  presidents  have  spent  time  and 
effort  telling  us  what  is  wrong  with  the 
media  but  the  results  will  show,  as 


Cap  Cities  to  test 
job  seekers 
for  drugs 

A  year  after  hastily  scrapping  a  plan 
to  send  drug-sniffing  dogs  through  the 
newsroom  of  the  Kansas  City  (Mo.) 
Star  and  Times,  Capital  Cities/ABC 
has  decided  to  test  all  job  applicants 
for  drug  use. 

Current  employees  in  the  media 
organization  will  not  be  tested,  a 
spokeswoman  said. 


President  Carter  once  observed  at  a 
Gridiron  dinner,  that  when  it  has  been 
a  dispute  between  a  president  and  the 
press,  the  press  has  usually  been 
right. 

As  long  as  we  maintain  our  integrity 
of  purpose,  I  believe  our  freedoms 
will  remain  intact.  As  it  was  with  the 
Miami  Herald  Gary  Hart  stories,  or 
the  Plain  Dealer  publicizing  the  phi- 
landerings  of  Governor  Celeste  of 
Ohio,  there  has  ensued  much  debate, 
particularly  within  the  journalistic 
fraternity,  over  how  we  handled  these 
stories. 


of  us  know  who  love  this  business,  we 
will  always  protect  our  freedoms  and 
protect  them  very  well.  So  far,  during 
the  past  200  years,  we  have  done  quite 
well  in  this  regard. 

As  to  what  we  are  doing  with  these 
freedoms,  in  addition  to  trying  to  be 
as  fair  and  accurate  as  possible,  we 
must,  as  we  become  an  ever  larger 
and  more  important  business,  resist 
the  temptation  to  join  that  business 
establishment  and  be  influenced  by  it. 

The  reason  we  are  the  only  com¬ 
mercial  business  given  special  rights 
in  the  Constitution  is  not  to  protect 


It  is  the  integrity  of  purpose  that  really  gives  us  our 
influence  and  justifies  our  position  in  the  great  free 
society  of  the  United  States. 


While  we  are  pursuing  these  politi¬ 
cal  soap  operas,  a  few  basic  points 
about  our  integrity  of  purpose  should 
be  made. 

The  Plain  Dealer  dealt  with  three 
incidents  which  were  fully  docu¬ 
mented  and  checked.  The  story  was 
not  written  in  a  flamboyant  or  eye¬ 
brow-raising  way.  We  were  talking 
about  a  governor  the  Plain  Dealer  has 
endorsed  twice. 

I  observed  in  a  personal  column: 
“If  the  material  is  presented  with 
thorough  verification  and  balanced 
reporting,  it  is  in  the  public  interest  to 
publish  it.  It  often  is  not  the  whole 
story  about  a  candidate  or  politician. 
But  it  is  part  of  it.’’ 

Our  integrity  of  purpose  is  main¬ 
tained  as  long  as  we  are  not  out  to  get 
someone.  Whatever  mistakes  we 
make,  and  all  of  us  in  this  room  know 
them  better  than  anyone,  we  still  have 
good  cause  to  be  skeptical  of  the  mis¬ 
takes  of  the  people  we  are  writing 
about. 

So  on  this,  the  200th  anniversary  of 
a  Constitution  which  has  given  us  the 
freest  society  in  the  world  and  the 
freest  press  in  the  world,  let  us  con¬ 
sider  just  a  few  thoughts:  First,  as  all 


Pre-employment  testing  will  begin 
in  late  August  at  the  company’s 
owned-and-operated  broadcast  prop¬ 
erties.  Testing  at  its  eight  daily  news¬ 
papers  and  its  weekly  papers  will 
begin  soon  after  that,  spokeswoman 
Julie  Hoover  said. 

Ingersoll  buys 
Horvitz  dailies 

The  five  newspapers  owned  by  the 
Horvitz  family  have  been  sold  to 
Community  Newspapers,  a  subsid- 


our  business  but,  through  the  infor¬ 
mation  we  gather,  to  protect  the  peo¬ 
ple  against  the  abuses  of  the  high  and 
mighty. 

In  the  end,  a  fine  newspaper  cannot 
join  anyone  or  any  institution.  It  must 
remain  independent  to  be  free.  It  must 
have  the  economic  strength  to  do  this. 
To  protect  our  First  Amendment 
rights,  to  guarantee  they  are  con¬ 
tinued,  we  must  always  defend  the 
legitimate  rights  of  ordinary  people. 

In  these  last  200  years  we  have  had 
our  problems,  experienced  social, 
political  and  technological  revolu¬ 
tions,  changed  our  methods  of  pro¬ 
duction,  seen  the  birth  of  new  and 
powerful  media,  encountered  intense 
competition. 

Newspapers  today  have  competi¬ 
tion  for  news  and  revenues  not  only 
from  different  kinds  of  newspapers 
but  from  electronic  media  and  direct 
mail  and  shoppers  and  heaven- 
knows-what-else.  But  newspapers 
are  still  here,  admitting  our  mistakes 
and  trying  to  do  better.  Freedom  of 
speech  and  freedom  of  the  press  in 
this  country  is  alive  and  well  and  will 
continue  that  way  for  another  200 
years. 


iary  of  Princeton,  N.J. -based  Inger¬ 
soll  Publications  for  an  undisclosed 
price. 

Included  in  the  sale  are  the  Troy 
(N.Y.)  Record  and  four  Ohio  dailies: 
Mansfield  News  Journal,  Lorain 
Journal,  Willoughby  News-Herald 
and  the  Dover-New  Philadelphia 
Times-Reporter. 

The  sale  of  the  newspapers  was 
ordered  by  a  Cuyahoga  (Tounty  pro¬ 
bate  judge  to  settle  a  financial  dispute 
between  Harry  Horvitz  and  his  two 
brothers. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

AUTOMOTIVE 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

GENERAL 

“CONSIDER  THIS"-A  weekly  pro- 
American  column,  $8/week,  samples. 
Al  Doyle,  3623  North  Ravenswood, 
Chicago,  IL  60613. 

HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  “Pie  in  the  Sky."  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

SOAP  OPERA 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 

HEALTH 

“SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((3&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

PUBLISH  YOUR  OWN  TRAVEL  MAGA¬ 
ZINE...  in  Southeast’s  fastest  growing 
resort  area.  Grossing  in  excess  of 
$300,000  annually.  Fantastic  income 
opportunity  in  established  market. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305)  491- 
3001. 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 
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NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  VVA  98662 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

5,000  CIRCULATION  special  interest 
daily.  Zone  5.  Box  2210,  Editor  & 
Publisher. 


AWARD-WINNING  weekly  in  California 
mountains  near  Oregon  border.  Asking 
gross  of  $130,000  or  10%  off  if  buyer 
has  own  financing.  Property  separate, 
but  available.  Divorce  forces  sale  by  15 
year  owner.  Write  Box  1,  Fort  Jones, 
96032.  No  agents,  no  phone  calls. 

NORTH  CAROLINA  weekly  newspaper. 
Grossing  over  $100,000.  iJnopposed  in 
small,  growing  town.  $111,000.  Reply 
Box  2202,  Editor  &  Publisher. 


NORTHWEST  county  seat  weekly 
470,000  price,  6,000  paid  circulation. 
NORTHWEST  weekly  1.3  million;  30M 
circulation. 

OREGON  weekly  county  seat  $360,000 
price;  $100,000  down. 

OREGON  weekly  county  seat  $415,000 
price;  $105,000  down. 

WESTERN  WASH,  weekly  $130,000 
price;  $105,000  down. 

CENTRAL  WASH,  weekly  65M; 
$15,000  down;  county  seat. 
FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (509)  786-4470 


REVENUES  of  2  eastern  NC  weeklies 
doubled  to  $165,000  in  six  years  with 
more  growth  coming  in  ad  dollars  in 
adjacent  markets  available.  New  Equip¬ 
ment  (Macs).  Mom  and  Pop  took  home 
$40,000  last  year  with  4  on  staff. 
$40,000  down.  Dunaway  Media 
Services,  Box  1071,  Goldsboro,  NC 
27533.  Principals  only,  tell  us  about 
yourself. _ 

WEST  TEXAS  county  seat  weekly,  no 
competition,  asking  $430K. 

TWO  WEEKLIES  in  Texas  coastal  bend, 
no  competition.  $950K.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

ZONE  3,  Business  to  Business  tabloid 
in  grovrth  area.  Third  year.  Write  Busi¬ 
ness  Journal,  PO  Box  14072,  Research 
Triangle  Park,  NC  27709. 


NEWSPAPERS  FOR  SALE 


TENNESEE:  Shopper,  mail/carrier, 
excellent  growth  and  potential,  gross 
$169,000  cash  flow  $40,000,  price  of 
$125,000  includes  building  worth 
$40,000  and  new  McIntosh  Laser 
System.  $35,000  cash  down  with  seller 
financing  to  qualified  buyer. 

FLORIDA:  Two  seperate  shoppers  with 
different  ownership  in  same  market, 
excellent  growth  and  lifestyle, 
combined  gross  $750,000  plus,  conso¬ 
lidating  both  will  not  lose  revenues, 
total  price  for  both  papers  is  $700,000, 
seller  financing  may  be  possible. 

WYOMING:  Established  shopper  with 
carrier/mail  distribution,  paper  is  profit¬ 
able,  gross  $360,000,  price  is 
$350,000  with  seller  financing 
available. 

Cribb  Media  Service,  John  T.  Cribb,  Box 
1220,  Townsend,  MT  59644.  (406) 
266-4223. _ 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  IJ.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

GROWING  MAGAZINE  FOR  PARENTS 
IN  LUCRATIVE  SOUTHERN  CALIFOR¬ 
NIA  MARKET  AVAILABLE  DUE  TO 
ILLNESS.  CALL  OWNERS  AT  (714) 
625-0097  OR  (619)  365-9257. 


_ INVESTORS _ 

INVESTOR(S)  WANTED 
Executive  wishes  to  acquire  group  of 
highly  profitable  weeklies  and  shop¬ 
pers.  $1,000,000  investment  all  or 
part  for  45%  stock  ownership. 
$100,000  minimum.  20%  after  tax 
ROI.  (irowth  market.  Bnx  2200,  Editor 
&  Publisher. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

ADULT  and  BOY  CREW  SALES 
ABC  Circulation  Specialists 
(314)  282-0974 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 


LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 
EDITOR  &  PUBLISHER  for  July  25,  1987 


INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

CIRCULATION  SERVICES 

PLATEMAKING 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

NuArc  Flip-top  mdl  FT62V4UPNS 

NuArc  Flip-top  mdl  FT52LNS 

National  Super  A-250  plate  processor 
(jNE  Corporation 

(404)  458-9351  Telex  700563 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

MAILROOM 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

IDAB  PLASTIC  WRAPPER  and  heat 
tunnel.  Excellent  condition,  ready  for 
installation  your  plant. 

K  &  M  NEWSPAPERS  SERVICES  INC. 
(914)  368-0768. 

LOOKING  FOR  circulation  change,  but 
lack  the  time  or  internal  expertise  to 
implement  them?  You  might  be  amazed 
at  what  can  be  accomplished  in  a  few 
short  weeks  of  temporary  sen/ice.  Char¬ 
lie  Wiskow  (201)  928-4566. 

Circulation  Development,  Inc. 

Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8(50)  247-2338 

PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80’s.”  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
li'-'ited  success  in  your  circulation 
oepartment,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCOlATION  through  innovative 
single  copy,  carrief  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 

Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 

Quipp  stacker  mdl  SJlOO 

Muller-Martini  stacker  mdl  259 

ONE  Corporation 

(404)  458-9351  Telex  700563 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 

VER-A-FAST  CORPORATION 
Achieve  your  goals.  Call  us  to  assist  you 
with  Start  Verification/Stop-Savers/ 
Retention/Conversions  and  much  more. 
Toll  free  1  (800)  FAST  INFO.  Ohio 
(216)  779-4050. 

PRESS  TIME  AVAILABLE 

PRESSTIME  AVAILABLE 
Publications  printer  expanding  opera- 
ion.  Now  scheduling  production  time 
starting  mid-year  1988.  Complete  Web 
Offset  printing  and  related  services. 
Convenient  to  greater  Baltimore,  DC 
area.  Call  Clyde  Myers  (301) 
733-5131. 

CONSULTANTS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 

Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses,  guaran¬ 
teed  work, 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089,(405)  381-2022. 

MODULAR  TELEPHONE  snowflakes. 
Good  condition.  Seat  6  people  each. 
Excellent  for  telephone  sales  people. 
Call  Dianne  Potchen,  The  Orlando 
Sentinel,  (305)  420-5553. 

HAROLD  MAYNARD 

Consultant  404/981-7426 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 

COMPUTER  SOFTWARE 

WEATHER  SERVICES 

XENOTORON/ECRM  Front-end  systems 
and  parts.  Available  10/87.  Contact 
James  Endrizzi,  Occidental  Newspaper 
Products,  2562  East  Glade,  Mesa,  AZ 
85204. 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd„  Bridge- 
ville,  PA  15017;  (412)  221-6000, 

PHOTOTYPESETTING 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 

EQUIPMENT 

&  SUPPLIES 

TRENDSETTER  812  HR,  $3,000; 

EDIT  7900  HR,  $2,500 

EDIT  2750  II,  $1,500; 

MDT  350,  Plain,  $750. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

CAMERA  &  DARKROOM 

COMP  IV  B  High  range,  6  fonts.  30  day 
parts  warranty.  $4  500. 
718-385-3027. 

Chemco  Marathon  Camera,  auto 
transport 

LogE  processor 

ONE  Corporation 

(404)  458-9351  Telex  700563 

GOSS  COMMUNITY,  7  units  an  SC 
folder  with  upper  former.  Now  in  opera¬ 
tion,  good  condition.  Plant  liquidation 
due  to  reduced  operations,  other  inter¬ 
ests.  Shamrock  Publications,  Box 
26475,  New  Orleans  70186.  (504) 
646-1769. 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

MCS  8668,  30  MEG  HD,  200  FONTS, 
$22,500; 

MCS  100,  REV.  G,  Term.,  DD.  2-5  Meg 
HD,  Ruling, 

MCO,  Power  Page,  Vert.  Just.,  A.C.I., 
$19,750; 

MCS  10  PREVIEW,  $,250. 

BOB  WEBER.  (216)  831-0480. 

The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  supplies, 
services...for  the  news¬ 
paper  trade.  Call  us, 
when  you  need  Class 
if  led. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
(;G  parts  available.  Call  GRAPH-X  INC. 

(2 1 5)  439- 1 942  Telex  846239 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

^  Newspapers  &  ^ 
Commerical  Printers 

COLOR 

SEPARATIONS 

•4 COLORS 

•  COMPETITIVE  PRICING 

•  24  HOUR  TURNAROUND 

•  MAXIMUM  16'x22.25' 

•  ROYAL  ZENITH  200S 

w  monitor  and  ref^ister  marks 

Call  now  for  information 
Binghamton  Press  Co. 

(Upstate  New  York) 

^  (607)-798-1356  j 

MYCRO-TEK  Printed  Circuit  Boards 
MYCRO-TEK  J  II 

Exchange  Purchase 

MT-80A  $325  $130 

MT-80A-A  $345  $138 

MT-80F  $265  $106 

MT-801  $265  $106 

MT-80PA  $140  $56 

MT-80V  $235  $94 

MT-80Z-A  $390  $156 

MT-80-16K  $320  $128 

Gary  Jack,  J  II  Electronics,  INC. 

6674  HWY  431  S.  Brownsboro,  AL. 

35741.  Call  (205)  881-4723. 

NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 

Call  212  675^380 

EdNor  &  Publislier 

11  West  19  Street 

New  IM,  N.Y.  10011 

INCREASE  4  COLOR  IMPACT 

MAKE  COLOR  PRINTS 

TO  SIZE  IN  6  MINUTES 

GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 

Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 

ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or  other  equipment) 
standing  idly  by,  put  it  back  into  production! 
Perhaps  you  can’t  use  that  particular 
equipment — but  we’ll  bet  you  could  sure  use  the 
space  it  occupies.  Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occup- 

led  by  each  single  piece  of  equipment  on  this 
page!  Space  is  money — hundreds  of  dollars 
worth  of  your  space  can  be  opened  up  for  as  little 
as  $3.25  a  line  of  our  space!  We’ll  put  that  equip¬ 
ment  back  into  production  for  you  in  someone 
else’s  plant— and  produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
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EQUIPMENT  &  SUPPLIES 


PRESSES 

8-Jnit'2  Folder  TKS  GEMINI  SINGLE- 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


GOSS  1500  series  folder  double 
nippers  flash  double  parallel.  No  drive, 
call  Web  Specialities,  Inc.  (916) 
635-1610. 


GOSS 

4  Unit  Goss  Community 

2  Units,  1  Community  folder  with  15 
HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/4  &  1/2  page  folder 

HARRIS  V-15A 

1  Unit,  1-JF7  folder  with  15  HP  drive 
4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is”,  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  ferry  Morton 

HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills, 

IPEC INCORPORATED 
97  Marguardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


PRESS  EQUIPMENT 
6  Unit  News  King  with  KJ6 
2  News  King  floor  position  add-on  units 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Daily  King  II,  KJ8  folder  mfg. 

1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
(Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

15  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 

8  Unit/2-folder  Goss  Suburban  S-1130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 
8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  3-knife  Trimmer 
Community  splicers  manufactured  by 

AMAL 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


E&P  (212)  675-4380 

CLASSIFIED 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CUSTOM  BILT  3  knife  trimmer  TK  350, 
for  color  King  Press  or  Goss  S/C  folder. 
Call  Web  Specialties,  Inc.  (916) 
635-1610. 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices, 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 

Harris  JF4;  Folder 

Harris  V15A;  3  units,  1971 

Harris  V15A;  6  units,  1973 

Kin^;  Color  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

MAKE  YOUR  OLD  R.T.P'S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories, 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,00(J  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marguardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  units  and  folders 
complete  presses  or  add  on  units 
Urbanite  units  and  folders 
All  equipment  rebuilt  and  guaranteed 
Stainless  or  nickel  chrome  cylinders 
MOUNTAIN  STATES  INC. 

5260  E.  CANADA  ST. 
TUCSON,  ARIZONA  85706 
(602)  574-0031 
TELEX  901-951-0065 


Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO’series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 
HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  VI 5-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  VI 5-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  Va. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  halt  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HELP 


WANTED 


_ ACADEMIC _ 

ADVERTISING  EDUCATOR 
The  E.W.  Scripps  School  of  Journalism 
is  seeking  an  advertising  educator  with 
professional  experience  and  preferable 
master’s  degree;  Ph.D  is  desirable. 
Teaching  would  focus  on  media  plan¬ 
ning  and  buying,  advertising  research. 
Advertising  principles  and  other  related 
courses.  The  School  has  six  fully  accre¬ 
dited  undergraduate  sequences  and 
master’s  and  Ph.D  programs.  The  AP 
Managing  Editors  organization  has 
named  the  School  as  having  one  of  the 
10  outstanding  journalism  programs  in 
the  country.  Application  deadline  is 
Aug.  15,  1987.  Send  credentials  to; 
Robert  J.  Richardson,  Search  Chair 
E.  W.  Scripps  School  of  Journalism 
Ohio  University 
Athens,  Ohio  45701-2979 
An  Equal  Opportunity  Employer 


ASSISTANT  PROFESSOR  to  teach 
courses  in  journalism  as  well  as  in  other 
areas  of  communication,  coordinate  the 
basic  news  writing  classes,  and  engage 
in  research  or  other  scholarly  activity. 
Require  professional  experience.  Ph.D 
(or  near)  and  college  teaching  experi¬ 
ence  preferred.  Closing  date  August  15, 
1987.  Send  letter,  vita,  samples  of 
work,  names  and  telephone  numbers  of 
three  references  to  Gary  T.  Hunt,  Direc¬ 
tor,  School  of  Communication,  Univer¬ 
sity  of  Idaho,  Moscow,  ID  83843.  AA/ 
EEO. 


INSTRUCTOR/ASSISTANT  PROFES¬ 
SOR  of  communications.  Masters 
degree  in  journalism  communication  or 
related  field.  Responsibilities  include 
teaching  introductory  courses  in  jour¬ 
nalism  new  communications  program. 
Applications  accepted  until  August  1. 
Appointment  September  1.  Call  Mary 
Jane  Simmons,  Gordon  College,  (404) 
358-1700.  EOE. 


THE  UNIVERSITY  OF  MISSOURI- 
Columbia  School  of  Journalism  is  seek¬ 
ing  a  director  of  the  newly  established 
Knight  Program  for  Minority  Recruiting 
and  Retention.  The  director  would 
establish  a  pilot  program  to  attract 
talented  minority  high  school  students 
into  journalism;  establish  a  monitoring 
and  tutoring  system  for  undergraduate 
students;  develop  continuing  follow  up 
programs  to  involve  students  with  local 
media  outlets;  and  recruit  students  for 
the  journalism  school’s  high  school 
journalism  workshops.  Salary  competi¬ 
tive.  Position  to  open  in  fall.  Substan¬ 
tial  professional  and/or  academic  exper¬ 
ience  preferred.  Send  resume  and 
names  and  addresses  of  3  references  to 
Gail  Baker,  Chair,  Knight  Program 
Search  Committee,  School  of  Journal¬ 
ism,  UMC,  Box  838,  Columbia,  MO 
65205.  Deadline  for  receiving  applica¬ 
tions  July  31  or  until  position  is  filled. 
UMC  is  an  equal  opportunity/aff  irmative 
action  institution. 
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ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


“To  comprehend  a  man’s  life,  it  is  necessary  to  know  not  merely  what 
he  does,  but  also  what  he  purposely  leaves  undone.  There  is  a  limit  to 
the  work  that  can  be  got  out  of  a  human  body  or  a  human  brain,  and 
he  is  a  wise  man  who  wastes  no  energy  on  pursuits  for  which  he  is 
not  fltted;  and  he  is  still  wiser  who,  from  among  the  things  that  he 
can  do  well,  chooses  and  resolutely  follows  the  best.”  William  Gladstone 


Ready  to  make  the  leap  into  corporate  life? 

Here's  a  job  that  combines  the  best  of  journalism  and  corporate 
communications: 

•  the  opportunity  to  write  thoughtful,  thoroughly  researched  op-ed  type 
articles  on  challenging  subjects 

•  the  luxury  of  time  to  get  it  right  and  write  it  well 

•  an  environment  of  intelligent  people,  intellectual  excitement  and  high 
standards  of  quality 

•  a  boss  who's  a  former  newspaper  reporter  and  will  make  you  feel  at  home 

Mercer-Meidinger-Hansen  is  the  world's  largest  consulting  firm  in  the 

field  of  employee  benefits,  compensation  and  human  resource  management  —  a 
fast -growing,  prospering  industry  where  good  people  are  in  demand.  Our  corporate 
strategy  is  to  hire  the  best  people,  pay  them  generously  and  give  them  the  resources 
they  need  to  do  an  excellent  job. 

We're  looking  for  a  senior  writer  in  our  corporate  publications  unit,  writing 
and  editing  a  variety  of  brochures,  newsletters  and  articles  for  our  clients.  You'll 
work  with  our  consultants  and  specialists  to  make  complicated  technical  informa¬ 
tion  understandable  and  interesting  to  CEOs  and  CFOs,  by  writing  in  plain  English. 

We  want  a  solid  pro  with  five  years  experience  in  newspaper  or  magazine 
reporting  who  can  write  longer,  in-depth  stories.  Experience  in  business,  finance 
or  health  care  would  be  impressive,  but  not  necessary.  We  want  not  only  a  strong 
writer  but  somebody  who  cares  passionately  about  good  writing.  We  want  not  only 
a  quick  study  but  somebody  who  is  excited  about  learning  and  mastering  a  new 
body  of  knowledge  to  build  a  career  on. 

If  you  think  you  could  do  the  job,  please  send  a  few  of  your  best  stories,  along 
with  resume  and  salary  history,  to: 

Kathleen  Loomis,  Manager  of  Corporate  Publications 

William  M.  Mercer-Meidinger-Hansen,  Incorporated 

1500  Meidinger  Tower,  Louisville  KY  40202 


MIT  has  two  Assistant  Director  positions  available: 

ASSISTANT  DIRECTOR 

Science  News 

Assistant  Director  for  Science  News.  Chief  science  writer  for  M  IT  News  Office,  writing  news 
stories  for  news  releases  and  for  MIT’s  official  weekly  journal.  The  ideal  candidate  would 
have  wide  contact  with  national  science  writers;  a  BS  in  science:  an  advanced  degree;  5 
years’  writing/editing  experience  in  news,  science  or  technology.  Reference  Job  #A87-901 . 

ASSISTANT  DIRECTOR 

News  Office 

MITs  News  Office  seeks  an  Assistant  Director  for  broadcast  and  general  news.  General 
assignment  reporter  and  public  relations  position,  with  specific  responsibilities  for  national 
broadcast  media  and  regional  print  and  broadcast  media.  Will  work  with  alumni  regarding 
regional  MIT  news  events.  The  ideal  candidate  would  have  5  years’  writing/editing  experience, 
including  broadcast  news  in  radio/TV.  Reference  job  #A87-902. 

Interested  candidates  should  send  two  copies  of  both  cover  letter  and  resume  referencing 
correct  Job  number  along  with  one  set  of  writing  samples  to:  Mr.  Corl  Beltortl,  c/o  MtT 
Personnel  Office,  (El  9-239),  77  Massachusetts  Avenue,  Cambridge,  MA  02139. 


MIT  is  an  affirmative  action/equal 
opportunity  employer. 


MIT 


ADMINISTRATIVE 


Gen  Mgr  to  $55,000  + 

A  large  well  established  chain 
needs  a  hands  on  general  manager 
of  a  100.000  plus  group  of  weeklies 
in  the  Midwest.  Background  in 
commercial  printing  desirable. 

Corp  Ret  Ad  Mgr  to  $50,000  + 
Large  midwestern  suburban  group 
needs  a  real  go  getter  to  direct, 
motivate  and  train  75  sales  people 
and  ad  managers.  Excellent  bene¬ 
fits  and  compensations  package. 
Weekly  or  daily  background. 

Class  Ad  Mgr  to  $40,000  + 
Weekly  chain  has  a  need  for  some¬ 
one  with  strong  telemarketing  back¬ 
ground  who  can  motivate  and  deve¬ 
lop  large  inside  classified  ad  sales 
staff...  200,000  plus  publication. 

Ntl  Ad  Sis  Reps  to  $40,000 -h 
A  well  established  western  publica¬ 
tions  desires  a  sales  pro...  someone 
who  enjoys  selling  agencies,  hand¬ 
ling  very  large  accounts.  Excellent 
benefits  and  compensation.  Nation¬ 
al  sales  experience  vital. 

Giro  Dir  to  $40,000  + 

An  eastern  250,000  plus  shopper 
group  needs  a  circulation  director  to 
direct  a  staff  of  20  plus  500  carrier 
force.  Background  must  include  free 
distribution  by  carriers. 

Full  Line  Prod  Mgr  to  40,000 
We  have  two  different  clients,  south¬ 
west  and  northeast,  searching  for  a 
production  director  to  manage  staffs 
of  10  to  40  people  in  all  areas  of 
production.  Minimum  five  years 
experience,  double  width  press 
experience  with  lots  of  four  color 
work.  Degree  necessary. 

Rtl/CIa  Otsde  Sis  to  $35,000  -i- 
Different  southeastern,  northeast¬ 
ern,  and  midwestern  clients  have  a 
need  for  aggressive  sales  reps  to 
work  in  competitive  environments, 
and  make  sales  presentations  to 
national  and  local  clients.  Strong 
management  potential. 

Co-Op  Mgr  to  $30,000  -h 

A  large  Mid-Atlantic  weekly  group  Is 
creating  a  new  management  posi¬ 
tion.  Set  up  your  co-op  system  for 
this  competitive  suburban  market  to 
monitor  the  sales  efforts  of  15. 

Lead  Pressman  to  $25,000  -(- 
Several  different  clients  in  the  east 
and  Midwest  are  seeking  lead 
pressman  with  experience  on  Goss 
or  Harris  presses...  four  color  work... 
three  to  five  years  experience. 

Crew  Mgr  to  $25,000  + 

Large  eastern  weekly  newspaper 
wants  someone  to  set  up  circulation 
crews...  involves  recruiting  and 
management  functions...  three  to 
five  years. 

All  positions  fee  paid 
Send  resume  to  or  call: 

Andrew  A.  Huntley 

GORDON  WAHLS 

EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 

Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 
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MANAGING  EDITOR  for  18  year  old 
entertainment  magazine.  Oversee 
production,  editorial  and  circulation  tor 
3  magazines.  Good  verbal  and  organiza¬ 
tional  skills.  Resume:  Good  Times,  Box 
268,  Greenvale,  NY  11548.  Salary: 
$22,000. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  general 
management  and  buisness  office.  The 
New  England  Newspaper  Association 
maintains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


NEWSPAPER  MANAGERS:  Our  rapidly 
growing  company  is  seeking  talented 
managers  in  all  areas  of  weekly  and 
daily  newspaper  management.  An 
opportunity  for  those  committed  to 
excellence  to  play  a  significant  role  in 
building  a  media  company.  Write 
Sutherland  Media,  Inc.,  PO  Box 
171150,  San  Antonio,  TX  78217. 


GENERAL  MANAGER 
FOR  CHAIN  OF 
SUBURBAN  NEWSPAPERS 

The  connection  Newspaper  Group, 
rapidly  expanding  chain  of  high-quality 
free-circulation  papers  serving  growing, 
affluent  area  fo  Northern  Virginia  in 
metro  Washington,  D.C.,  area  is  seeking 
general  manager.  Candidate  should 
have  heavy  experience  expertise,  cost 
control,  systems  management  and 
talent  for  working  with  people.  Top 
compensation.  Send  application  and 
relevant  material  to  Co-Publishers  Gay 
Nuttall  and  Tom  Grubisich,  Connection 
Newspaper  Group,  12040  South  Lakes 
Dr.,  Reston,  VA  22091. 


E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  NEEDED 
For  growing  successful  newspaper 
group  located  in  Zone  5.  Ideal  candi¬ 
date  will  have  a  history  of  successful 
positions  with  increasing  responsibili¬ 
ties.  Five  years  experience  and  detailed 
knowledge  of  all  areas  of  newspaper 
sales  and  operations  a  must.  Ability  to 
manage  profitably  in  a  highly  competi¬ 
tive  market  a  necessity.  Performance 
oriented  compensation  based  on  back¬ 
ground  and  experience.  Attractive 
benefit  package.  Reply  in  confidence  to 
Box  2165  Editor  &  Publisher. 


PUBLISHER  partner  with  extensive 
magazine  publishing  experience  sought 
for  a  Louisiana  based  startup.  Respond 
to  startup  2004  Pinhook  Rd.,  Suite  C 
194,  Lafayette,  LA  70508. 


TAKE-CHARGE  sales  and  management 
person  needed  by  owner  with  diversify¬ 
ing  publication  interests.  Develop  busi¬ 
ness  and  profit  in  growing  Southern 
suburban  market  while  owner  seeks  out 
other  acquisitions  for  expansion. 
Ownership  and  profit  share  options  to 
committed  long-termer.  Current  opera¬ 
tions  include  community  newspaper, 
web  printing,  mini-magazine,  major- 
market  TMC  vehicle.  Our  man  needs 
community  newspaper  background, 
believes  in  old-fashioned  service  jour¬ 
nalism,  can  help  develop  forward  look¬ 
ing  answers  to  major  challenge  from 
ambitious  metro  neighbor  working  to 
buiy  established  smalT-city  sensibilities 
trying  to  avoid  suburbanization.  On-site 
interview  a  must;  hire  due  before  next 
school  term.  Full  resume  to  Box  2198, 
Editor  &  Publisher. 


The  Worcester  Telegram  and  Gazette 
Inc.  seeks  qualified  applicants  for 
production  manager.  This  position  has 
full  supervisory  and  budgeting  respon¬ 
sibilities  and  reports  to  the  Vice 
President-Operations.  Comprehensive 
knowledge  of  newspaper  production 
from  composing  through  the  mailroom 
is  necessary.  This  is  a  letterpress  opera¬ 
tion  now  but  with  a  new  production 
facility  on  the  way.  If  your  are  inter¬ 
ested,  please  send  a  cover  letter  with 
resume  and  salary  history  to  David  A. 
Sjosten,  VP-Operations,  Worcester 
Telegram  and  Gazette  Inc.,  20  Franklin 
St.,  Worcester,  MA  01613. 


DIRECTOR  OF  FINANCE  AND  ACCOUNTING 

Rapidly  gprowing  newspaper  needs  a  senior  financial  profes¬ 
sional  to  lead  us  through  the  $100  million  threshold. 
Successful  candidate  will  be  resptonsbile  for  general  account¬ 
ing,  budgeting,  forecasting,  financial  analysis,  product  line 
P&L’s,  capital  budgeting,  financial  control  and  policy 
compliance.  These  functions  will  be  centralized  and  financial 
services  will  be  provided  to  field  locations.  This  position  is  a 
key  member  of  our  senior  management  team  as  well  as  an 
important  player  of  the  parent  company’s  financial  organi¬ 
zation.  Qualifications  must  include:  CPA,  12-15  years  of 
successful  experience,  previous  controller  ship  experience, 
MBA,  systems  background  and  experience  with  a  high 
volume  transaction  business  is  a  plus.  We’re  located  in  an 
attractive  suburban  Boston  location.  Salary  and  bonus 
commensurate  with  experience.  Box  2178,  Editor  & 
PubUsher. 


To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


_ ADVERTISING _ 

ADVERTISING  MANAGER  NEEDED 
For  aggressive  Zone  5  newspaper  group. 
Responsible  for  local  display,  national 
classified  display  and  FSI  sales.  Ideal 
candidate  will  have  5  years  experience 
as  advertising  representative  and  have 
advanced  to  management  position  in 
weekly  or  small  daily.  Competitive  grov/- 
ing  market.  Attractive  benefit  package. 
Compensation  based  on  background 
and  experience.  Reply  in  confidence  to 
Box  2166,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice.  Add  $3.50  per  insertion  for  box  senrice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

t1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  July  25,  1987 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Suburban  Chicago  group  Is  looking  for 
an  individual  with  proven  abilities  to 
sell  and  motivate  staff  to  produce. 
Experience  in  sales  management,  deal¬ 
ing  with  agencies  and  major  accounts  is 
essential  in  this  competitive  market. 
Our  weeklies  are  long  established  and 
dominate  their  markets.  We  need  a 
creative  sales  manager  who  can  grow 
with  our  successful  publication. 
Astound  me  with  your  experience  and 
ability.  Send  resume  and  cover  letter  to 
Reporter  Progress  Newspapers,  922 
Warren  Ave.,  Downers  Grove,  I L  60515. 
Att:  Craig  Winter:  Personal. 

ADVERTISING  SALES  MANAGER  posi¬ 
tion  with  growing  company  in  rapidly 
growing  suburban  semi-rural  area  on 
the  East  Coast.  Strong  retail  sales 
record  required,  management  experi¬ 
ence  desirable.  We  are  looking  for  a  j 
high  energy  person  who  enjoys  running 
a  successful  department  and  is  able  to 
conduct  the  trouble-shooting  numbers 
and  reporting  work  along  with  leader¬ 
ship  in  an  expanding  trade  area.  Volume 
about  4  million  annually.  Salary  mid 
$30’swith  additional  bonuses  based  on 
performance.  Send  resume  to  Box 
2167,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Aggressive,  take  charge  person  with  3-5 
years  experience  in  newspaper  adver¬ 
tising  management  to  head  up  5  person 
sales  team  for  a  broad  circulation  weekly 
newspaper  north  of  Boston.  Great 
motivational,  communication  and 
sales  skills  a  must.  Send  resume  to  PO 
Box  192,  Ipswich,  MA  010938.  Att:  E. 
Wolsiegel. 


ADVERTISING  DIRECTOR-challenge, 
excellent  compensation,  and  a  reward¬ 
ing  future  in  a  progressive  industrial/ 
recreational  area  are  yours  if  you  can 
help  our  independent  Northeastern  mid 
sized  7-day  daily  achieve  our  goals  of 
people  development,  market  develop¬ 
ment,  and  customer  service,  by  moti¬ 
vating  our  experienced  staff  to  grow  to 
their  full  potential  while  effectively 
competing  with  broadcast,  mail,  and 
shoppers  to  increase  our  market  share. 
If  you  possess  solid  management  exper¬ 
ience,  sound  judgment  and  media 
knowledge,  coupled  with  energetic 
enthusiasm,  leadership  ability,  and 
excellent  human  relation  skills,  send 
resume  and  salary  history  in  confidence 
to  Box  2184,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Beloit  Daily  News  in  active  market  area 
100  miles  from  Chicago  75  miles  from 
Milwaukee  seeks  a  leader  for  sharp  and 
hungry  sales  staff.  Salespersons’  annu¬ 
al  earnings  range  up  to  $40,000  if  that 
tells  you  anything  about  ad  director’s 
potential.  This  is  an  opening  created  by 
publisher’s  determination  to  seek  out 
and  hire  the  best  available.  If  you  fhrive 
selling  against  radio,  TV,  shoppers  and 
phone  directories,  respond.  If  competi¬ 
tion  gets  you  down  don’t  waste  your 
time  or  ours.  Reply  in  confidence  to 
W.D.  Behling,  Daily  News,  Beloit,  Wl 
53511. 


AN  ENERGETIC  AD  WORKER  to  sell 
and  manage  in  competitive  suburban 
media  market.  Growing  paid  circulation 
semi-weekly  ready  to  get  on  top.  Promo¬ 
tions  oriented,  skilled  idea  develop¬ 
ment,  layouts  and  campaign  presenta¬ 
tion,  staff  motivation.  Shamrock  Publi¬ 
cations,  Box  26475,  New  Orleans  LA 
70186. 


CAREER  OPPORTUNITY  with  weekly 
group  in  Norfolk,  VA  area  for  exper¬ 
ienced  sales  person  with  management 
desire.  Write:  Hanes  Byerly,  1000 
Armory  Dr.,  Franklin,  VA  23851. 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  to  handle  our  retail,  tele¬ 
marketing  and  outside  classified  sales 
staff.  Candidate  must  be  an  aggressive 
self-starter  who  is  not  afraid  of  the 
competition.  We  offer  an  excellent 
compensation  package  and  the  oppor¬ 
tunity  for  career  advancement.  Please 
reply  in  confidence  to  Steve  Roszczyk, 
Tribune  Chronicle,  240  Franklin  St.  SE 

Warren.  Ohio  44482. _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  Knoxville  News  Sentinel,  the  lead¬ 
ing  daily  newspaper  in  Eastern  Tennes¬ 
see  is  seeking  a  person  to  manage  our 
Classified  Advertising  Department.  The 
ideal  candidate  will  be  strong  in  people 
skills,  communication  skills,  analytical 
and  strategic  planning  ability  with  a 
high  energy  level.  Must  have  a  mini¬ 
mum  of  5  years  experience  in  newspap¬ 
er  advertising  management  in  a  metro¬ 
politan  market.  Excellent  compensation 
and  benefit  package.  Good  location  to 
work  and  live.  Send  resume,  including 
salary  requirements  tO: 

Bill  Redding 

Director  of  Human  Resources 
Knoxville  News  Sentinel  Co. 

PO  Box  59038 
Knoxville,  TN  37950-9038 
or  call  (615)  521-8109 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
If  you  are  looking  for  a  career  opportuni¬ 
ty  in  one  of  the  most  promising  Gulf 
Coast  markets  our  T.S.M.  opening  may 
be  for  you.  We  are  a  71,000 
daily/93,000  Sunday  product  looking 
for  a  qualified  candidate  to  head  our 
classified  inside  sales  team.  The  ideal 
candidate  will  have  3-5  years  classified 
experience  with  a  sound,  proactive 
management  style  in  telemarketing 
techniques,  training,  promotions  and, 
above  all  else,  motivational  techniques. 
We  rely  heavily  on  members  of  our 
management  team  but  offer  much  in 
return  including  an  attractive  salary  and 
commission  program,  retirement  plan, 
medical  benefits  and  more.  Send 
resume  stating  current  income  to 
Personnel  Department,  The  Caller- 
Times,  PO  Box  9136,  Corpus  Christi, 
TX  78469. 


CLASSIFIED  ADVERTISING  MANAGER 
Career  opportunity  for  ambitious  and 
talented  person  to  lead  telemarketing 
sales  team.  Ideal  candidate  will  possess 
leadership  skills,  telemarketing  sales 
experience,  and  the  drive  to  motivate 
team  of  1(3  full-time  and  30  part-time 
sales  people.  We  are  a  consumer  adver¬ 
tising  magazine  with  628,000  weekly 
circulation  in  metro  DFW  area.  Quali¬ 
fied  candidates  may  respond  with 
resume  or  call  (214)  641-7690. 
Human  Resource  Director,  Harte-Hanks 
Direct  Marketing/DFW  ,  PO  Box 
530810,  Grand  Prairie,  TX 
75053-0810. 

CrASSIFIED  ADVERTISING  MANAGER 

The  Knoxville  News  Sentinel,  the  lead¬ 
ing  daily  newspaper  in  Eastern  Tennes¬ 
see  is  seeking  a  person  to  manage  our 
Classified  Advertising  Department.  The 
ideal  candidate  will  be  strong  in  people 
skills,  communication  ability  with  a 
high  energy  level.  Must  have  a  mini¬ 
mum  of  5  years  experience  in  newspap¬ 
er  advertising  management  in  a  metro¬ 
politan  market.  Excellent  compensation 
and  benefit  package.  Good  location  to 
work  and  live. 

Send  resume,  including  salary  require¬ 
ments  to: 

Bill  Redding 

Director  of  Human  Resources 
Knoxville  News  Sentinel  Co. 

PO  Box  59038 
Knoxville,  TN  37950-9038 


or  call  (615)  521-8109 
EDITOR  &  PUBLISHER  for  July  25,  1987 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER-  Midwest 
daily  and  group  of  shoppers  is  looking 
for  an  aggressive  individual  who  is  a 
proven  leader  with  strong  marketing  and 
sales  training  skills.  Excellent  benefits 
and  advancement  opportunities.  Send 
resume  and  salary  history  to  Personnel 
Department,  PO  Box  447,  Mt.  Pleas¬ 
ant,  Ml  48804-0447. 


DISPLAY  AD  manager,  small  Zone  7 
daily,  experience  required.  Send 
resume  and  salary  requirements  to  Box 
2192,  Editor  &  Publisher. 


NEWSPAPER  MANAGERS:  Our  rapidly 
growing  company  is  seeking  talented 
managers  in  all  areas  of  weekly  and 
daily  newspaper  management.  An 
opportunity  for  those  committed  to 
excellence  to  play  a  significant  role  in 
building  a  media  company.  Write 
Sutherland  Media,  Inc.,  PO  Box 
171150,  San  Antonio,  TX  78217. 


RETAIL  ADVERTISING  MANAGER-  7 
day  daily/150,000  Sunday  in  Zone  5  is 
seeking  a  proven  manger,  trainer  and 
sales  pro  to  head  a  15  person  depart¬ 
ment,  If  you  are  a  self-starter,  have 
strong  people  skills  and  enjoy  working 
in  a  competitive  situation  then  we  want 
to  talk  to  you.  We  offer  a  stable  working 
environment  as  well  as  an  excellent 
package  of  benefits.  Send  resume  and 
salary  requirements  to  Box  2215, 
Editor  &  Publisher. 


SALES  REPRESENTATIVE  WANTED  IN 
SUNNY  FT.  LAUDERDALE  Broward 
County’s  largest  weekly  newspapers  is 
seeking  an  aggressive  experienced 
outside  sales  rep.  for  our  Display  Adver¬ 
tising  Dept.  Excellent  opportunity  w 
high  income  potential.  Excellent  bene¬ 
fits.  Send  resume  to  Jane  Biumi, 
Sunshine  Publications,  PO  Box 
23909,  Ft.  Lauderdale,  FL  33334  or 
Call  1-305-563-3311. 


WANTED:  Co-op  pro  with  connections. 
Are  you  an  aggressive  individual  who 
has  experience  and  strong  connections 
in  co-op  advertising  from  the  media, 
retail  or  manufacturer  side?  If  you  are, 
we  want  to  talk  with  you  about  a  job  as 
our  co-op  account  executive.  The  salary 
is  handsome.  The  benefits  are  attrac¬ 
tive.  The  challenge  is  unique.  The 
opportunity  for  advancement  is  unbe¬ 
lievable.  Send  your  resume,  salary 
requirements  and  letter  explaining  your 
qualifications  to: 

Jerry  Scott 

District  Sales  Manager 
Kansas  City  Star  Co. 

1729  Grand  Ave 
Kansas  City,  MO  64108 

This  is  an  equal  opportunity/affirmative 
action  employer 


ART/GRAPHICS 


NEWSROOM  ARTIST  sought  by  Neva- 
das’  largest  newspaper.  The  job 
requires  a  versatile  artist  able  to  work  in 
a  variety  of  both  line  and  color  media; 
Macintosh  experience  a  plus.  College 
degree  and  newsroom  experience 
preferred.  Send  cover  letter,  resume 
with  salary  history,  and  non-returnable 
clips  to  Jim  Day,  Graphics  Editor,  Las 
Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas,  NV  89125-0070.  An  equal 
opportunity  employer. 

PUBLICATIONS  DESIGNER 
Creative  and  highly  motivated  artist 
sought  to  work  for  established  Christian 
college.  Must  be  experienced  in  layout, 
presentations,  typesetting,  and  in  trans¬ 
actions  with  pressmen  and  writers. 
Copywriting  and  darkroom/photography 
skills  an  advantage!  A  challenging  posi¬ 
tion  in  an  excellent  work  atmosphere. 
Resume  to:  Dean  of  Administration, 
Elim  Bible  Institute,  Lima,  NY  14485. 
Portfolio  upon  request. 


HELP  WANTED 


ARTIGRAPHICS 


ART  DIRECTOR  for  18  year  old  L.l. 
music  newspaper.  Strong  graphics 
skills.  Heavy  type  spec  and  mechanical 
pasteup.  $20,000  salary.  Resume: 
Good  Times,  Box  303,  Roslyn,  NY 
11576. 


STAFF  ARTIST 
WANTED 

To  join  the  team  at  the  fastest  growing 
newspaper  in  America.  You  must  have 
at  least  2  years  experience  in  newspap¬ 
ers,  in  airbrush,  layout,  illustration  and 
use  of  the  Macintosh.  Send  your 
resume  tO: 

Ed  Barrett 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 
EOE 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIRECTOR 
needed  for  2  dailies  (24,000  &  9,000) 
in  Northern  Idaho.  Minimum  3-5  years 
experience  with  a  daily  newspaper. 
Excellent  opportunity  to  learn  and  move 
into  director  position.  Send  resume  to 
Randy  Koeppen,  Tribune  Publishing 
Co.,  505  C  St.,  Lewiston,  ID  83501. 


CIRCULATION  DIRECTOR 
Zone  4,  25-50,000  growth  market. 
Morning  daily  looking  for  aggressive 
individual  now  in  second  position  with 
similar  metro  or  smaller  newspaper 
background.  Must  have  some  manage¬ 
ment  skills  and  able  to  conduct  formal¬ 
ized  training  program.  Excellent 
compensation  package.  Salary  based  on 
background  and  qualifications.  Send 
resume  with  salary  expected  and  date 
available  to  Box  2189,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
38,000  daily  in  Southeastern  New 
England  is  seeking  candidates  with 
proven  track  record  in  sales,  service  and 
promotion.  Excellent  compensation 
package.  Send  resume  and  salary 
history  ot  Ronald  Levesque,  Circulation 
Director,  Fall  River  Herald  News,  207 
Pocasset  St,,  Fall  River,  MA 
02722-3010. 


CIRCULATION  MANAGER  leaving 
9/30/87.  30,000  daily  and  Sunday 
newspaper.  Must  be  enthusiastic  and 
innovative,  have  strong  communication 
skills  and  leadership  abilities.  Applic¬ 
ant  should  be  proficient  in  promotions. 
Good  marketing  skills  are  a  require¬ 
ment,  as  well  as  TMC  and  computer 
experience.  Minimum  5  years  in  circu¬ 
lation.  Good  salary  and  benefits.  Send 
resume  and  references  tO:  Personnel 
Officer,  The  Daily  Journal,  8  Deerborn 
Square,  Kankakee,  IL  60901. 


CITY  ZONE  MANAGER 
Highly  motivated,  positive  minded  indi¬ 
vidual  needed  for  25,800  combined 
circulation  newspaper  located  in 
Danville,  Virginia.  This  individual  must 
have  proven  track  record  with  good 
leadership  skills.  Will  be  responsible  for 
city  District  Managers  and  several  part- 
time  individuals.  This  position  offers 
competitive  salary,  bonus  and  periodi¬ 
cal  merit  raises.  Send  resume,  includ¬ 
ing  salary  history  to  Morris  Burnett, 
Circulation  Director,  700  Monument 
St.,  Danville,  VA  24541. 

HOME  DELIVERY  MANAGER 
Excellent  opportunity  for  the  right 
person  with  a  circulation  background  to 
progress  with  an  aggressive  company. 
Experience  in  a  daily  circulation  depart¬ 
ment  and  supervisory  background 
required.  Competitive  salary  and  excel¬ 
lent  benefits.  Send  resume  and  salary 
history  to  Otto  C.  Lee,  Circulation  Direc¬ 
tor,  Daily  Courier  News,  300  Lake  St., 
Elgin,  IL  60120. 
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HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
If  your  are  presently  a  district  manager 
or  supervisor  at  a  small  to  medium¬ 
sized  newspaper  and  ready  to  move  up, 
this  position  may  be  for  you.  We  are  in 
need  of  a  person  who  has  basic  circula¬ 
tion  knowledge  and  the  desire  to 
manage  and  motivate  a  small  staff. 
Candidates  must  be  familiar  with  junior 
carrier,  adult  and  motor  route  delivery 
and  collections.  Must  be  willing  to 
develop  crew  and  telephone  solicita¬ 
tion.  Single  copy  experience  helpful. 
Send  resume  and  current  salary  infor¬ 
mation  to  Box  2209,  Editor  & 
Publisher.  All  responses  will  be  held  in 
strict  confidence. 

OUTSIDE  CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
is  seeking  self-starting,  outside  circula¬ 
tion  crew  sales  manager.  Responsibi- 
lites  will  be  to  develop  and  maintain  all 
outside  crew  sales  of  Packet  newspap¬ 
ers.  This  is  a  new  position  which  affords 
you  one  of  those  rare  opportunities  for  a 
motivated  person  to  design  their  own 
job.  The  successful  applicant  should 
have  sound  people  and/or  organization¬ 
al  skills.  Send  resume  to  Dan  Pitcher, 
Circulation  Sales  Manager,  The  Prince¬ 
ton  Packet,  PO  Box  350,  Princeton,  NJ 
08542  or  call  609  924-3244  ex.  192. 

ZONE  MANAGERS 

The  New  Haven  Register,  a  100,000-1- 
daily,  is  seeking  zone  managers  as  well 
as  top  management  circulation  person¬ 
nel.  We  desire  aggressive,  highly  moti¬ 
vated  individuals  serious  about  a  circu¬ 
lation  career.  We  will  pay  top  dollar  for 
candidates  that  have  demonstrated 
outstanding  managerial  ability  and  have 
an  excellent  track  record.  Send  salary 
history  and  resume  to  Kirk  A.  Davis, 
Circulation  Director,  New  Haven  Regis¬ 
ter,  40  Sargent  Dr.,  New  Haven,  CT 
06511. 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  for  small 
Virginia  daily.  College  town.  Writing, 
some  layout.  Do  it  right  and  move  up 
within  group.  Call  Rip  (703) 
639-2436. _ 

AGGRESSIVE  HARD-HITTING  reporter 
for  Aspen,  CO  daily.  Experience  in 
courts,  police  preferred.  Irreverence 
valued.  Days,  7-10  a.m.,  MDT,  (303) 
925-2221. 

AGGRESSIVE  SPORTS  SECTION  in 
mid  sized  Zone  2  daily/Sunday  has  an 
immediate  opening  for  a  layout  oriented 
copy  editor  who  can  produce  stylish, 
informative  pages  under  deadline  pres¬ 
sure  in  a  highly  competitive  market. 
Person  must  have  strong  editing  skills 
and  demonsrated  strength  in  working 
with  color  and  graphics.  Send  a  resume 
with  sample  pages,  references  and  a 
covering  letter  detailing  your  makeup 
philosophies  to  Lance  Evans,  Executive 
Sports  Editor,  Scranto  Times-Sunday 
Times,  Box  3311,  Scranton,  PA 
18505.  No  phone  calls. 


ASSISTANT  SPORTS  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  (circulation  125,000 
daily,  190,000  Sunday)  in  Kansas’ 
largest  city,  is  seeking  a  skilled,  aggres¬ 
sive  editor  to  originate  a  good  mix  of 
local,  state  and  regional  sports  news. 
We  want  someone  to  work  closely  with 
reporters  and  copy  editors,  a  skilled 
content  editor  committed  to  excellence. 
The  Eagle-Beacon,  which  won  a  first 
place  award  in  APSE  this  year,  is 
screening  candidates  with  at  least  5 
years  professional  experience.  Send  a 
detailed  resume  and  the  names  of  3 
references  to  Sherry  Johnson,  Sports 
Editor,  Wichita  Eagle-Beacon,  PO  Box 
820,  Wichita,  KS  67201. 
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_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  who  works 
well  with  words  and  people  is  sought  by 
a  lively,  intensely  local  member  of  the 
Gannett  Westchester  Rockland  group, 
just  45  minutes  from  Broadway.  Will 
assist  the  day  and  night  city  editors, 
shaping  copy  and  coaching  writers  and 
run  the  city  desk  as  needed.  This 
50,000-circulation,  seven-day  news¬ 
paper  is  putting  new  emphasis  on  bright 
writing,  crisp  editing  and  clean  design. 
Send  resume  to  Paul  Janensch,  Senior 
Managing  Editor,  The  Journal-News, 
200  N.  Route  303,  West  Nyack,  NY 
10994. 

Ass.  News  Editor/Page  Design 
Editorial  Writer 
Business  Writer/Copy  Editor 
Assistant  Sports  Editor 
Copy  Editor 

JOB  BANK  has  immediate  openings  for 
these  positions.  The  assistant  news 
editor,  editorial  writer  and  assistant 
sports  editor  jobs  are  with  West  coast 
dailies.  A  Florida  daily  is  looking  for 
business  writers  who  can  do  desk  work. 
And  a  New  Jersey  daily  wants  copy 
editors  NY-NJ-CT  area.  If  you  are  inter¬ 
ested  in  these  jobs,  send  your  resume  to 
JOB  BANK,  2615  River  Rd.,  Suite  7, 
Cinnaminson,  NJ  08077.  Or  call  Direc¬ 
tor  Jenny  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  the  above  position. 

BUREAU  CHIEF:  BACKGROUND:  3-5 
years  daily  reporting  experience  in 
competitive  market;  track  record  in 
developing  stories  with  regional,  state 
or  national  scope;  organization  skills; 
hiring  experience.  JOB:  Supervise 
10-15  young  eporters  and  photogra¬ 
phers;  originate,  assign  and  develop 
stories;  evaluate  and  recruit  staff.  No 
phone  calls.  Send  resume  and  support¬ 
ing  material  to  Al  Christopher,  Box  191, 
Tampa,  FL  33601. 

BUSINESS  WRITER-Staff  expansion 
has  created  a  position  for  a  retailing 
reporter.  Send  a  cover  letter,  resume, 
name  and  phone  numbers  of  3  refer¬ 
ences,  salary  requirements  and  10  clips 
to  Karen  Brune  Mathis,  Business 
Editor,  The  Florida  Times  Union,  P(j 
Box  1949-F,  Jacksonville,  FL  32231. 
Respond  by  July  31,  1987. 

BUSINESS  WRITER 
Washington  bureau  of  Fairchild  Publi¬ 
cations,  a  division  of  Capital  Cities  ABC 
seeks  financial  writer  to  cover  Treasury 
and  Commerce  Departments,  Federal 
Reserve,  budget  and  tax  legislation. 
Excellent  opportunity  to  develop  a  crea¬ 
tive  in-depth  approach  to  a  hot  national 
beat.  Send  resume  and  clips  to  Bureau 
Chief,  Fairchild  Publications,  Suite 
570,  1333  H  St.  NW,  Washington, 
D.C.  20005.  (No  phone  calls  please). 

CITY  EDITOR  The  Centre  Daily  Times,  a 
23,000  circulation  daily  in  State 
College,  PA  is  looking  for  a  city  editor  to 
work  with  a  reporting  staff  of  11  and 
with  other  editors  to  share  a 
comprehensive,  balanced  local  report. 
We  are  looking  for  team  news  instincts, 
management  skills,  and  a  passionate 
interest  in  the  community.  Contact  Bob 
Ashley,  Executive  Editor,  Centre  Daily 
Times,  PO  Box  89,  State  College,  PA 
16804.  Equal  opportunity 
employer. 

COPY  DESK  CHIEF-Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  leadership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 


HELP  WANTED 

_ EDITORIAL _ 

BUSINESS  WRITER 
Experienced  reporter  for  aggressive 
Florida  business  weekly.  Send  resume, 
clips  to  Editor,  Jacksonville  Business 
Journal,  1851  Executive  Center  Dr., 
Suite  227,  Jacksonville,  FL  32207. 

COPY  EDITORS  are  stars  at  the  News/ 
Sun-Sentinel  and  we  are  looking  for  the 
brightest  ones  around.  If  you  can  work 
wonders  with  words  and/or  have  a  flair 
for  layout,  please  contact  Jody  Rees, 
Executive  News  Editor,  101  N,  New 
River  Dr.  East,  Fort  Lauderdale,  FL 
33302. 

COPY  EDITOR 

A  21,00  circulation  daily  that  sets  high 
standards  for  writing,  editing  and 
design.  Good  training,  feed  back  and 
excellent  opportunity  for  advancement 
within  the  (Gannett  organization.  Applic¬ 
ant  should  be  well-rounded,  well-read, 
energetic,  enthusiastic  and  eager  to 
learn  and  grow.  Send  resume  to  Sylvia 
Devore,  PO  Box  31,  Visalia,  CA  93279. 

COPY  EDITORS-New  Hampshire's 
statewide  paper  has  night  desk  open¬ 
ings,  starting  salaries  $33,000  plus. 
Two  years  experience,  proven  editing 
and  layout  ability  under  tight  deadlines 
essential.  No  phone  calls.  Send  resume 
and  clips  to  C.  Perkins,  M.E.,  The 
Union  Leader,  PO  Box  780,  Manches¬ 
ter,  NH  03105. 

COPY  EDITOR:  Award-winning  mid¬ 
sized  Zone  3  PM  has  opportunity  for  an 
experienced  copy  editor.  Strong  head¬ 
line  writing  required.  Good  place  to  live; 
weekends  off.  Send  resume,  clips, 
salary  requirements  to  Box  2197, 
Editor  &  Publisher. 

COPY  EDITOR  for  metro  NY  AM  daily. 
Excellent  editing,  headline  and  layout 
skills  a  must.  1  year  experience 
preferred.  Send  resume  to  Box  2087, 
Editor  &  Publisher. 

COPY  EDITOR  with  layout  experience; 
general  assignment  reporter  and  sports 
reporter.  12,000  circulation  Southern 
California  daily.  Send  resume  to  Harold 
Kinsch,  The  Camarillo  Daily  News, 
1000  Avenida  Acaso,  Camarillo,  CA 
93010. _ 

COPY  EDITOR/PROOFREADER 
The  American  Legion  Magazine  a  2.8 
million  circulation  monthly,  seeks  a 
trained  copy  editor/proofreader  to  be 
responsible  for  accuracy  of  all  magazine 
copy.  Salary  commensurate  with  experi¬ 
ence.  English  degree  desirable,  but  not 
required.  Send  resume  and  salary 
requirements  to  Director  of  Human 
Resources, The  American  Legion 
National  Headquarters,  PO  Box  1Cj55, 
Indianapolis,  IN  46206. 

DO  YOUR  LAYOUTS  really  sing?  Then 
the  Music  City  has  a  position  for  you. 
The  Nashville  Banner  is  looking  for  an 
experienced  page  designer  to  work  on 
its  graphics  desk  laying  out  feature 
covers,  and  side  pages  and  some  news. 
Send  resume  and  tear  sheets  to  Joe 
Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 
37202. 

EASTERN  NC  WEEKLIES  seek  an 
enthusiastic,  energetic  reporter  to  grow 
with  us,  and  help  us  grow  better.  Must 
be  fluent  in  sports.  Photo  skills  helpful. 
$200-250/week  plus  benefits.  Mail 
resume  and  clips  to  Personnel  Depart¬ 
ment,  News  Leader,  Box  158,  Fremont, 
NC  27830. 

EDITORIAL  WRITER 
Zone  7  metropolitan  daily  seeks  a  writer 
who  can  produce  tight,  brightly-written 
editorials  for  a  moderate-2-conservative 
editorial  page.  And  ability  to  write  clear¬ 
ly  and  persuasively  on  state,  local  and 
non-government  subjects  is  a  plus.  Box 
2196,  Editor  &  Publisher.  | 

EDITOR 


_ HELP  WANTED _ 

_ EDITORIAL _ 

EDITOR  TRAINEE.  Are  you  a  creative 
reporter  who  wants  an  opportunity  at 
becoming  editor?  We  now  have  an  open¬ 
ing  in  the  lakes  and  mountains  of 
Maine.  Send  clips  and  resume  tO:  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 

EDITOR/WRITER 

Established  Christian  college  is  looking 
for  an  energetic  and  creative  person. 
Responsible  for  bi-monthly  newsletters, 
presidential  reports,  story  editing,  news 
releases,  and  brochures  related  to 
schooling  and  special  events  on 
campus.  A  challenging  position  in  an 
outstanding  work  atmosphere.  Know¬ 
ledge  of  desktop  publishing,  layout  and 
photography  a  definite  plus!  Resume  tO: 
Dean  of  Administration,  Elim  Bible 
Institute,  Lima,  NY  14485. 

Editorial  Director  for  weekly  newspaper 
group  located  in  Central  Florida  - 
national  organization.  Must  have  solid 
knowledge  of  community  journalism 
with  organizational  and  people  skills  to 
direct  activities  of  20  person  staff 
publishing  six  weeklies  in  a  rapid 
growth  area  -  community  involvement  a 
must.  Send  resume  and  application  to: 
Box  2203,  Editor  &  Publisher,  stating 
salary  requirements. 

ENERGETIC  REPORTER  sought  for 
national  independent  trade  newsletter 
in  automotive  field.  Hard  news,  analyti¬ 
cal  reporting  experience  required.  Must 
be  willing  to  relocate  to  Washington, 
D.C.  area.  Send  resume  and  four  clips 
to  David  Rohde,  United  Communica¬ 
tions  Group,  4550  Montgomery  Ave., 
Suite  700  N,  Bethesda,  MD  20814. 

EXECUTIVE  FEATURES  EDITOR 
"The  Dayton  Daily  News  and  Journal 
Herald"  is  seeking  candidates  with 
strong  editing  and  management  experi¬ 
ence  to  oversee  Lifestyle  and  Entertain¬ 
ment  operations  with  staff  of  about  30. 
People  skills,  content  judgment, 
responsiveness  to  breaking  news,  crea¬ 
tive  ideas,  solid  communication  skills 
are  a  must.  We  are  an  equal  opportunity 
employer.  Please  apply  to  Paula 
Grogan,  AME/Features,  45  S.  Ludlow 
St.,  Dayton,  OH  45402. 

EXECUTIVE  EDITOR-  Applications  now 
being  accepted  for  executive  editor  for 
The  Augusta  Chronicle,  the  South’s 
oldest  newspaper,  and  the  Augusta 
Herald,  its  afternoon  counterpart,  in 
one  of  the  fastest  growing  areas  of  Geor¬ 
gia.  Responsible  for  entire  news  opera¬ 
tion  and  staff.  Send  resume  to  Edward 
B.  Skinner,  General  Manager,  PO  Box 
1928,  Augusta,  GA  30913. 

EXECUTIVE  EDITOR  for  The  News, 
Southbridge,  Mass.,  a  paper  that  strives 
to  be  the  best  small  daily  in  the  country. 
With  a  circulation  of  7,000,  this  award 
winning,  6-day  newspaper  needs  an 
executive  editor  to  prepare  yearly 
budget,  hire  personnel,  run  the  news 
desk,  plan  coverage,  write  editorials 
and  manage  nine  full-time  staffers  and 
30  special  writers. 

Apply  in  writing  only  to:  Loren 
Ghiglione,  editor  and  publisher.  The 
News,  or  Sherri  Volpert,  human  resour¬ 
ces  manager,  Worcester  County  News¬ 
papers,  25  Elm  St.,  Southbridge,  Mass. 
01550. 


EXPERIENCED  BUSINESS  REPORTER 
with  layout  experience  needed  for 
corporate  communications  weekly. 
Must  be  independent  worker  and  self¬ 
starter.  Opportunity  to  get  out  of  the 
newsroom.  Send  resume  and  clips  to 
Don  Saint-Pierre,  Profit  Partners  Mark¬ 
eting,  395  South  St.,  Pittsfield,  MA 
01201. 
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Entry  level  reporter  who  wants  to  learn 
from  an  award  -winning  editor  at  an 
award-winning  twice  weekly-paid  news¬ 
paper.  Apply  Mike  Killbreath,  Tri- 
County  News,  PO  Box  F,  Fenton,  Ml 
48430. 


EXPERIENCED  REPORTERS 
Escape  hot  summers  and  freezing 
winters.  We’re  a  23,000-circulation 
daily  on  California’s  central  coast  and 
we  need  reporters  with  at  least  3  years 
of  daily  newspaper  experience.  There  is 
opportunity  for  career  advancement  and 
the  pay  is  good  IF  you  are  a  top  quality 
writer.  Courts  and  city  hall  are  likely 
beats.  Only  reporters  with  superior  writ¬ 
ing  ability  should  apply.  Apply  promptly 
to  Box  2185,  Editor  &  Publisher. 


EXPERIENCED  REAL  ESTATE,  growth 
and  development  reporter  needed  by 
coastal  Florida  publication.  Send  6  best 
enterprise  clips  and  resume  to  Box 
2169. 


FEATURES  WRITER  wanted  for  Sunday 
edition.  Applicant  should  be  strong  in 
feature  writing  and  know  how  to  turn  a 
hrase.  Send  resume  and  5  clips  to 
om  Marquardt,  Managing  Editor,  The 
Capital,  2000  Capital  Dr.,  Annapolis, 
MD  21401.  No  phone  calls  please. 


FEATURES  EDITOR 
Syndicate  seeks  part-time  editor.  Prefer 
Philadelphia  region  resident.  Send 
resume,  samples  and  salary  history  to: 
Personnel,  PO  Box  42077,  Philadel¬ 
phia,  PA  19101. 


GOOD  INCOME  working  with  mail  from 
home.  Experience  unnecessary. 
Details.  Send  SASE  envelope.  Moha¬ 
mad  Sharf,  30-92  45  Street,  Astoria, 
NY  11103. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(3.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


GRAPHIC  ARTIST  sought  by  visually 
aware  mid-size  daily.  Skills  in  illustra¬ 
tion  and  informational  graphics  desired. 
Familiarity  with  Macintosh  a  plus.  Send 
resume,  samples  to  M.E.,  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

MAJOR  SYNDICATE  is  looking  for  a 
sports  comic  panel  by  a  top  pro.  Humor 
and  art  must  be  outstanding.  Send 
samples  to  Box  2156,  Editor  & 
Publisher  or  call  (203)  661-4990  and 
ask  for  Sheryl  Sensale. 


MANAGING  EDITOR 
Experienced  ag  editor  sought  to  guide 
seasoned  staff  of  Wisconsin’s  largest 
farm  newspaper.  Required 
qualifications:  Issue  awareness,  crea¬ 
tivity,  flawless  copy  editing,  gift  for 
headlines  and  eye  for  photo 
composition-as  well  as  common  sense, 
farm  background,  drive  and  minimum 
of  5  years  writing  experience.  If  central 
Wisconsin  puts  you  off,  don’t  apply. 
Send  resume,  writing,  editing  and 
photo  clips  tO:  Editor,  Agri-View,  Box 
730,  Marshfield,  Wl  54449. 


MANAGING  EDITOR 
'  Award-winning  AM  in  Southside  Virgi¬ 
nia  needs  an  experienced  journalist 
[  to  lead  its  16-member  staff.  29,000 
t  circulation.  139  years  of  publication. 
’  Independent.  Experience  in  news  edit¬ 
ing  and  layout  required;  reporting 
experience  preferred.  Salary  negotia¬ 
ble.  Excellent  benefits.  Send  resume, 
work  samples  and  references  to  Bonnie 
Ross  Cooper,  The  Register  Publishing 
Company,  PO  Box  331,  Danville  VA 
24543,  or  call  (804)  793-2311. 


MANAGING  EDITOR  for  large,  Chicago 
suburban  chain.  Full  editorial  and 
budget  responsibilities.  Salary,  profit 
sharing.  Send  sample  of  what  you  now 
edit.  Box  2216,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  July 


IMMEDIATE  OPENING.  Seek  aggres¬ 
sive  writer-Zeditor  knowledgeable  in 
business-labor  issues.  Supervise  staff. 
Part  of  progressive  news  management 
team  for  suburban  daily  in  competitive 
metro  jungle.  Top  pay,  fringes.  No 
beginners.  Interested?  Write  Box  2193, 
Editor  &  Publisher,  with  resume  and 
references. 


JOURNALIST/PUBLIC 
RELATIONS  WRITER: 

To  sen/e  as  publication’s  coordinator  in 
the  Michigan  Senate.  Journalism  back¬ 
ground  a  must.  Supervisory  and  politi¬ 
cal  experience  a  plus.  Send  resume  by 
July  31  to  Debra  Townsend,  Senate 
Republican  News  Office,  State  Capital, 
Lansing,  Ml  48909-7536. 


NEWS  REPORTER  -  Community  news¬ 
paper,  winner  of  66  national  awards, 
seeks  aggressive,  energetic  reporter  to 
cover  city  hall,  general  news  assign¬ 
ments  and  write  features.  Well  organ¬ 
ized,  self-initiator,  creative,  accurate 
and  hungry  for  bylines.  Great  opportuni¬ 
ty  to  build  well-rounded  experience  and 
make  a  difference  in  our  news  depart¬ 
ment.  Experience  helpful,  but  will 
consider  recent  J  grad  with  good  skills. 
Progressive  environment,  competitive 
pay  and  good  benefits.  Send  clips, 
feature  samples  and  resume  to:  Ellen 
Messenger,  NEWSLIFE,  Box  10,000, 
Marion,  OH  43302.  Or  call  (614) 
387-9343  for  more  information. 


OPENING  AVAILABLE  for  a  sports 
writer  and  staff  photographer  at  the 
Macomb  Daily  Journal,  a  1(3,000  circu¬ 
lation  daily  in  west  central  Illinois.  Both 
are  full-time  entry-level  positions  at  a 
conscientious,  community  oriented 
newspaper.  SPORTS  WRITER;  will 
cover  prep  sports  and  a  Divison  I  univer¬ 
sity.  Layout  and  some  photography 
skills  preferred.  PHOTOGRAPHER;  will 
handle  feature  and  sports  photography 
including  daily  local  photos.  Must  have 
darkroom  skills.  Own  equipment 
preferred.  Apply  to:  Charles  Carlton, 
Managing  Editor.  Macomb  Daily  Jour¬ 
nal,  128  North  Lafayete  St.,  Mecomb, 
IL  61455. 


PAID  INVESTIGATIVE  internships  with 
Jack  Anderson  in  Washington  D.C. 
Three  month  internships  for  seasoned 
reporters  at  $250  a  week.  Send 
resume,  6  clips  and  starting  date  to 
Stewart  Harris,  1401  16th  St.  N.  W., 
Washington,  D.C.  20036. 


Photo/graphics  editor  to  run  10  person 
department.  Must  be  a  leader  who 
knows  news,  experience  in  color, 
design,  photography. 

Copy  Editors:  1)  strong  word  editor, 
headline  writer,  layout;  2)  wire,  2  years 
experience  on  daily  wire  desk  pref 
erred;  3)  slot,  2  years  experience, 
impeccable  grammar  skills,  style  strong 
word  editor;  4)  features  desk  editor, 
layout  flair;  5)  sports  desk,  layout. 
Reporters:  general  assignment,  beat; 
track  record  for  solid  reporting,  clips 
showing  ability  to  write  clearly,  concise¬ 
ly  and  with  flair. 

Assistant  Sports  Editor:  emphasis  on 
editing  skills,  creativity,  planning,  orga- 
nizaton,  and  training. 

Send  resume,  work  samples,  copy  of 
your  newspaper  to  Frank  Lopez,  Tribune 
Newspapers,  120  West  lst& 
Avenue,  Mesa.  AZ  85202. 


PREP  WRITER  -  The  Savannah  News- 
Press  is  looking  for  a  full  time  writer  to 
cover  high  school  athletics.  Duties 
include:  Advances,  game  stories,  player 
features  and  planning  bi-weekly  prep 
page.  Requirements  are:  writing  ability, 
organizational  skills,  enthusiasm,  and 
knowledge  of  sports.  Send  resume  and 
clips  to  Anthony  Stastny,  Executive 
Sports  Editor,  PO  Box  1088,  Savannah, 
GA  31402. 

5,  1987 


NIGHT  CITY  EDITOR 
To  help  direct  local  coverage  at  small 
Knight-Ridder  newspaper.  Apply  to 
Managing  Editor,  The  News,  33  South¬ 
east  3rd  St,  Boca  Raton,  FL  33432. 


NEWS  EDITOR  to  supervise  tour  copy 
editors  and  design  main  news  pages  of 
25,000  circulation  PM  daily.  Must 
enjoy  graphics,  grammar  and  beating 
the  competition.  Contact:  Rick  Rabe- 
nau.  Managing  Editor,  The  News  Chro¬ 
nicle,  PO  Box  3129,  Thousand  Oaks, 
CA  91359. 


NEWSLETTER  seeks  edior  to  work  at 
home.  Part-time.  San  Francisco  Bay 
Area  resident  only.  Publisher,  Box 
4044,  Mountain  View,  CA  94040. 


SPORTS  REPORTER-  Small  suburban 
Philadelphia  daily  seeks  reporter  to 
cover  high  school  sports.  Good  training 
ground  in  sports  minded  community. 
Send  resume  to  the  Evening  Phoenix, 
225  Bridge  St.,  Phoenixville.  PA 
19460.  Nc  phone  calls. 


SPORTS  WRITER,  5  day  morning  paper 
in  north-central  Vi/yoming.  Contact  bill 
Frederick,  Northern  Wyoming  Daily 
News,  Box  508,  Worland,  WY  82401. 
(307)  347-3241. 


STAFF  ARTIST 

Capable  of  top-quality  humorous  and 
serious  illustrations,  maps,  charts, 
promos,  logos.  Page  design  capabilities 
helpful.  Macintosh  Plus  and  color  capa¬ 
bilities  are  musts.  We  are  an  award¬ 
winning  newspaper  in  southeast  North 
Carolina.  Send  resume,  salary  require¬ 
ments  and  work  samples  to  John 
Holmes,  Personnel  Director,  The  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


SUNSHINE  MAGAZINE,  Sunday  maga¬ 
zine  of  the  News/Sun-Sentinel  is  seek¬ 
ing  a  first  class  associate  editor  with  an 
eye  for  detail,  an  endless  supply  of 
ideas  and  a  thorough  knowledge  of 
magazine  production.  Applicants  must 
have  considerable  experience  in  work¬ 
ing  with  staff  writers  and  freelancers,  in 
copy  editing,  rewriting,  proof-reading, 
headline  writing  and  caption  writing. 
Send  resume  and  clips  to  John  Parkyn, 
Editor,  Sunshine  Magazine,  101  N. 
New  River  Dr.  East,  Fort  Lauderdale,  FL 
33302.  No  phone  calls  please. 


THE  MODESTO  BEE  is  looking  for  a 
general  assignment  business  reporter. 
Must  have  some  daily  newspaper  exper¬ 
ience,  be  a  self  starter  and  a  strong 
producer.  Experience  in  covering  wide 
range  of  business  and  agribusiness 
subjects  desirable.  Spanish  language 
ability  is  an  asset.  Applicants  must 
provide  a  letter  outlining  experience 
and  goals,  four  professional  references, 
a  variety  of  work  samples  and  a 
complete  resume.  Resumes  must  be 
received  by  Friday  August  14,  by  4PM. 
Send  resumes  to  Personnel  Dept.,  The 
Modesto  Bee,  PO  Box  3928,  Modesto, 
CA  95352.  EOE/Women  and  minorities 
encouraged  to  apply. 


SPORTS  COLUMNIST  The  Register- 
Guard  a  70,000  circulation  morning 
newspaper  in  Eugene,  OR  is  accepting 
applications  for  a  full  time  sports 
columnist.  Applicants  must  have  mini¬ 
mum  2  years  experience  as  a  columnist, 
preferably  producing  3  or  more  columns 
per  week  cn  a  college  or  professional 
level.  Interested  and  qualified  applic¬ 
ants  must  submit  letter,  resume  and  no 
more  than  3  clips  by  Friday,  September 
4,  1987  with  position  to  start  late 
October  or  early  November.  Salary 
between  $711,000  and  $783.50  per 
week  commensurate  with  experience. 
No  telephone  inquiries  please.  COLUM¬ 
NIST,  The  Register-Guard,  Personnel 
Dept.,  PO  Box  10188,  Eugene,  OR 
97440. 


REPORTER-  Imaginative  aggressive 
reporter  sought  by  award-winning 
65,000  circulation  daily  in  the  NY-NJ 
metro  area.  We’re  looking  for  a  track 
record  of  exceptional  writing  and  enter¬ 
prising  reporting.  Send  a  resume,  large 
selection  of  clips  and  salary  history  to 
Box  2172,  Editor  &  Publisher. 


REPORTER  WANTED  general  assign¬ 
ment  and  government  coverage  for 
19,000  circulation  6  day  week  news¬ 
paper  in  Piedmont,  Virginia.  Send 
resume  and  clips  to  Ginny  Wray, 
Martinsville  Bulletin,  PO  Box  3711, 
Martinsville,  VA  24112. 


REPORTER/PHOTOGRAPHER 
Weekly  newspaper  in  rural  New  Jersey 
responsible  for  meeting  coverage,  on 
news  and  feature  photography  and  dark¬ 
room  operation.  Resume  and  work 
samples  W.  Heyde,  The  Star  Gazette, 
PO  Box  500,  Hackettstown,  NJ  07840. 

REPORTER 

Central  Massachusetts  regional  busi¬ 
ness  magazine  offers  great  opportunity 
for  a  reporter/writer  looking  to  sharpen 
their  teeth.  Send  resume  and  clips  to 
Mike  Warshaw,  Editor,  Business 
Worcester,  PO  Box  300,  Worcester,  MA 
01614. 


REPORTER 

The  Fairfield  County  Advocate-an  alter¬ 
native  news  and  arts  weekly  serving 
Fairfield  County  seeks  experienced 
reporter  for  general  assignment  posi¬ 
tion.  Send  resume  and  clips  to  :Jim 
Motavalli,  Editor,  Fairfield  County 
Advocate,  1090  Blackrock  Turnpike, 
Fairfield,  CT  06430. 


REPORTER-Aggressive  twice  weekly 
tabloid  in  competitive  college  market 
needs  a  crime  reporter.  Experience 
preferred  but  will  consider  sharp  Engl¬ 
ish  or  J-School  grad  with  clips.  Low  pay. 
but  fine  environment  to  learn  nuts  and 
bolts.  Rural  but  progressive  area.  Send 
resume  and  clips  to  Terry  Smith,  The 
Athens  News,  PO  Box  543,  Athens,  OH 
45701. 


SOUTH  FLORIDA  weekly  newspaper 
group  has  immediate  opening  for  entry 
level  reporter  who  wants  to  go  up.  Photo 
skills  a  must.  Send  resume,  clips  to 
Sonny  Stalls,  Clewiston  News,  PO  Box 
1236,  Clewiston,  FL  33440. 


THE  SALEM  (Mass)  Evening  News  has 
an  opening  on  its  day  shift  for  a  copy 
editor.  Applicants  should  have  a  mini¬ 
mum  2  years  experience  and  strong 
background  in  layout.  Pagination  exper¬ 
ience  helpful  but  all  applicants  will  be 
considered.  We  are  a  Guild  newspaper, 
offer  an  excellent  wage,  35-hour  work 
week  and  picturesque  location.  Send 
resume,  salary  history  and  2  consecu¬ 
tive  days  work  to:  Jim  Campanini,  News 
Editor,  Salem  Evening  News,  155 
Washington  St.,  Salem,  MA  01970.  No 
phone  calls. 

The  Fort  Lauderdale  News/Sun  Sentinel 
is  looking  for  a  copy  editor  for  its  univer¬ 
sal  features  desk.  Applicants  should 
have  a  minimum  of  2  years  experience 
as  a  copy  editor  and  some  background 
in  layout.  Interested  applicants  should 
send  resume  and  appropriate  material 
to  Valerie  Nagler,  Features  Desk  Editor, 
News/Sun  Sentinel  Co.,  PO  Box  14430, 
Fort  Lauderdale,  FL  33302. 


WASHINGTON,  DC  Six  challenging 
reporting  assignments  covering  state 
specific  news  in  the  capital.  Send  best 
clips  and  resume  to  Managing  Editor. 
States  News  Service,  1333  F.  St.,  NW., 
Washington,  DC  20004.  EOE. 

WE  CAN  HELP  YOU  SECURE  the  jour- 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing. 
Box  3658-J,  Lacey.  WA  98503. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

SALES 

MAILROOM 

WE’RE  LOOKING  FOR  a  dynamic  and 
creative  assistant  business  editor  to 
assign  and  edit  stories  and  layout  busi¬ 
ness  sections,  two  experienced  busi¬ 
ness  writers,  and  a  clerk  to  join  an 
aggressive  business  department  at  a 
Florida  west  coast  newspaper.  We're  on 
a  deadline.  Send  resume  and  clips  to 
Box  2204,  Editor  &  Publisher. 

SALES  DIRECTOR-  Develop  our  sales 
program  from  the  ground  floor.  Growing 
newspaper  and  Yellow  page  company 
requires  individual  capable  of  running  a 

2  zoned  weekly  now,  and  future  5  zoned 
daily.  Excellent  compensation  package- 
Position  available  now.  Send  resume, 
salary  history  and  requirements  tO: 
President,  Direct  Language  Newspaper, 
Inc.,  346  9th  St.,  San  Francisco,  CA 
94103. 

ASSISTANT 

PRODUCTION  FOREMAN 
Minimum  4  years  experience  with 
Harris  insert  machines.  Send  resume  to 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601.  Attn:  Daniel  Garren. 

CREW  CHIEF 

SOUTH  FLORIDA 

The  Miami  Herald  has  immediate  open¬ 
ings  for  experienced  supervisors.  Must 
be  experienced  on  Harris  inserters  and 
saddlebinders.  Rotating  shift.  Excellent 
salary  and  benefits  including  relocating 
assistance.  Send  resume  to  Employ¬ 
ment  Manager,  The  Miami  Herald,  1 
Herald  Plaza,  Miami,  FL  33132-1693. 
EOE. 

WRITERS-NATIONAL  magazine  seeks 
submission  of  articles  related  topics. 
Guidelines  available.  Editor,  source 
publishing,  419  N.  Larchmont  Blvd., 
Los  Angeles,  CA  90004. 

THE  NATION’S  LARGEST  newspaper 
supply  company  is  looking  for  a  sales 
representative  to  manage  its  north 
central  territory  (ND,  SD,  MN  and  Wl). 
Experience  in  all  aspects  of  newspaper 
production  and/or  sales  to  newspapers  a 
must.  This  is  an  opportunity  to  earn 
above  average  income  and  qualify  for 
soiid  career  advancement.  Please  send 
your  resume  in  confidence  to  Box 
2191,  Editor  &  Publisher. 

MARKETING 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 

MAILROOM  SUPERINTENDENT,  Zone 
6,  large  metropolitan  daily.  Proven 
management  skills  and  thorough  know¬ 
ledge  of  mailroom  and  inserting  proce¬ 
dures.  Opportunity  for  expanded 
responsibility.  Knowledge  of  press  and 
pre-press  operations  desirable.  Good 
salary  and  benefits.  Send  resume  and 
salary  history  to  Box  2186,  Editor  & 
Publisher. 

CINCINNATI  AREA 

Growing  group  of  suburban  weekly 
newspapers  need  self-starting  sales 
representatives  who  seek  an  opportunity 
for  personal  growth.  Our  expanding 
market  provides  interesting  growth  situ¬ 
ations  and  income  advancement. 
Commission  and  bonus  system,  car 
allowance,  pension  plan,  hospitaliza¬ 
tion  plan.  Part  of  larger  group  of  news¬ 
papers  in  this  area.  Call  Dan  Lunne- 

■e&fH 

newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to; 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 

mann,  (606)  586-6123  or  send  resume 
to  Recorder  Newspapers,  PO  Box  258, 
Burlington,  KY  410(15, 

CLASSIFIED 

It’s  your 

People-to-People  • 
Meeting  Place! 

To  subscribe 
to  E&P, 
complete 
the  bind-in 
card  in  Section  1 
or  call  E&P 
at  212  675-4380. 

BSl 

SALES 

Publishing  System  Sales 


SYSTEM  INTEGRATORS,  INC.  is  a  worldwide 
leader  in  Corporate  Electronic  Publishing  sys¬ 
tems.  We  are  currently  seeking  experienced 
Sales  professionals  to  fill  new  positions 
within  the  company. 

Qualified  candidates  should  have  a 
minimum  of  three  years  of  experi¬ 
ence  selling  medium  to  large  front-end 
systems  to  the  newspaper/magazine  industr/. 
Positions  are  available  for  the  Northeastern  and  Midwestern 
U.S.  regions. 


SI  I  offers  a  complete  benefit  package.  For  immediate  consid¬ 


eration,  send  resumes  to: 

System 
Integrators, 

Inc. 


Professional  Staffing 
P.O.  Box  13626 
Sacramento,  CA  95853 


Sll  has  a  reputation  for  technical  leadership. 
We  are  an  Equal  Opportunity  Employer. 


HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN 
Mailroom  experience  and  supervisory 
background  required  to  handle  our 
mailroom,  which  handles  2  daily 
papers,  5  weeklies,  2  shoppers,  TMC 
product  and  trucking  fleet.  Competitive 
salary  and  excellent  benefits.  Send 
resume  to;  Otto  C.  Lee,  Daily  Courier 
News,  300  Lake  St.,  Elgin,  IL  60120 

MAILROOM  FOREMAN-Zone  2  Large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system,  1472 
P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


_ PRESSROOM _ 

PRESS  OPERATORS 
Also  assistants  and  helpers  wanted  in 
San  Francisco  Bay  area.  Experience  on 
Goss  or  similar  press  equipment  neces¬ 
sary.  Full  time,  full  benefit  package, 
good  opportunity  for  growth.  Send 
resume  to  PO  Box  54982,  Santa  Clara, 
CA  95054-0982. 


PRESSROOM  SUPERINTENDENT- 
Zone  9  is  seeking  a  pressroom  superin¬ 
tendent  for  over  100,000  circulation. 
Strong  management  and  metro  press 
experience  necessary.  Send  resume  and 
salary  requirements  to  Box  2206, 
Editor  &  Publisher. 


PRINTING 


PRODUCTION  MANAGER 
For  a  major  graphics  company  in  Seattle 
area.  Desire  customer  driven,  people 
oriented  and  deadline  conscience  indi¬ 
viduals  to  manage  35  employees,  all 
shifts.  Total  operating  knowledge  of 
state-of-art  typesetting,  paste-up, 
camera  equipment,  4  color,  stripping 
required.  Tremendous  growth  opportun¬ 
ity  for  right  individual.  Send  complete 
resume  tO:  Box  2188,  Editor  & 
Publisher. 


_ PRODUCTION _ 

CAMERA/PLATEMAKER 
Daily  and  Sunday  newspaper  looking  for 
a  camera/platemaker  with  prior  super¬ 
visory  experience  within  a  union  shop  to 
supervise  our  second  shift  offset  press 
operation  with  multi  presses.  Back¬ 
ground  must  include  camera  to  plate 
including  color  scanner  operations. 
Send  resume  including  salary  history  to 
Box  2179,  Editor  &  Pubiisher. 


EXCELLENT  OPPORTUNITY  for  a 
Production  Manager  who  knows  all 
phases  of  production  from  computer 
room  to  offset  pressroom.  Must  be  able 
to  work  well  with  people  to  keep  excel¬ 
lent  quality,  on  time  press  starts  and 
expenses  within  budget.  This  top 
production  job  reports  directly  to 
publisher  of  our  25,000  circulation 
daily  newspaper  located  in  a  beautiful 
area  of  Zone  2.  Please  reply  in  confi¬ 
dence  to  Box  2199,  Editor  &  Publisher. 


PRE-PRESS  MANAGER 
The  Bismarck  Tribune,  which  recently 
converted  from  afternoon  to  morning 
publication,  is  planning  to  merge  its 
advertising  and  news  production 
departments  under  a  single  pre-press 
manager.  We’re  looking  for  an  exper¬ 
ienced,  working  manager  with  the  skills 
to  plan  and  organize  for  greater  produc¬ 
tivity  and  sen/ice.  If  interested  please 
send  resume  with  cover  letter  to  Human 
Resources  Coordinator,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502. 
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POSITIONS  WANTED 

_ PRODUCTION _ 

PRESS/CAMERA  SUPERVISOR-we 
have  a  fine  air  dry  web  offset  plant  that 
produces  commercial  printing.  Fast 
growth  has  created  control  problems. 
We  need  a  person  with  total  knowledge 
of  a  working  commercial  plant,  can  run 
the  equipment  when  necessary,  is 
demanding  on  a  clean  environment,  can 
work  with  people  in  a  team  manner,  a 
stickler  for  preventive  maintenance, 
can  train  and  delegate,  and  can  do  all  of 
this  with  a  high  morale  factor.  Will 
answer  to  GM  and  production  manager. 
Salary  determined  by  experience. 
Bonuses  and  fine  fringe  benefits.  If  you 
are  standing  still,  want  a  challenge, 
want  to  grow  with  us,  work  best  under, 
pressure,  send  resume,  references,  etc. 
to  Box  2183,  Editor  &  Publisher. 

PRESSPERSON-We  are  looking  for  an 
experienced  pressperson  to  work  on  a 
Goss  offset  press.  A  7  day  morning 
paper.  Good  benefits  and  salary.  Send 
resume  to  The  Human  Resources 
Department,  New  Haven  Register,  40 
Sargent  Dr.  New  Haven,  CT  06511. 
(203)  562-1121. _ 

Progressive  Shopping  Guide  Group  in 
northern  Michigan  is  seeking  exper¬ 
ienced  composition  manager.  Strong 
supervisory  and  creative  skills  a  must. 
Area  of  respnsibility  will  include  paste¬ 
up,  machine  maintenance,  ordering 
supplies,  quality  control  and  supervi¬ 
sion  of  12  to  15  composition  people. 
Send  resume  and  salary  history  to 
Weeklies,  Inc.,  PO  Box  620,  Gaylord, 
Ml  49735,  Attention:  Ben  Hammack. 

PHOTOGRAPHER 

CHIEF  PHOTOGRAPHER-Community 
daily  with  strong  emphasis  on  photo 
presentation  seeks  individual  with 
proven  photo,  layout  and  color  skills. 
Responsible  for  supervising  1  staff 
photographer  and  operating  photo 
department.  Newspaper  experience 
required.  Competitive  salary,  excellent 
benefits.  Send  resume,  references  and 
portfolio  or  tearsheet  to  Personnel 
Manager,  Walla  Walla  Union-Bulletin, 
First  &  Poplar,  PO  Box  1358,  Walla 
Walla,  WA  99362. 

GROWING  ARIZONA  daily  has  immedi¬ 
ate  opening  for  photographer  who  can 
blend  pictures  and  words.  Growth 
opportunity.  Send  resume,  samples, 
references  to  Jim  Fickess,  Managing 
Editor,  Casa  Grande  Dispatch,  PO  Box 
639,  Casa  Grande,  AZ  85222.  Salary, 
benefits  commensurate  with  ability  and 
experience. 

INDEPENDENT,  PROGRESSIVE 
38,000  circulation  daily  seeking 
individual  to  direct  photography  depart¬ 
ment.  We’re  looking  for  a  solid,  high 
powered  photographer  with  a  proven 
track  record  of  achievement  and  exper¬ 
tise  coupled  with  a  good  managerial 
style  in  coordinating  a  professionalstaff 
of  3-4.  Excellent  opportunity  including 
good  benefits.  Send  resume  to  Freder¬ 
ick  News-Post,  Human  Resources 
Director,  PO  Box  578,  Frederick,  MD 
21701. 

_ PROMOTION _ 

PROMOTION  MANAGER-We  are  look¬ 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to:  Box  2088,  Editor 
&  Publisher. 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 

EDITOR  &  PUBLISHER  for  July  25 


_ HELP  WANTED 

_ PROMOTION 

PROMOTION  MANAGER  (Zone  5) 
Midwest  publisher  seeks  creative  prom¬ 
otions  specialist  sales,  retail  or  advertis¬ 
ing  background  necessary.  Must  deve¬ 
lop  and  implement  monthly  sales 
projects  for  11  publications.  Limited 
travel.  Respond  to  Nancy  Kortuem,  Box 
280,  Blue  Earth,  MN  56013. 

_ CAMERA _ 

CAMERA  DEPARTMENT  MANAGER 
wanted  for  Zone  6  AM  daily.  Color  scan¬ 
ner  and  stripping  knowledge  a  must. 
Outstanding  compensation  package 
and  a  great  place  to  live.  Send  resume 
to  Box  2180,  Editor  &  Publisher. _ 


POSITIONS 


WANTED 


ADMINISTRATIVE 

EDITOR/PUBLISHER,  48,  with  30 
years  experience  in  all  aspects  of  news¬ 
papers  seeks  new  challenge.  Moody 
Hamrick,  (912)  756-2668  office, 
(912)  756-2888  home.  Zones  3  &  4 
only. 

MANAGEMENT:  Weekly  CAM,  exper- 
ienced  in  computerizing  systems,  sales, 
accounting,  and  production,  currently 
employed,  effective  and  articulate, 
seeks  challenging  management/ 
assistant  to  publisher  position  in  Zone 
2.  Box  2208,  Editor  &  Publisher. 

WEEKLY  PUBLISHER/AD  DIRECTOR, 
with  proven  record  of  high  achievement, 
seeks  new  challenge.  Building  ad  sales 
and  getting  the  best  out  of  others  are  my 
forte.  Excellent  trainer,  innovative, 
tenacious,  hard  worker.  Zones  2,  1.  Box 
2214,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
I'm  young,  aggressive  and  can  make 
things  happen.  14  years  sales/ 
management  background  seeking  RAM 
position  with  30,000  plus  circulation 
daily  or  Ad  Director  of  a  15  to  20,000 
circulation  daily  group-owned  paper. 
Zones  3-4-6-8.  Box  2212,  Editor  & 
Publisher. 

ART/GRAPHICS 

Recent  Fine  Arts  graduate  with  empha¬ 
sis  in  graphic  design  seeks  entry  level 
position  in  art  department.  Experience 
m  design  and  layout,  four  color  separa¬ 
tion,  computer  graphics,  typesetting 
and  some  photography.  Summer  experi¬ 
ence  in  newspaper  ad  department. 
Available  September  1.  Contact:  Susan 
Lindsey,  PO  Box  1054,  Torrington,  WY 
82240. 

SEEKING  REPORTERS  The  Washing¬ 
ton  Times  is  looking  for  enterprising 
reporters  with  a  talent  for  breaking 
exclusives.  Send  resumes  and  5 
representative  clips  to  National  Editor, 
Washington  Times,  3600  N.  Y.  Ave.,& 
NE,  Washington,  DC  20002. 


_ CIRCULATION _ 

ARE  YOU  looking  for  someone  special 
to  run  or  join  your  circulation  team?  I 
have  8  years  experience  working  for  one 
of  nations  !(}  largest  newspapers 
located  in  New  York.  I’m  young  aggres¬ 
sive  and  can  make  things  happen.  I’m 
tired  of  waiting  and  want  to  make  a 
career  change  and  expand  my  know¬ 
ledge.  I  would  consider  a  relocation. 
Call  or  write:  J.R. 

PO  Box  300 
Islip,  NY  11751 
(516)  277-8712. 
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POSITIONS  WANTED 

_ CIRCULATION _ 

CIRCULATION  MANAGER,  available, 
25  years  experience  with  North  Dakota 
daily.  Gene  S.  Springer,  Box  651, 
Williston,  ND  58802-0651.  Phone 
(701)  572-3119.  Ready  to  relocate. 

PROFESSIONAL  CIRCULATOR  with 
college  degrees  plus  extensive  back- 
gound  in  Sales  and  Human  Relations 
seeks  position  as  marketing  manager 
with  a  dynamic  publication  in  New  York 
CiW  or  suburbs.  Reply  Box  2201,  Editor 
&  Publisher. 

SELF-MOTIVATED  Circulator  seeks  new 
position  with  daily  or  weekly.  8  years 
management  experience.  Strong  in 
sales,  recruitment  and  collections. 
(References)  Reply  to  Box  2190,  Editor 
&  Publisher. 

SPECIALTY  SALES  -  high  achiever  well 
seasoned,  diverse  background  seeks 
challenge.  PO  Box  4233,  Orange,  CA 
92613. _ 

DATA  PROCESSING 

PROVEN  statehouse,  investigative 
reporter  with  newsroom  management 
experience  seeks  new  challenge.  (312) 
508-9441.  1040  W.  Granville  1005, 
Chicago,  IL  60660. 

_ EDITORIAL _ 

ATT  CENTRAL  OHIO:  Experienced, 
hard-working,  versatile  sports  writer/ 
editor  seeks  position  in  area.  Can  do  all 
from  lay-out  to  lively  columns  to  detail¬ 
ed  local  and  professional  league  cover- 
age.  Call  (201)  299-0489. _ 

AWARD-WINNING  newsman  seeks 
position  beyond  entry  level;  strong  on 
desk.  Weekly  publishing,  daily  experi¬ 
ence.  Herb  Swett,  Box  683,  Smith 
River,  CA  85567.  (707)  487-1575. 

CAN  I  COME  HOME  AGAIN? 
Newsman,  38,  after  13  years  in  Europe, 
seeks  challenge  in  U.S.  Extensive  re¬ 
writing,  reporting  and  editing  experi¬ 
ence  for  international  wire  agency  and 
publications.  Strong  in  European/world 
politics,  business  &  finance.  Fluent 
German,  strong  French  and  Spanish. 
Columbia  J-grad.  Personal  profile:  fami¬ 
ly  man,  hard  worker,  non-smoker. 
IJnder  present  employment  contract, 
cannot  re-locate  until  Spring  1988.  My 
international  experience  can  add  depth 
and  consistency  to  your  foreign/ 
business  pages.  For  further  info., 
resume,  clips,  write:  Box  2211,  Editor 
.i  Publisher. 

CENTRAL  AMERICA/MEXICO 
CORRESPONDENT.  Fast,  accurate, 
Spanish-speaking  daily  metro  reporter 
going  south,  accepting  assignments. 
Box  2195,  Editor  &  Publisher. 


POSITIONS  WANTED 

_ EDITORIAL _ 

EDITOR  OF  small  daily  mature,  hard 
worker,  innovative,  good  writer,  seeks 
same  position  with  medium  daily. 
Prefer  Zone  8  or  9  but  consider  all.  Box 
2205,  Editor  &  Publisher. 

ENERGETIC,  award-winning  editor/ 
writer,  B.A.  1968  from  University  of 
Virginia,  seeks  challenging  assignment 
in  Southeast,  sports  or  general  news. 
Contact  Tim  Sheldon,  1555  Clay  St., 
San  Francisco,  CA  94109.  Telephone 
(415)  776-1053.  Small  publication 
okay. 

MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 

PAGE  DESIGN/EDITOR  position 
desired.  While  seeking  permanent  posi¬ 
tion,  am  presently  page  designer  and 
wire/copy  editor  on  small  daily.  Past 
experience:  7  years  news-side  plus  10 
years  graphic  design.  Superior  refer¬ 
ences  1987  news  degree,  high  GPA. 
Recommendation  states  "truly  excel¬ 
lent  in  newspaper  design"  and  "excep¬ 
tional  language  skills."  Prefer  northern 
sections  Zones  9,  7,  5,  or,  if  relocation 
assistance  available.  Zone  1.  J.  L. 
McDonald,  Box  188,  Sinclair,  WY 
82334. _ 

SKILLED  BUT  underemployed  young 
journalist  seeks  position  with  newspap- 
er,  magazine  or  corporate 
communications/PR  firm  in  Zone  1,  2, 
5  or  9.  Nine  years’  newspaper  experi¬ 
ence,  includes  editing,  page  makeup. 
Combine  broad  knowledge  with  excep¬ 
tional  writing  ability.  Familiar  with 
cameras,  VDTs.  Conscientious,  neat 
appearance,  non-smoker.  Resume  clips 
available.  Terrance  Przybylski,  3011 
West  87th  St.,  Apt.  5,  Evergreen  Park, 
IL  60642.  (312)  636-7133. 

SPORTSWRITER-  After  two  years  of 
prep  sports,  horse  racing  and  sports  in 
courts  in  Montana,  looking  for  a  similar 
position  in  a  new  place.  Available 
immediately.  Contact  Patricia  Green- 
leaf  at  (406)  259-2031. 

SPORTS  WRITER-  6  years  Sports  Editor 
in  Zone  6  daily  looking  for  reporting 
and/or  column  writing  for  mid-size  daily 
in  Zone  1  or  2.  AP  award  winner.  My 
copy  speaks  for  itself.  Call  John  Corbett 
at  (512)  379-5402  or  372-2095. 

WANT  GOOD  WORK?  Then  bring  this 
responsible,  hard-working  writer  back 
on  newspaper  beat  as  your  copy  editor 
or  reporter!  J-Grad:  resume,  samples 
available.  Can  relocate  anywhere  Zones 
5,  6,  9.  Richard  F.  Johnson,  2019  Park 
Hill  Way,  Fort  Worth,  TX  76110,  (817) 
926-7830,  evenings. 


SHOP  TALK  AT  THIRTY  - 

Protecting  press  freedom;  maintaining  integrity  of  purpose 


By  Thomas  Vail 

As  the  National  Press  Club  is  natur¬ 
ally  celebrating  the  200th  anniversary 
of  the  United  States  Constitution  with 
emphasis  on  the  First  Amendment,  I 
would  like  to  discuss  two  aspects  of 
freedom  of  the  press. 

The  first  is  how  we  protect  this 
freedom  and  prevent  its  erosion  in 
order  to  preserve  all  other  freedoms 
embodied  in  our  Constitution.  The 
second  part  of  our  attention  is 
devoted  to  an  analysis  of  what  we  are 
doing  with  freedoms  we  have  been 
given.  Concerning  the  first  point,  pro¬ 
tection  of  our  freedoms,  we  would  be 
ever  vigilant. 

I  know  of  no  newspaper  or  media 
organization  that  is  not  in  the  front 
lines  on  protecting  our  freedoms. 
Right  now,  the  Cleveland  Plain 
Dealer  is  involved  in  an  issue  before 
the  Supreme  Court  with  the  city  of 
Lakewood,  a  suburb  of  Cleveland, 
concerning  a  newspaper’s  right  to  put 
newspaper  vending  boxes  on  public 
land  in  that  municipality. 

In  1983,  the  city  of  Lakewood 
passed  an  ordinance  which  banned 
the  use  of  news  racks  anywhere  in  the 


(Vail  is  editor  and  publisher  of  the 
Cleveland  Plain  Dealer.  This  article  is 
adapted  from  a  speech  he  gave  recently 
at  the  National  Press  Club.) 


municipality.  This  ordinance  was  suc¬ 
cessfully  challenged  by  the  Plain 
Dealer  as  violating  the  newspaper’s 
First  Amendment  rights. 

Lakewood  then  enacted  a  new  ordi¬ 
nance  which  we  felt  continued  to  vio¬ 
late  our  First  Amendment  rights  as  a 
newspaper.  This  case  made  its  way 
from  one  court  to  another.  Lately,  the 


/  know  of  no 
newspaper  or  media 
organization  that  is  not 
in  the  front  iines  on 
protecting  our  freedoms. 


U.S.  Court  of  Appeals  for  the  6th 
Circuit  found  in  favor  of  the  Plain 
Dealer  that  the  new  ordinance  vio¬ 
lated  its  First  Amendment  rights  in 
three  respects. 

The  core  of  the  opinion  was  that  the 
new  ordinance  required  permits  prior 
to  the  placement  of  news  racks  on 
public  thoroughfares,  and  the  mayor 
was  given  unbridled  jurisdiction  to 
determine  whether  or  not  a  permit  for 
the  news  rack  would  be  issued.  The 
Court  of  Appeals  held  that  such  broad 
discretion  in  a  public  official  to  deter¬ 
mine  whether  or  not  First  Amend¬ 


ment  rights  can  be  exercised  was 
unconstitutional. 

This  case,  which  the  city  of  Lake- 
wood  has  appealed  to  the  Supreme 
Court,  has  been  accepted  by  the  high¬ 
est  court;  so  for  the  first  time  this 
issue  is  being  addressed  at  that  level. 
It  is  a  matter  that  will  affect  all  news¬ 
papers  in  the  United  States. 

The  Supreme  Court  decision  also 
may  affect  the  attitude  of  public  offi¬ 
cials  toward  newspapers.  I  am  sure 
you  know  that  nationally  the  news 
rack  sale  of  papers  is  increasing  and 
home  delivery  is  decreasing.  It  is  also 
too  obvious  to  state  that  every  time  a 
newspaper  takes  on  a  public  official 
that  the  temptation  is  there  to  try  to 
give  the  newspaper  a  hard  time  by 
restricting  its  use  of  news  racks  and 
vending  boxes. 

Throughout  this  litigation,  the  Plain 
Dealer  has  maintained  that  it  has  First 
Amendment  protection  to  place  news 
racks  on  public  thoroughfares  and 
that  municipalities  have  the  right  to 
enact  reasonable  time,  place  and 
manner  of  restrictions  upon  the  place¬ 
ment  of  these  news  racks.  That  is, 
providing  the  restrictions  are  nar¬ 
rowly  drawn  to  protect  a  legitimate 
public  interest. 

Obviously,  we  feel  that  news  racks 
and  vending  boxes  are  a  way  of  our 
providing  easy  access  to  information 
on  the  affairs  of  the  day. 

I  cite  this  as  only  one  example  with 
which  I  happen  to  be  familiar.  Suffice 
it  to  say  that  whether  it  is  the  Plain 
Dealer  or  any  of  the  other  1,657  daily 
newspapers  in  this  country,  or 
national  organizations  such  as  the 
American  Newspaper  Publishers 
Association  and  the  American  Soci¬ 
ety  of  Newspaper  Editors,  we  are  all 
in  the  front  rank  defending  and  pro¬ 
tecting  our  freedom  as  granted  by  the 
First  Amendment. 

Now  my  second  point:  What  are  we 
in  the  press  doing  with  our  freedoms? 

It  has  been  stated  many  times  — 
and  in  my  opinion  correctly  —  that, 
when  you  are  given  special  freedoms 
such  as  being  singled  out  in  the  Con¬ 
stitution  of  the  United  States,  this 
carries  with  it  high  responsibilities. 

You  have  all  heard  so  many  times 
the  things  the  media  are  supposed  to 
do.  We  must  be  fair,  we  must  be 
accurate,  we  must  give  all  sides  of  a 
question,  we  must  give  everyone  a 
(Continued  on  page  45) 


Bonding 
Protection 


'Y he  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond,  Carrier  Accident  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 


E®ane 

WEINBERG 

’  INSURANCE  AGENCY.  INC. 
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FREE! 

We’ve  got  50  selling 
ideas  for  new  business 
between  now  and 
Christmas— just  shown  to 
INAME  in  Son  Diego.  No 
blue  sky,  nothing  fancy. 
Most  will  work  for  you. 
Call  or  write  the  Newspa¬ 
per  Advertising  Bureau  for 
a  free  copy.  But  do  it  now, 
before  time  runs  out.  Cre¬ 
ative  Department,  NAB, 
1180  Avenue  of  the  Amer¬ 
icas,  New  York  10036. 
212-921-5080  Ext.  397 


THE  FOUNDER 

He  called  his  company  “The  Concern.”  And  to  leave  the  jury  in  the  case — the  public — to  find 

aptly  so,  because  concern  for  honesty  and  the  public  the  verdict.’  ’ 

good  quickly  became  its  hallmark.  \^en  E.  W.  E.  W.  was  also  a  feisty  warrior  against  the  status 

Scripps  started  the  Penny  Press  in  1878,  it  embodied  quo.  A  century  later,  Scripps  Howard  Newspapers 
his  personal  belief  that  the  truth — and  newspapers  strive  for  those  same  principles  that  meant  so  much 

that  printed  it — could  bring  democracy  to  life.  to  E.  W.  Scripps:  honesty,  public  service,  advocacy 

He  trusted  in  people,  once  informed,  to  find  for  those  without  power,  distrust  of  power  for 

their  own  way.  “  It  is  no  part  of  a  newspaper’s  busi-  power’s  sake,  and  faith  in  the  absolute  value 

ness  to  array  itself  on  the  side  of  this  party  or  that  of  truth. 

party,  or  fight  or  lie  or  wrangle  for  it.  The  newspaper  E.  W.  Scripps.  Entrepreneur,  visionary,  advo- 

should  simply  present  all  the  facts . . .  and  then,  after  cate.  The  founder  whose  ‘  ‘concern’  ’  guides  more 
having  discharged  its  duty  as  witness,  be  satisfied  than  8 ,000  people  at  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


